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HEEHE Disclaimer

ABHESHUBHFHRBEERHBREENRFR - WARSMERESE

The consolidated financial numbers are based on Internatlonal Flnanmal Reporting Standards
(IFRS), also audited and attested by CPA.

REZHENASELEATY - HUAALGEHIEHEAFEHELEAS -
No one will be allowed to use or reproduce this presentation and its contents without the
prior written permission of AGV Products Corporation.
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ANEIRETT Company Introduction (>

K@EZUﬂﬁfﬁﬁﬁ&'i&ﬁ%‘UHE’5‘1971E6H26EI - #1989 F 10280 # 8 £ - #%%B\
RIEUREEREE DOSEANZERAR TEERHESHUEEEER - M
- RE - Hm)  FEEMm - UERBESRRCG BT BDAE - W+ZFR - B
ZRER "EROBERE. NEmSESUREEAREYN T2£7E - BR - G8  #

i ZHKEET  BREENEMmERATHESEARE  AE51F8m@iR - BIEH
&3 EMAREHEEREERENEmATIZ— -

AGV Products Corporation was established on June 26, 1971 and went public on October 28t 1989.
AGV has been known as domestic famous food company with headquarters and plants based in

Minxiong township, Chiayi county and main product series of traditional savory delicacies (pickles,
desserts, dressing and seasoning, edible oil), healthy supplements and healthy drinks (tea, juice, grain
milk). Committed to the product declaration “For A Healthy Tomorrow.” and prospective business
philosophy “LOHAS, Environmental Protection, Green, Health.” for decades, we not only lead food
industry directions and create consumption trends, but also become one of the most-worthy trusted
food companies by excellent product quality and marketing advertisement creativity.
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AE)f7T Company Introduction (€&

ﬂﬁ‘?zﬂﬂ%fﬁﬁBE?}EEHHE’HQHEGHZBE - #1989 F10R28H# M8 ki - fé%ﬂ\
RIEUREEREE DOSEANZERAR TEERHNEHUEEEER - M
®oRE - mm) - REEM - UERBERKHCEG B BDAE -H+ZFR - E
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i ZHKERT  BREENEMmERATHESEARE  AE5IF8m¥i - BIEH
E8%  ERAREHEEREERENERATIZ— -

AGV Products Corporation was established on June 26, 1971 and went public on October 28!, 1989.
AGV has been known as domestic famous food company with headquarters and plants based in

Minxiong township, Chiayi county and main product series of traditional savory delicacies (pickles,
desserts, dressing and seasoning, edible oil), healthy supplements and healthy drinks (tea, juice, grain
milk). Committed to the product declaration “For A Healthy Tomorrow.” and prospective business
philosophy “LOHAS, Environmental Protection, Green, Health.” for decades, we not only lead food
industry directions and create consumption trends, but also become one of the most-worthy trusted
food companies by excellent product quality and marketing advertisement creativity.
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FEZEH S (Annual Operation Summary)

E=EME Annual Operation Summary

E{: FEBEBE T (Unit: NT millions)

EE (Fiscal Year)

JEE (Item)

FY2015

Weight
(%)

FY2016

Weight
(%)

FY2016
vs. FY2015
Yo (%)

FY2017

FY2017 vs.
FY2016
YoY (%)

SESL N

(Operating Revenue)

100.0%

100.0%

2.4%

0.8%

2xEA
(Gross Profit)

SRS
(Operating Expense)

S
(Net Operating Profit)

x|
(EBIT)

TEEA
(Net Profit)
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2017 FESE

#R & Annual Operation Reports (1)

& &A@ 7 (Condensed Consolidated Income Statement)
B HEEEET, FEREELIH. (Unit: NT millions except earnings per share amounts)

4200
4100
4000
3900 -
3800
3700
3600 -
3500
3400 -

-401

4018

4114

3300

FY2015

4146

FY2016

FY2017

- 200

100
= BT A

-0 {Operating Revenue)

B
(Operating Income)

b
{Net Income)

== KT G iR AR
(Total comprehensive income)

FY2014

T ___fE ¥ (Fiscal Year)

TTT—

—

I\ e (Iterm)

FY2014

FY2015
vs. FY2014
Yoy (%)

F¥2015

FYZ201l6
vz, FY201l5
Yo (98)

FYZ0O1l7
vs. FY2016
YoX (26)

FY201l6 FY2Z017

R LT A
(O perating Revenus)

12 2%

2496

0.8%

Bt
(O perating Profit)

i S N o
(O perating Income)

== HE S R

{MNet Income)

MR E i i
(Other comprehensive income)

= MR & Sl i AR ER
(Total comprehensive income)

59692.2%

153 et & A
(Earnings per Share)
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B FHEEBE T (Unit: NT millions)

KK S

=225 Annual Operation Reports (2)

B HEEE EE8 B3 (Condensed Consolidated Balance Sheet)

IEE (Item)

EE (Fiscal Year)

FY2014

FY2015
vs. FY2014
Yoy (%)

F¥2015

FY2016
vs. FY2015
Yol (%)

FY2016

FY2017
vs. FY2016
YoY (%)

Fy2017

MEEE
(Current Assets)

-29.1%

-5.0%

-7.8%

18E BE - =%
(Property, Plant, Equipment)

-32.7%

-11.0%

-2.4%

BYEE
(Intangible Assets)

-14.6%

-200%

-20.7%

EfhEE
(Other Assets)

48%

11.0%

14.6%

BEE
(Total Assets)

-16.7%

1.3%

6.0%

TERR
(Current Liabilities)

-22.6%

-0.5%

-3.0%

=3
(Non-Current Liabilities)

-34.9%

8.8%

26.0%

= {-h
(Total Liability)

-28.9%

3.8%

11.2%

EEER
(Total Equity)

-2.0%

-0.9%

1.4%




2017F E = E#H F Annual Operation Reports (3)

[Elf2I8 £ 7i 23 (Cash Flows Statement)

B HEEETE T (Unit: NT millions)

% (Fiscal Year)

JEH (Item)

FY2014

FY2015
vs.FY2014
YoV (%)

FY2015

FY2016
vs. FY2015
YoV (%)

FY2016

FY2017
vs. FY2016
YoY (%)

FY2017

HIRERAIEREHS

(Cash and cash equivalents at beginning)

-25.9%

16.5%

5.0%

EXRHERETARL)
(Net Cash In{Out)flow by Operating Activities)

RERRZERERA(RL)
(Net Cash In{Qut)flow for Investing Activities)

BERRZERERA(RL)
(Net Cash In{Out)flow for Financing Activities)

(1,001)

FERSRASREEMED)H

(Net increase (decrease) in cash and cash equivalents)

HRRERAEREHS

(Cash and cash equivalents at end)




2017FEE =& F Annual Operation Reports (4)

5 Z 53512 (Key Financial Indexes)

Fy2014 FY2015 FY2016 Fy2017

EHE (Item)

BIiS4E e 2 #{5E ELE Debts ratio 54,51 46,51 47.67 49.97
Capital Structure |EEi&E & SEF LF to FA 182.95 234.14 268.63 301.47
o S=EHE® Current ratio 84.88 7777 74.26 70.56

Liquidity

FE)HEE Quick ratio 60.30 51.53 50.33 43.59
F 2 EIEFE B Interest quarantee times (1.14) 1.38 2.14 2.31
Uy =718 88 % (20) Avg. collection TO times 6.62 7.31 6.96 7.10
FiHUrzR HE Avg. collection days 55.13 49.93 52.44 51.40

BEEND E=HEEE®) Avg. Inventory TO times 3.46 4.06 4.72 4.75

Operating FEfTERIE 183 (%) Avg. payable TO times 6.49 7.12 6.31 5.90
Performance | F353 & H# Avg. Inventory TO days 105.49 89.90 77.33 76.84
EFEEE(IT) FATO times 071 1.19 1.37 1.42
MEEBEEE) TATO times 0.26 0.35 0.35 0.33
E AR E(%) ROA (1.94) 1.46 1.82 2.02
fi 7 M 2£(%) ROE (7.44) 111 2.14 2.69
WA (B W E R EEE (%) Pl to capital (7.37) 116 2.61 3.07
%5 3(%) NI to sales (11.42) 1.48 2.80 3.50
SR RER(T) EPS (0.73) 0.09 0.21 0.27
REFELLE (%) CF ratio 0.06 0.18 4.47 2.88
R mELEEE (%) CF adequacy ratio - - 13.25 13.10
BHEERELE(%) CF reinvestment ratio 0.01 0.05 1.15 0.66

mERE EIBIEE Operating leverage 0.09 (0.47) (3.53) (26.32)
Leverage §1#5 12 Financial leverage 0.66 0.56 \, 021 004 )

ERIEEN
Profitability

HEmE
Cash Flow
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2017F E =3B F Annual Operation Reports (5)

EZ=18151Z (Key operating indexes)
B 3T&8F 75 - F17 (Unit: NT thousands - thousand dozens)

FY2016 FY2017

EE(FY)

HE(Tom) | #HE(TH) | BB/ | #8(Tm) | #HE(T) | 98(m/4])
T#(Category) Revenue | Quantity AUP Revenue | Quantity AUP
$,000 ,000 Doz. $/Doz. $,000 ,000 Doz. $/Doz.

HESE
AUP% +/-

E5E

. 1,087,364 3,406 319 1,054,658 2,880 366 15%
Pickles

AR 729,348 3,201 228 723,771 3,050 237 4%
Desserts

ﬁiﬁﬁ 1,515,318 9,836 154 | 1,516,623 11,015 138 -11%

%Qiﬂ}iﬁ ) 405,691 1,159 533,838 1,728 309 -12%
Grain Milk

HmE
Edible Oil 80,252 45 77,634 43 1,805 1%

ReE 87613 19 40,610 5,801 26%
Supplements

Effi3R
Others 208,959 199,356 N/A N/A

At

TTL

4,114,545 4,146,490 221 -5%
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2017F E =32 5 Annual Operation Reports (6)

ZmEBZIWEEL S 17 (By category revenue/ weight analysis)

B FIEEEE T (Unit: NT millions)

T .. | ‘ v | BB L | | .
—_ m¥(Category) | BHE | HEE | AN E Crain AmE g | HitiE At

JEH (Item) T Pickles | Desserts | Drinks Edible Qil Others TTL

~—_ Milk

B
(Operating Revenue)

EEALh
(Value Weight %)

ZELUN

(Operating Revenue)

EEALh
(Value Weight %)

ZELUN

(Operating Revenue)

EEALh
(Value Weight %)

ZELUN

(Operating Revenue)

EEALh
(Value Weight %)

1,036 681 1,259 403 92 40 3,582

28.9% 190% | 352% | 11.2% 100.0%

1,150 748 1,532 378 4,019

Fy2015
28.6% 186% | 381% 9.4% 100.0%

1,087 729 1,515 406 4115

FY2016
26.4% 177% | 368% 9.9% 100.0%

1,055 724 1,517 534 4146

Fy2017
254% 36.6% 100.0%




2018 F ¥ F[E=5E T 2018 1H Updates (7)

S HEER (Condensed Consolidated Income Statement)
BN F& T 70 (Unit: NT thousands)

: 4
£Z (Fiscal Year) 2017 L%E 2018 H%&E 2018 L E 1 2017 ¥ F MR (%)

FY2017 1H FY2018 1H FY2018 1H vs. FY2017 1H YoY (%)

JEE (Item)

SERA
(Operating Revenue)

1,864,097 1,982,512 118415

=EXEN
(Operating Profit)

582,202 654411 72,209

=XEH

- _ 0,
(Operating Expense) 617,720 610,155 7565 -1.2%

=XEa

(Operating Income)

KHEH
(Net Income)

-35518 44,256 19,774 224.6%

-54,829 8,390 63,219] 1153%

THEMRSES

- 0
(Other comprehensive income) 32,357 140,111 172468| 533.0%

THRSESRE

- 0,
(Total comprehensive income) STILEE 148,501 235,687] 270.3%

Vi
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I Annual Operation Reports (8)

=37 =%

yi=a

CBIENSLR-1

£
(Summary for intellectual properties, certificates and awards acquisition) = .

ERE7Year

215 Awards

L

EBERAERHContents Description ‘..

FY2006

B2 Health Claim

E/RENH(ELERSE) SRERE RIS -

FY2007

B2 Health Claim

E/RRZERREFERERERAE -

FY2008

B2 Health Claim

IrEReEEn T EERiZEEREREaIE -

FY2009

2% Health Claim

EIRARFEFAER ZRER SRS -

FY2010

tt 3, 2% IDF Innovation Award

Happy RanchR2ER ML BIDME FA RAFEEEIERRE) -

ERERRETEAEEE Monde Selection

B/GERRE(AAERE)ZEMonde Selectiontt FEESREFEAREE -

tEERRETEAEEE Monde Selection

B7GERREEZEMonde Selectiontt FERRETEAEEE !

EFRERRETEAEEE Monde Selection

B7EEEORTAYBZZEMonde Selectiont BERRETEAEHRE -

tEERRETEAEEE Monde Selection

Happy RanchE 2 S 2 EMonde Selectiontt R E R RETE A BEHE -

B X BE REE National Biotech Quality Award

HappyRanchFEBEHEEER~REBEREES -

Bl Z REEE SNQ National Quality Award

Happy RanchFEEZNZENQEZREES -

EREEFERTESE TAFST Innovation Award

F/RErNEEE R B R RS T AT ERTERE -

ERESHFERTETE TAFST Innovation Award

E/RAEEAEEEC AR RRE RS U EnTERE -

E/RR EAREECERn eSS HT EnTERE -

[
ERESHFERTETE TAFST Innovation Award
EREETERTESE TAFST Innovation Award

NEFIZE e nNeRGRe T EnTERE -

B2 Health Claim

Happy RanchZ2EZT - SHZEE R - B/RERORITSBEZRERIRTE -

B X R BEFEE National Biotech Quality Award

E/RERARAAEN 2 BER T HERREE -

Bl Z REEE SNQ National Quality Award

E/RARREFAERZENQEZRERS -

B ZREEE SNQ National Quality Award

ERZTZENQHERREEE -

ERESHFERTETE TAFST Innovation Award

E/RELHITEES R R NE RS Sl ERTERE -

L7 Pattern

FUGERERFARRREZENY - RERG_ERWET -

B2 Health Claim

E/REAEZRERERES -

EFRERRETEAEEE Monde Selection

Happy RanchE 2 EZ 2 EMonde Selectiont BEZRETE A EEREE -

ERERRETEAEEE Monde Selection

F/BHEEZEMonde Selectiont FERREZEABHE -

L Pattern

E/RATFEFRAER)RETERAER -




20175

8K BT -

- [ S & 5= Annual Operation Reports (9)

"
| = 1
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R
BEmE

 BEFEEVMERBEANTE -
(Summary for intellectual properties, certificates and awards acquisition)

RIEHS R - 2

EETNYear

#EEAwards

BEREFEContents Description

/
“

\2

222 Health Claim

BEUGABRERSR E/RFERHER ERLERERZEESERES

HEERRETEAEE% Monde Selection

BEE )\ BZEMonde Selectiontt B E RRETE R EEE .

HRERTETEAESE Monde Selection

B7HEMEESZEMonde Selectiontt BE RS EREAHSE -

HRERRETEAESE Monde Selection

SBYEHZZEMonde Selectiont FERREIEAERS -

HEERREFTERE2% Monde Selection

28+ D2 EMonde Selectiont FE RREFEXBEE «

£ X R EEE SNQ National Quality Award

EHZSERELESENQEZRERE -

T3 Pattern

B/RARERFAER) DR TERARMET -

EZ2 Health Claim

HappyRanch 2 RENSBEE 2 ERFERAE -

HRERREFTEAESE Monde Selection

ERSTSIHE N 2EMonde Selectiontt BEE R RETEAESE -

HRERRETEAEZE Monde Selection

BE7E TR NZEMonde Selectiont FE R R EREAHE -

2 X mEZE SNQ National Quality Award

IRREREEEEREENQEZ R EEE -

ENEETAFEZEE TGIA Good Award

EEERGKEECERNESSRBa T AREEB(GO0D)% -

B2 Health Claim

EHZEEEEEE HEIZERFRSIE -

HEERRETEAEEY Monde Selection

T2 EFZEMonde Selection 2R E R R EEEAEHE -

HEERRETEAEE% Monde Selection

EEERIISKZEMonde Selectiont FE R R ETE A BES -

HEERREFTERE2% Monde Selection

ERHEFEELC K ZEMonde Selectiont FE R R EIE A BES -

HRERTETEAESE Monde Selection

E B2 EMonde Selectiont R E R REIEABES -

HEERRETEAEEE Monde Selection

TREs R EEERZEMonde Selectiont BE RS EIEAHAS

HF|§ Pattern

HappyRanchF2EETNRE+ERE - FERHEH -

#Z2 Health Claim

BURIICANZERSERIE -

HRERRETEAESE Monde Selection

B/EESEE T2 EMonde Selectiont BEERRETE A HESE

HRERTEZEAEE%E Monde Selection

B EZEEZEMonde Selectiont EERREZE A EESE

ERBEEE ERTEEE TAFST Innovation Award

B/HHSE SRS nNAR S g ER TSRS

HRERRETEAEZE Monde Selection

B HEEEZEMonde Selectiont FERRESEAEES

HRERTETEAESE Monde Selection

B/HPE-EAESZEMonde Selectiont BEERREIE A HEE

HEERRETEAEEY Monde Selection

B7HSRIETZ2EMonde Selectiontt FESREFEAEHE -




2017 E =3B S Annual Operation Reports (10)

AREmEESREER  EVREFHAESRERNEHAR - abER - BAER -
(Summary for intellectual properties, certificates and awards acquisition)

FEE (Year) mEaEEE EaeHE HERREELEE
E A NT millions R&D Investment | Annual Revenue | R&D Investment %

Fy2011 42 359 4.643,615 0.91%
Fy2012 37,632 4,417,373 0.85%
FY2013 45,628 4,479,802 1.02%
FY2014 33,824 3,581,672 0.94%
FY2015 41,259 4,019,257 1.03%
FY201e 46,569 4,114,545 113%

FY2017 46,957 4,146,490 113%

R (Year) FY2015 FY2016 FYZ2017
B {i7: NT millions (104 F ) (105 5 [3) (106 )

¥ Ean L (e R) M
HU {9 A

HU 9 i PR Py S F

HU 45 2 pa 5 2 TH Y




2017 FEE=E3E R Annual Operation Reports (11)

= 28/ QA S BE NS | nielsen

(By category/ SKU captaincy and potential analysis)

-l gt b LNy &k B emRini
(Captaincy) i 1§ (AGV Captaincy)

HEER ERE P — HEER R

(Mkt segment} Canned Vegetable : (Mkt segment) Canned Dessert
= o Sel  mEEE NT$19 %8 L g sEEE NT$15 1§
@ {Mkt size) WNT$1.9 billion y — (Mkt size) MT$1.5 billion

B EHR - L . B B BB i
(AGV Captaincy) I . (AGV Captaincy)

BN B EF Th SRR TR
Mkt segment) Canned Vegstable “ I (Mkt segment) Functional Tea

SRR NTS20 1 2 nERE NT$35 {8
(Mkt size) NT$2.0 billion @ Mkt size) NT$3.5 billion

Bz mmak
(AGV Captaincy)

lg" HEER Ban
| ig (Mkt segment) Oat Drink

| migEE NT$10 {8

E‘% (Mkt size) NT$1 10billion

. Nielsen Market Tracking, 2017
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B/ mIEmE i &E — SRENR
(By category/ SKU captarncy and potential analysis —

ereity THEISEN

® 2 & @& & & ® ® @

’,/“7\ W ECHRSBREEHEMELLY% - BrimET - E
+1%
+11%

150,000

19%  -35%  -5%

50,000

R

Bt 2

101,979

18,449

TN 38 5 2016 20

IHEHR % 1.0 -10.8

JHEREEE 09 -103

102,835 | 17,476 | EHiBpEE 01 05

(m20164F |

B=EEEEEEHERELY/%  AEEBImBEYT
14
-12%

-2%

+12% 2%

EAREIEE 2016 2017
SHEREE 127 08

#iH
FRATE

' HEEER 94 24

4742

[B20174F |

{ErEREE 30 33

5,314
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SmE/ mEHEMURE N - EETHE
(By category/ SKU captaincy and potential analysis — Canned dessert)

BEE5 | S 1006198 (T)

e 2| il BT e TS

79 79

70,870 700

52.0 . 51.7 . a9

=0.7 % =0.9%

\ 2016 2017 2015 2016 2017 /

1L B7RAEBESNTMETFORRELNTF  RHRRAEAE -
AGV growth momentum is higher than market average and competitor, thus help drive category growth.
2L BVRERDESKTBTFIRBRFAT  BRIMEEREREH -

AGV average price is higher than market average and competitor, thus help drive price high.
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Zmmi8/mBEm BN RE Do - e iHRA
(By category/ SKU captaincy and potential analysis — Canned dessert)

/ I o O g e—— 5 i" ]1iC]Scn\

39.3% 390.6%
35.5%

10.3%

0.0% _ {,- s
miaE% 2014 2015 2016 2017 2018 FCST
TEERE 36.4% U 39.3% 39.6% 41.7% 45.6%
AR 37.8% i}  36.5% 36.8% 36.6% 35.5%

(T8 ] 13.6% E; 12.8% 12.2% 12.4% 10.3%

H{th#g 12.2% ¥ 11.4% 11.4% 9.3% 8.6%

B EUVREN T mBERRE T IENEESIMT  mBEERFY L5
1. TEEBE | 2015F/% - TEBSLHEER39.3%  ERK/\EEHAE1IRME -
20184 3 TE4H SILEA5.6% » BETEEN2019F FHENBRST  (mBEHED -
2. \EWE : HimE T EHER  AEESAETITCESEDSRRED -
3. IE=$EH13.6% FBE103%  BEitB(H 2 - 45 - BCHAIHA12.2% T BF8.6% - /
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2 B B

/2% People, Experiences, CAs (15)

1 BURLERERENSEMAMSEREZEARNEETEH -

Keep close tabs on people’ s health by nation-accredited AGV Food Health Science Institute.

2. B7RLAIEMTHEEREIS

EREELERERERTER -

Develop health & longevity concept products by prospective marketing advertisement and creativities.

3. BUMLIBARERBRSESIEEMREN -

ISR — B BER (R

28 B RN BEER) -

Continue leading food direction and new consumers trends (Natural, Green, Organic, Non-GMQO, Clean Label.)

@ i/} 55 {254 R&D Advantages
IS A2 [ H % 558 © Int’] & national recognition

1. 2T ER R EEHL S AT 7<2E (Granted many IDF awards)
2. T & L4 h#4% (Get many Monde Selection Awards)
3. ZIE{#EET & 5hals8 (Acquire many healthy claims)

4. FEEL S EFrDAEEHE (Meet US FDA standard)

5. ¥H %Iﬁﬁﬂfﬁ.ﬁﬁﬁﬁﬁ Own key food/ drinks patterns}

@ /=] {£%" Production Advantages
SIEEZ AR ITSE L | Exclusive advanced skills
. PESHEER S TIEPETEY (High-end PET line)
. EESHBIEEFCEETPEL (High-end Tetra Pak line)
. GMP T {5758 (International Standard Recognition)
. 1S0 22000, HACCPEZ3E (International Standard Recognition)

. AS/ RS HE{b & EEESS (Warehouse automation)

-.-’-'3'—:.—- YE1-14aEPiRR

® (754{=%" Marketing Advantages

M ' TR PSS P | Experienced trade mgnt team

1. @xéﬁ? RS E I (Responsive elastic trade mgnt)

2. ARG S ST 35 H EAE (Experienced marketing operation)
3. IS E B {& B (Preferred supplier to buyers)

4, FLhEErE N I E S (High consumer loyalty)

5880 RS 3E S{E (Food service, on-line channel co-ap)

Asalii gﬁ #BY & ” /EON

@ i1} {£ %" Market Advantages

1A LR LS8 E | Categories market leader
1. (REFFHYIE (Healthy Grain Drink)

2. B {#E 4 F54E (Healthy Supplement)

3. WALFEEE (Traditional Savory Cuisine)

4. THEES5EE3 (Functional Tea)
5. mlii FL5LEE (High-end Functional Milk)




2018FEEF E=ERE L Outlook for 2018 onwards

BU/RZFEHEESEEm  mmiE  BEESEmRRERTEEmRAREREE  FEAM  EELRSE
B  ERED - BERRAD  2018FERESREEFEEY . UREEEN - @RMEEIRM

2 .

With many years leadership and captaincy in food and beverage categories in Taiwan, AGV have
tried all out to cultivate and strengthen trade relationship, professional team, software (intellectual
properties), and hardware adyss bl -~ e to leverage resources and CAs to penetrate
into glol

on@

— ﬂgm wils | Taisuco vl g BT-MART
. Carrefour ERR BUN

ﬁmﬂmmsm ) =
A g o Q‘? J'RT e n@LL Ans SIDY &P

EE& R . | Dollars Mall X 513 P )
Advaniagos

20
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2018FE BZIKEARIBE

2018 AGV Products Corporation Investor Conference

SEEE I
THANK YOU FOR PARTICIPATION!




F8%(1) ; 4FE(E

A2 =32 IS 4yr Individual Operation Report

Elf25HRE = 7= (Condensed Individual Income Statement)

Ef e Tmx BFEREELIS. (Unit: NT thousands except earnings per share amounts)

3,600,000 -
3,400,000

3,200,000

2,961,23
3,000,000
2,800,000 -
2,600,000 1
2,400,000 1

3,369,292

3,458 564

2,200,000

FY2015

FY2016

3,445,766

Fy2017

400,000
300,000
200,000
100,000

-100,000

-200,000

== YA

(Operating Revenue)

(Operating Income)

== AT

(Net Income)

== E SR R 2 L

- _300,000
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