TAFRTFDA
JRENEE

*aﬁaéﬁe@ﬁ

@)

“ 4 A HEALTHY mMO““

Qi

2023 F B ZIKEARIAE

2023 AGV Products Corporation Investor Conference

By AGV Products Corporation
2023.08.24



1. R == 0B B (S # Disclaimer and authorization

<)

AEREHAMVBEFZDREBEBRVFEREEIRE - WAHZTEIEXERRE

The consolidated financial numbers are based on International Fmanual Reporting Standards
(IFRS), also audited and attested by CPA.

FFRB KNS BAEHAY - EOUAASERAERAFHRAEANR -

No one will be allowed to use or reproduce this presentation and its contents without the
prior written permission of AGV Products Corporation.
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2. A3 [E=E 4 E 3-yrs Business Operation Summary

111FSHENUEE48.01E(EE/\F/R) - FNEE=—FHIZ2(TLLL - EPS $0.41~$0.56 -
2022 Rev. $4.8B, cont. 8-yr growth, 3-yr stable net profit above $200M and EPS btw $0.41~$0.56.

fFJE (Fiscal Year)

Weight FY2021 Weight FY2022 Weight

FY2020 (%) (%) (%)

158 (Item)

EFEUWA
(Operating Revenue)

100.0% , 100.0% 4,801 100.0%

=EXEF

° O,
(Gross Profit) 32.9% ' . ' 29.9%

=XEH

O,
(Operating Expense) 26.4%

EXEiEsS
(Net Operating Profit)

S AIE T
(EBIT)

Z<HBFEFI
(Net Profit)

BAZEER

(EPS) 0.47 041 0.56

* B E§BAE X (Condensed Consolidated Income Statement) - BEfil: iI&¥EHE T (Unit: NT$ millions) -




3. A FZEE 7 1T Recent Operation Performance

MSFEZERWARKPGESHEHFEEA - B - 27 - FA=FERABTERERR -

5-yrs Revenue and total comprehensive P&L show steady upward trend, while GP, OP and NP are stable after sharp growth.

6,000

FY2018 (107) FY2019 (108) FY2020 (109) FY2021 (110) FY2022 (111)

— BRI A i 5 17 ] e 22 F 2 a— R
(Operating Revenue) (Gross Profit) (Operating Profit) (Net Profit)

o ragoal Year) e Million FY2018 (107) FY2019 (108) FY2020 (109) FY2021 (110) FY2022 (111)

=E LN

(Operating Revenue) 4,614 4,711
THETEF

(Gross Profit) 1,519 1,459
BRERES

(Operating Profit) 67 216 172

THHFA
(Net Profit) 22 5 ) el

* B #§AEZ % (Condensed Consolidated Income Statement) - BEfil: & EHE 7T (Unit: NT$ millions) -




E & & E & (E3R[CIEE Annual Balance Sheet Review

HESAEEEEXR (Condensed Consolidated Balance Sheet)
5 FTEHEETT (Unit: NT$ millions)

€ (Fiscal Year) FY2019 FY2020 FY2021 FY2022
FY2018 vs.FY2018 FY2019 vs.FY2019 FY2020 vs.FY2020 FY2021 vs.FY2021 FY2022
JEH (Item) YoY (%) YoY (%) YoY (%) YoY (%)

MENEE

(Current Assets)

AEE - BE - =i
(Property, Plant, Equipment)
myEE

(Intangible Assets)

Hth&E

(Other Assets)

BERG

(Total Assets)

MENBE
(Current Liabilities)

REGE

(Non-Current Liabilities)
BEEE

(Total Liability)

B Rt =

(Total Equity)

2.9% 2,240 7.3%

-0.8% 2,963 -1.9%

-18.2% -11.1%

5.3% 4.8% 8,519 8,739

3.5% 3.7% 13,837 13,755

4.8% -22.4% 2,719 2,859

-4.3% 25.0% 3,720 3,379

0.4% -0.7% 6,439 6,238

6.5% 7.9% 7,398 7,517

04




. FEZE (L EE 5 ¥ Annual Business Breakdown Analysis

ﬁ:iﬁéuﬂﬂﬂjtbﬁ*ﬁ (By category revenue/ weight analysis)

S FTE¥EEIT (Unit: NT$ millions)

R
Grain
Milk

MmE FRE HE o
Edible Oil Spplmnt  Others TTL

mif (Category) E#HE HEE HRE
IEH (Item) Pickles Desserts Drinks

SXRIA

(Operating Revenue)

AL
(Value Weight %)

132 1,632 4,468

FY2019
164%  36.5% : : : . 100.0%

SXRIA

(Operating Revenue)

SEALE

(Value Weight %)
SRIA

(Operating Revenue)

B GLE
(Value Weight %)

SXRIA

(Operating Revenue)

SEALE
(Value Weight %)

737 1,519 4,614

FY2020
160%  329% : : : 4. 100.0%

752 1454 , 4,711

FY2021
160%  309% : : : . 100.0%

744 1,591 , 4,801

FY2022
155%  331% : : : 4. 100.0%




6. da5F FEEFIBEJ1 73t 5-yrs Profitability Analysis

FSFEFRENENIRDREA - REFHBRENBASREZEEMNI - HERBIBIEES1E
Recent 5 yrs shown stable upward profitability, except cost impacts on GP caused by COVID-19.

R8N 2018 2019 2020 2021
= & Gross Profit Ratio t3,|.94 t31.5_

SR EK Operating Profit Ratio ] > g5

1.55

MELFFER Pre-Tax Profit Margin 1

M BFZE Net Profit Margin

MEBBAZR (m23) Net Profit Attr. to Shareholders

BIMAIRER (JT) EPS before tax
BRI E&EBER (Jt) EPS before tax

BRGFE (u) Book Value per Share 1. 49 I2. 31 i1S. 39 13. 66

o
ol

IR R ROE ]

4.3

-
B

= =z & 22
SEHRMZE ROA , e




7. a5F E R ZHES1 72 M 5-yrs Operating Ability Analysis
SEREEEEE FHEEREEEES S ATANAESEH -

Recent 5 yrs shown stable upward trends in business operation, inventory and assets management.

B AR Operating Cost Ratio 02 20l 07

EEEAK Operating Expense Ratio I]

.34

FEURMR FREEESR (IN/4E) Accounts Receivable Turnover Ratio 49

FEURERIBINIR B 8 (B) Average Collection Days 73

FEMRFNEESR (ZU/4E) Accounts Payable Turnover Ratio) 49

FE{ARIB{TIRBEE (BH) Days Payable Qutstanding

82D

EEEEX (/E) Inventory Turnover Ratio b

EIgEEHE (H) Average Inventory Turnover Days

BEEEREER (X/HF) Fixed Asset Turnover Ratio

MEEAEER (U/F) TIL Asset Turnover Ratio

BEBAEER (R/E) Net Worth Turnover Ratio

FEUR IR TG &S U L ER Accounts Receivable to Rev Ratio




8. 112 ¥ F=EE [ 2023 15t Half Operation Update
S EAEZE R (Condensed Consolidated Income Statement)

BAL HEaMT o (Unit: NT$ thousands)

AHZEWER—FERR - ENREENSSZREAZERRE - FAERSREHRNERAER -

2023 1H revenue grows YOY, though GP and OP decline by cost impact, NP and EPS remain stable growth .

R (Fiscal Year) FY2022 1H FY2023 1H vs. FY2023 1H

20224 () FYZOZ%%;H YOY 50234 ()
I5EH (ltem)

SXRIA

2,231, 268 4.5% 2, 330, 846
(Revenue)

= |

?zéfjixgrofit) 686, 441  30. 8% -1.2% 660, 031 29. 6%
EXRED o _ .

(Operating Profit) 106,928  4.8% 1. 2% 81,170  3.6%

HAE A
?ﬁlﬁ ?;fiﬂt) 37,299 1.7% 2. 6% 96,059 4. 3%

SREEAS
?EEE) B 0.07 142. 9% 0.17

*TEFNEEETEREEINFE(+$87,801) : IR AR ZHABMAERSEIEZE Z D5 (+$86,098k) - The difference in net profit between two periods is mainly due to
non-business impacts (+$87,801): share of profit and loss of affiliated companies and joint ventures recognized using the equity method (+$86,098k)




9.112%F FF ZEFT=UL5 17 2023 1H Revenue Analysis

BERSHASEEU (Consolidated Revenue Announcement , http://www.agv.com.tw)
BAL HEaMT o (Unit: NT$ thousands)

AEEMBERFHEA  LXFRFAASENEE23.31E - BstEEAIKARIISIE(+4.5%) -
Despite No Covid-19 promo effects this tear, 2023 1H announced revenue $2.33B, increase $99.5M (growth 4.5%) -

FRRE

B8 (i : NT$, 000 —HBFeb =BMar mAApr HRMay 7XAJun Yearly GR%

1075 25 (oM 373,733 290, 269 364, 432 252,532 316,505 377,313
FY2018 K5t (YTD) 373,733 664,002 1,028,434 1,280,966 1,597,471 1,974,784

1088 EH (M 379,511 303, 197 313,572 287,677 318,595 449, 669
FY2018 ZEt (YD) 379, 511 682, 708 996,280 1,283,957 1,602,552 2,052,221

1094 g8 405, 408 302, 786 444,287 291,186 291, 246 415, 560
FY2020 g5t (YD) 405, 408 708, 194 1,152, 481 1, 443, 667 1,734,913 2,150, 473

10 28 (oM 41,016 317, 669 367, 154 273,615 439, 985 464,795
FYa021 f=t (YD) 411,016 728,685 1,095,839 1,369,454 1,809,439 2,274,234

e 2E (M 442,813 312,887 385, 888 301,579 384,976 403,129
FY2022 Zst (YD) 442,813 755,700 1,141,688 1,443,167 1,828,143 2,231,272

1124 g3 o 447,948 308, 663 414,639 342,778 396, 832 419, 946
FY2023 25t (YD) 447,948 756, 611 1,171, 250 1,514, 028 1,910, 860 2, 330, 806

SREES M 5,135 -4,224 28, 751 41,199 11, 856 16, 817

MERE10E | SRS W 1. 2% 1. 3% 7. 8% 15.1% 2. 7% 3. 6%
FY2022 vs FY2021 |g=tmmime (vTD) 5,135 911 29, 662 70, 861 82,717 99,534

SEHEE% (YD) 1.2% 0. 1% 2.6% 4.9% 4.5% 4.5%
* R EEEAERRE : 2020538 - 20215F5/68 - Covid-19 promo effect periods : Mar. 2020, May/ Jun 2021.




10. FE 2R E =2 Annual R&D Investment Summary

EmFESRZRER RIIRBEMBERENSEEMAR - BIERBED - BALFREE -
(Food is high-tech industry: Long-term R&D investments help achieve fruitful
results, strengthen competitive advantages and raise corporate value. )

FER (Year) FY2020 FY2021 FY2022
EfiI: PCS (109 ) (110 E) (111FE)

#EmLEH(ER)HFE
NPD/ Improvement
MRBESEHE
Research Reports
NEEMHE

Patterns
NEEEEmEH
Taiwan Health Claims
NEEAIMEIEE

Int'l/ Domestic Awards

BEBTIL

EER (Vear) H%ER CEF (e
Bf:NTSthousand ~ R&DInvestment  Annual Revenue R&D Investment %

FY2020 1 461448 | TAFETFDA

ZEREE
FY2021 2,08 4710880

FY2022 48551 4800625




11. FEHEZEIZRE R Annual R&D Investment & Results

EXEFT - BREmE  REEEMERBAIINGGE - BRIGES4CER (FY2022~FY2023 1H)
(Summary for intellectual properties, certificates and awards acquisition)
BZRPREFEAFRERER2023F L3 EFI3ERBASMEIR - Eil2022F T FEF12(E -

AGV Central Health Institute acquires 13 awards in 2023 1H, exceeds 2022 full year performance of 12 awards.

RIRAD IR E IR 8 Ik ED S AR 2 IR AT IR L IR S = 212

BB [ R AT 8 BV IRIHREBRE R IR RKTE 28

ZEIBPER TEARHMNE UEHEREREARENNENESERI R REEE | NSEREHEEF
HRERmMETEAE Monde Selection MERE (KRR 2 EMonde Selectiontt REmmEEAESE

HRERmMETEAE Monde Selection MERE(BIIHRE)EEMonde Selectiontt REmmEBIEAESE

HREmMmMEREAE Monde Selection OKINAR 4B K B EMIEKEEMonde Selectiontt RE MM EFEAE £ 12

FY2022 fﬂ‘%‘éuﬁﬁ mE LA E Monde Selection ﬁﬁ%ﬁ@%ﬁéMonde Selectiontt REmm BT AE RE

RERZEM BVKRMESE

Bl PR B KRS FT (The International Taste Institute) LR 12 B e T e . o — e
. TPBZ K ER B IR KR ERRE R ST E R BERE=2R
R B (Superior Taste Award) OKINATPEZ K B F 8 MR K R ER R R R & AR EERE=E

3] (B =7 4B- H H
E;’f;gggg&?ﬂL”f‘;;gf;'f\cvaa'r;‘;“e Institute) B E LR R AT A B RS 2
ags RO RR R SRS REANE—8

ags B AR E N ) S R g — 2

ERARATTE FERIARARTE_E -

SO AT B ARA (BN BRI AR A= 2

SIGIEIRTE B RAE RN B R AR T 2

SR AT B HRERESREL RGOS AKTE 28

0] 1R =7 4B H H

E;’f;g;f;fgﬁg‘;‘g‘rt?;’;f;'zcvz'rg;’“e Institute) OKINAR B K E RS MK SR B AL AR S S = 208
Bl = 4B H H
Y2023 1H BB oo T gy B RGRRE GRS R SRR AR ARG RS20
HREmmET#EAE Monde Selection B 7R 4RHRE(RARK)Z2EMonde Selectiontt RE mmEHEAE SR
HREmmMETEAE Monde Selection B KO B (B4 2 EMonde Selectiontt R B MBI EAE SE
R EmmETEAE Monde Selection B 7REEO AN EZEEMonde Selectiontt R B mmELiE K ERE
HRERmMETEAE Monde Selection BVREFEOKEEEEER)2SEMonde Selectiontt R & mmE & K EIREE
HREERMETEAE Monde Selection Z7KIMET E2EMonde Selectiontt RE R BT EAE RS
BEREAS B HRIETE

AASEFMAE B~ A ERE AR 2B Anti-Additive SR 11 = 28E




12. 2 IR E R RZEFAHNIS11I8E F patent Acquisition List

ENFZTES B/ : #iigiReE ?EEP:’E#%% mEED - THES - BAFTR - £FIEE - REIA - 2153
IR E R (BN . 8% - 5L - 220X - 882 - Bcs - RIES) - EREBZIRPREFENEBWRFIER
hORERAEE D - Patent acquisition purpose: Technical protection, business chance, competitive
advantage, marketing purpose, anti-counterfeiting, enterprise value-added, licensing income. Many
epoch-making cutting-edge patents are in progress by AGV central health institute bio-tech center, i.e.
decomposition, conversion, extraction, fermentation, formulation, production process, etc.)

EEm¥mn ZEF 13 BRI =58

Oligo-saccharide enhanced oat-based drink for treating hyperlipidaemia and
hyperglycemia and improving gastrointestinal function and process for preparing the
same by tri-enzyme hydrolysis and micro-particle milling.

Oligo-saccharide enhanced oat-based drink for treating hyperlipidaemia and
hyperglycemia and improving gastrointestinal function and process for preparing the
same by tri-enzyme hydrolysis and micro-particle milling.

==

uUs8333986 B2
us

%J us8337880 B2

PE

CN101991163 B
CHINA

TeyT SEIIEE ~ SIM¥EEANE I BEERIER LI

B8RS MEE - SIMEERNES B EHKENFIEF R @R E =MD =0

BRBYSE TS A TAIWAN 1441600

—IERUBIEERE ~ (EEI B RESHIL BRI LIRSS ER 2 HEEE L SREE S =0 1554214
RIGA 2 TS5 B LA IS AR 2 v RE M SR LRI TATWAN

EEFL

cp

CN103976018 A
CHINA

—Fp il EMBEME & B FLE S22 75 AR PO TS ESl a2 M ee 1 L B L E &

SR ESHILEFRREILNE 2 BRINFLELSE 275 TE R L SRTS AR B 2 ae M 5L =0

B TAIWAN 1527522

HEHEMES « RS EERRIEF RN YEEE S B R R B o 1658791

—IEIRE AT RSN R SR T SRR ERE Tﬁj‘%N 1663917

BRSSP B R FLHE 2 SBURMR LB 5 2 75 S5 2 I 55 7 S B 2 M B 14 B = US112410188
=I5 us

TERRITETE/EE 2 REFIRROVHERIS A A‘:f‘\l_\’zg 1778836




13. 111F F fr#EhiI5 il 2022 Key Category Captaincy

BRI NmEREHSEEMAIES : (AGV main categories own leadership advantage)
N\ )

RE#IA
Canned
Vegetable

=257 5]
Canned Fish

B - T eI
Plant Milk 9 Canned Dessert

BER BB = B e

Functional Tea R0 Chinese RTD Tea
J

*ERRR  BEZRBEHERTRERN, —RITBRMER - Source: AGV Corp. historical sales data and market research, general secondary data.




14. 111 F ¥ mBA 2R 2022 NPD Reports (1) 2022
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14. 111FE ¥ 22 2022 NPD Reports (2) 2022




15. 111F¥ronF € 3RS 2022 NPD Reports (3) 2022
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16. 111FEHmBAE2 RS 2022 NPD Reports (4) 2022
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= HTonBE 22 3RS 2022 NPD Reports (5) 2022
INEW [LAUNCH
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18. 111F FTonFd 22 ¥R 2022 NPD Reports (6) 2__022
INEw |LAuNGH
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19. 111 FmBAZE #R S 2022 NPD Reports (7) 2022

INEW |LAUNCH
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mgsa MEm REREH
e

?ﬁ Jr)%ﬁéﬁﬁ% BNElE + BIREH LREFH+BIBAAIEERNINRE

20204118 £ 20214£3A £
(Launched Nev. "20) (Launched Mar, '21)

-¥ﬁ unF‘aﬁé’fiﬁi 2022 NPD Reports (8) 2022

Inew Launch
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--.-55‘31*
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= iiZ+GABA

IFEETHIR

2022491 ki
(Launched Sep. '22)
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= FTonBE 22 3RS 2023 NPD Reports (1) 2023
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22. 112F ¥ 2 ERE 2023 NPD Reports (2) 2023
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= S FARA SRS 2023 NPD Reports (6) 2023
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7. R HAZ E R B /ELl7 LT-ST Operation Strategy/ Tactic

~2022ZE #{if Short-term Operation Tactic —
R EERAEEANET,  RRRALE AFBOES -

Healthﬁl savor o well with retro-inno : Health W|th s_JaZvory,:lnno fronitgr;eﬂtro.
ﬁ o

1
2. Tk ¥ﬁ-a'k EE@="¥1,.,J| :

GrouEp demands correspond to life trend : Demands of people * trend to cook at home.
3. TIEEERERMARAAEALAG, 1 RBREEEZEXE BAHAEBEE -
4

44 £
Coexist with epidemic and solution: Cont.l‘ngde'nt strategy life-adapted sglug_on.
rfEesEXTEMHBENEE, @ BEHEEEXE FEXHEKXKE -
Balanced emphasis on CSR and CFP : Fulfill CSR deploy sustainability ahead. )

\_

@ ifEx{EE R&D f @ EHEZ Production f ® 1THHEE Mkting & Sales f @ T35 E S Mkt Captaincy
E

SHI=E R Long-term Operation Strategy —

[\

rEXkfiERE., RBEREAZLERNZ  BHEZMBOERE

Pursue “health promotlon as core product benefit to bring consumers a healthier tomorrow.
rBRHBAMAEZ. (BRAMAIMNMBEZT SIFEmEXEMER -

PerS|st with R&D concept of “innovation first” to lead food industry new fashion.

rFEmBERE, BtmBEEEFERN  BIEHEHDEBERNBE -

Continuous brandin mvestment on brand assets & consumer Io%alt to create FMCG trend.
BhizfHhmeg -

FrBOBREHE. AT BEX -BREER -

Based on talent, expertise and competitive advantages to develop new mternatlonal business.

\_

MARIAZERMRENE - ER - 178 - MSSHUARERERRE - HEHER - BREBEEIEHZRFEDS  UTE
BhHEENFR HA = B Br il - Long -term operation strategy and 4 business advantages are external and internal
correspondent and complementary to each other. This combination provide inimitable CA to fuel STOT.




28. 1 =¥ 2023~2032 LT Plan & Outlook

s seaey B 2 DR = B AR R R ROKIRI SR TR 12024
P : om A 2 FRIFRNEE > T RIS ER B
BUAR {E% : Qﬁﬂﬁ;ﬁg{taﬂqméﬁﬁ KOYA DPM factory investe_g by AGV is
Innovation advantage : Oat series - T

scheduled to operate in Q1, 2024, estimate to

= _ _ o S contribute positive revenue to AGV group.
. T.2£3##% Ingredients : For industrial use to replace milk
pOWder & non dairy creamer. e industry’s First Plant-Sased Oat Milk Powder Turmimy innovation IU+#5 Platform —
. ¥ T Co-manufacturing : RTD/ Dessert i.e. can
. EIPE K gsRIE B BE Private Label : To sell oat/ cereal or
cooperate with domestic and international companies.
. B e Food Service : Chain tea shop / bakery /Coffee shop
. B ERE Our Brands : AGV/ Oatbella

<:;;‘Huunvnmﬂﬁﬁ;;2‘
fERERGD - IR ERE QR

Enhance health-driven drink series

A. PE R YR 251 BIER 5 Plant-based RTD series  —
B. BEEEFE[HEEE R EER L Prevention Medicine drinks p Yih%ﬁ -dﬁ%'ﬁ%étnnl%ﬂfﬁ “t:'
C. FEThaE X er A& Functional tea innovation romote Lanned Froguct fhnovation

P ' . [ EEST AGEDE Traditional savory in can
fﬁj@?@ A*@ﬁﬁﬂnﬁi . B A E EEF Plant meat health value

‘" SO AIBA T ) R . [EEESESESLAEI{E Brand value upgrade by HC
W » =S » Ll ol t g

LR P -1 2 3 8 } 27 - 300 i 3 201 24F - mmme |~ . T 3
2025w igesSMmLl = A\ 25T95M L F F202005
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R 4 HEALTHY TOMOR®

2023F B ZIKIEARIEE

2023 AGV Products Corporation Investor Conference
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THANK YOU FOR PARTICIPATION!




