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% 52 0H Disclaimer

AEHMSHUBFZEFHREBERMZBHRELERRFR - TEHZTEIEZRE -

The consolidated financial numbers are based on International Fmanual Reportlng Standards
(IFRS), also audited and attested by CPA.

BRI SBHEEFD - HOUAASEHIERAGRAEARS -
No one will be allowed to use or reproduce this presentation and its contents without the
prior written permission of AGV Products Corporation.
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A EIfH7T Company Introduction - 1

%5 %E About AGV

BZHKRMNBIRATEIZINIIZIF6H26H - BHR1989F10H28HEE £ - A A LMUNRER
Kif - ORBEANBZEMAR - TEZ2EmMEFRUEERERK - &7 - #312  Hm) ~ REEm - XU
RERARICE - R - BMAE - N+ZFR - BZKFER FEPHERE NEMESHUANEE
AUREMERY TE9E  IRR - 28 2R, ZKEER  EHEENEmmEKRTHERSER - MESIHE
BEmii - BISHEBY  ERReZHEREREENEmATZ— -

AGV Products Corporation was established on June 26, 1971 and went public on October 28t, 1989. AGV
has been known as domestic famous food company with headquarters and plants based in Minxiong
township, Chiayi county and main product series of traditional savory cuisine (pickles, desserts, dressing and
seasoning, edible oil), health supplements and healthy drinks (tea, juice, grain milk). Committed to the
product declaration “For A Healthy Tomorrow.” and prospective business philosophy “LOHAS, Environmental
Protection, Green, Health.” for decades, we not only lead food industry directions and create consumption
trends, but also become one of the most-worthy trusted food companies by excellent product quality and
marketing advertisement creativity.

FEEm%%I Main Product Series

3 f )

.

X {EZER& Traditional savory cuisine fRERm Supplements i8R Healthy Drinks
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A SIfE 7T Company Introduction - 2

A B4 E Organization Chart
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B =U—REAMES "THEHFFS. BIEHAUERMSHINFALZRIED -
AGV creates competitive advantages for market segmentation by Tri-Unity of integrated cross-
division “R&D, Production and Sales & Marketing platform. ”




20165} Annual Operation Overview

FEZEERS

(Annual Operation Summary)
B E8BEET

(Unit: NT millions)

£EJE= (Fiscal Year)
FY2015 Weight(26) FY2016 Weight(26) FY20]Q5°¥S(';)Y2016
(o]

IHEH (Item)

ﬁ&*
E‘"ui)\. 4,019 100.0% 4,115 100.0% 2.4%
(Operating Revenue)

SHEFEFI o o 2
(Gross Profit) 1,277 31.8% 1,301 31.6% 1.9%

i N 1,467 36.5% 1,333 32.4% -9.2%
(Operating Expense)

=1 5—‘ 1
£ 5 A (190) -4.7% 32) -0.8% 83.4%

(Net Operating Profit)

A Fl
fﬁgﬁ—?ﬁ 57 1.4% 129 3.1% 126.9%

AE 60 1.5% 115 2.8% 93.2%
(Net Profit) = =e e

RAE05 FEEHERZWAGTHESBAVELTSEET - 812105 FRZEHEERESNSELLINET - BANERY
32% - B ENAFEBLUELTSAEST - afEFNA - SHBEEENRGHFEFNITRI04 FEDAIMNER24% ~ 1.9%
K83.4% - EXEHAIZREEA1% - EABIINERBENTHERFRETGREE - WEXBRIIZ2IREE3161E8T - B2
REFERDEELS,8898 70 - MiBAET11,5388 7T - HENREFIENMS,56587T - KABINR104 FHEFIKEANBEMREIS
BEEAS(NESTLE)Z A4 B AR IKEIE B A LI - 105 F "E#E X mNestea, WHEEZERRENEEHZT - TIH1G
BEMNHSNEAHAAE  HEAARWRRECEMMB ETEFNESHNSFRE - BIEER -

In FY2016, AGV achieved consolidated revenue, gross profit and net profit of NT$4,115 mm, NT$1,301mm and
NT$115 mm respectively, i.e. 2.4%, 1.9% and 83.4% growth compared to FY2015. Deficit net operating profit of
NT$32 mm (recovered NT$158 mm compared to FY2015) came from overseas investment of market beginning
stage. Licensing business of Nestea went smoothly in FY2016, target achieved, both market share and shipment

sales outperform prior period operated by Swire Coke. We look forward to further win-win collaboration chances
with Nestle. 005




20165F] 2 %] 25 Annual Operation Reports - 1

S ERIESER

(Condensed Consolidated Income Statement)
Bl e BaE T, RERERLSN.

(Unit: NT millions except earnings per share amounts)

%I (Fiscal Year) FY2014 vs. FY2015 FY2015 vs. FY2016
FY2014 oY ¢ FY2015 vov ¢ FY2016
EE (Item) ’ 0

SFEBA

9 0
(Operating Revenue) 12.2% 24%

SXEMN
(Operating Profit)

EXER
(Operating Income)

KHER

- 0,
(Net Income) 114.6%

BkEH

- 9 0
(Earnings per Share) 112.3% : 133.3%




2017%F) iREs 2017 Q1-Q3 Review - 1

S ERIESER

(Condensed Consolidated Income Statement)
Bl e BaE T, RERERLSN.

(Unit: NT millions except earnings per share amounts)

E (Fiscal Year) FY2016 FY2015 vs. FY2016 FY2017
Jan - Sep ) Jan - Sep

EE (Item) (18-98) YoY (%) (18-98)

EFEWA

O,
(Operating Revenue) 3,313 1.8% 3,372

EFEEMN
(Operating Profit)

EXES
(Operating Income)

KHEFEF

- o)
(Net Income) 121.3%

KREIR S IESm4REE
(Total Comprehensive Income)

BiZEER

- O,
(Earnings per Share) 100.0%




2016 F EZEHE Annual Operation Reports - 2

AffESHEEEER
(Condensed Consolidated Balance Sheet)

Bl fia¥B&x
(Unit: NT millions)

£ [E (Fiscal Year)

5B (Item)

FY2014

FY2014 vs. FY2015

YoY (%)

FY2015

FY2015 vs. FY2016

YoY (%)

FY2016

MENEE
(Current Assets)

3,109

-29.1%

2,204

-5.0%

2,093

AEE - WE - &
(Property, Plant, Equipment)

4,992

-32.7%

3,360

-11.0%

2,991

mCEE

(Intangible Assets)

38

-14.6%

32

-20.0%

26

HihEE
(Other Assets)

MEIBE
(Current Liabilities)

4.8%

11.0%

REAGE
(Non-Current Liabilities)




2016%F) i #7255 Annual Operation Reports - 3

SHIRERER

(Condensed Cash Flows Statement)
Bl fia¥B&x

(Unit: NT millions)

& (Fiscal Year) FY2014 vs. FY2015 FY2015 vs. FY2016
FY2014 YoY (%) FY2015 Yoy (%) FY2016
158 (Item) ) °

EXRTFHZERERACRL)

0, 0,
(Net Cash In(Out)flow by Operating Activities) 150.0% 2420.0%

REEHZFREFMA(GRL)

- 0, _ 0,
(Net Cash In(Out)flow for Investing Activities) 105.8% 683.7%

BETHZERESAACRL)

0, _ 0,
(Net Cash In(Out)flow for Financing Activities) 29000% 117.2%

EXSHHESRNVERSIVE

0,
(Effect of Exchange Rate Changes) 100.0%




2016F)

EEMBER

(Key financial indexes)

#R &5 Annual Operation Reports - 4

FEE (Fiscal Year)

JEH (Item)

FY2014

FY2015

FY2016

B4R
Capital Structure

BELEELLE Debts ratio

54.51

46.51

47.67

REES5A8E - BB - #HELEE Longterm funds to fixed assets

182.95

23414

268.63

fRfRAET

Liquidity

AEILEE Current ratio

84.88

71.77

74.26

RENEEE Quick ratio

60.30

51.53

50.33

FISRIEME Interest guarantee times

(1.14)

1.38

2.14

.
EEEET

Operating performance

FEUTFRIE B2 () AR collection turnover

6.62

731

6.96

F19UWR HE Average collection days

55.13

49.93

52.44

5 BiB# % (R) Average inventory turnover

3.46

4.06

4.72

FERTFUIEEE % (X) Average payables turnover

6.49

712

6.31

F193HE HE Average inventory turnover days

105.49

89.90

77.33

AREE - BE - REBERR) Fixed assets turnover

0.71

1.19

1.37

B EEER () Total assets turnover

0.26

0.35

0.35

R
Profitability

BEHMZE %) ROA

(1.94)

1.46

1.82

M= (%) ROE

(7.44)

111

2.14

Al M= h B W E AT (%) Pre-tax income to capital

(7.37)

1.16

2.61

#5757 (%) Net income to assets

(11.42)

148

2.80

FREER(T) EPS

(0.73)

0.09

0.21

Reks
Cash flow

IBEMELEE (%) Cash flow ratio

0.06

0.18

447

BEB/IRELLE (%) Cash flow reinvestment ratio

0.01

0.05

1.15

RIRE
Leverage

=121818 € Operating leverage

0.09

0.47)

(3.53)

F1 #4812 Financial leverage

0.66

0.56

0.21




20165F, #% 25 Annual Operation Reports - 5

BmESEWS T

(By category revenue analysis)
B E8EET

(Unit: NT millions)

m¥A (Category) 12 4 48 & Bh 2R BR i #8 S aa ¥R R H fth¥m
IEH (Item) Pickles Desserts Drinks Edible Oil | Spplmnt | Others

EEIGA
(Operating Revenue)

EEANSEE
(Value Weight %)

1,036 681 1,259 92 72 39

FY2014
28.9% 31.3%

EEUWA
(Operating Revenue)

=E4tE
(Value Weight %)

WA R /R
FY2014 vs. Fy2015 |(Operating Revenue +/-)

Yoy (%) BRI AR E/E %
(Operating Revenue +/- %)

1,150 1,532
FY2015

28.6% 38.1%

EEUYWIA
(Operating Revenue)

EEANSEE
(Value Weight %)

BERWARER/RR
FY2015 vs. FY2016 | (Operating Revenue +/-)

YoY (%) WA R E/E %
(Operating Revenue +/- %)

FY2016

69436.4%




2016%

BmiE/mIETIEt U E NS
(By category/ SKU market captaincy and potential analysis)

B 7 RriE Al
(Captaincy)

mEER
(Mkt segment)

iz HRE
(Mkt size)

HERIER
Canned Vegetable

NT$19 &
NT$1.9 billion

#R 25 Annual Operation Reports - 6

B 2ZIxmhis it i1
(AGV Captaincy)

iz &R
(Mkt segment)

MSHRE
(Mkt size)

=— (1)
BHEERS /O
Canned Dessert

NT$15 &
NT$1.5 billion

B Z kit i
(AGV Captaincy)

hi5ER
(Mkt segment)

iSRS
(Mkt size)

H— (1st)
FafEmE
Canned Fish (Tuna)

NT$20 &
NT$2.0 billion

.

B ZIxTiE i
(AGV Captaincy)

mi5 &R

(Mkt segment)
HiSHRE

(Mkt size)

5 (2n)
HER
QOat Drink

NT$11 /&
NT$1.1 billion

B Z kit i
(AGV Captaincy)

hi5&ErR
(Mkt segment)

MSHRE
(Mkt size)

%= (2n)

PN

INEESE
Functional Tea

NT$35 &
NT$3.5 billion

Source : Nielsen Market Tracking, Kantar World Panel, 2016




2016 F [EZE S Annual Operation Reports - 7

B/ mIETIE U KE N D — BB
(By category/ SKU market captaincy and potential analysis — Oat milk)

YTDQ416 581,600 .\ FF (fé]%ﬁﬂﬁ;q:) gt 2amp 2 o)
fﬁﬁ@i?i%ﬁﬁﬁﬂzﬁ-‘l%) | | YTDQ416 vs YTD/Q415

%%?“iﬂb -4%

‘ B +7%
- 5 22%
‘ iR -20%

.

L

Source: Kantar Single On
JL/2017-02-2

Source : Nielsen Market Tracking, Kantar World Panel, 2016 013




2016 € ZE RS Annual Operation Reports - 8

Bmif/mIETSUAKE 2 - EERER
(By category/ SKU mkt captaincy and potential analysis — Canned vegetable) | .-

( raamEzERENEats @eer) \ [ TEREHELEE% 2016 VS. 2015)
Main players value share% (TTL Main Players value growth% (TY VS. LY)

Jinlan £

W EER - . : Weichuan[x &

W EREmR
BEE—EE Chinyeh 5=
mEH

B3 Damao k7

mEE . .
5 L EmEY

General Mills
BEERER

24 238 234
TTL =&

\ 2014 2015 2016 ﬁ/ \ = 2016

Source : Nielsen Market Tracking, Kantar World Panel, 2016




2016F & ZE R &5 Annual Operation Reports - 9

B mif/ mIETIS K& T 53t — BHEERRD
(By category/ SKU mkt captaincy and potential analysis — Canned dessert)

4 nEl m BT mE e EEE
TS AGV Others

HER(BH) SHE (T ) =100GHIE

iy A
+10.1637.1 71

540.6 +7.0 578.5 I

691.9 *2.8 711.0 *7.3 763.2

122 *0.6 422 *55 129

2014 2015 2016 2014 2015 2016 2014 2015 2016

Y
o0 © 3

1. B REESKNMB RIS F  EHEEmEANE -
AGV growth momentum is higher than market average and competitor, thus help drive category growth.
2. B7REMPIBESRTHFIOKGZRIHTF - REIEEERBRERT -

AGV average price is higher than market average and competitor, thus help drive total market average price high.
Source : Nielsen Market Tracking, Kantar World Panel, 2016 015




2016 € ZE R &5 Annual Operation Reports - 10

EmiE/ mIErEt Al B2 — ThEES
(By category/ SKU mkt captaincy and potential analysis — Functional tea)

APR'16 w 5ie 51 R EEH 2K
MAR’ 16 = R R

RIS W OLLH
JABFERE BALESE
JafiE 35 JFnk
m FEE H RS
w T {E S F B
T ST SR A
m (ST SEEUER S
Tk G AL
= B Lk PREER RS
mE vk BEEESR

NIRRT RIRRER
fER R FUElECRTE

2015 2016 m I E SERASRER
: Nielsen Market Tracking, Kantar World Panel, 2016 = I35 E SEAf#EF
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BZHRAZKEAEmMATEE (Nestlé S.A)R2015FRFFTRBESH :

2R

AGV and Nestlé, worldwide no.1 food company, signed long-term collaboration contract at the end of 2015.

1. BZKRABEELTDAEEmBRBBSESH -
AGV becomes Nestlé Asia Pacific Food Development Strategic Partner Eg.—; ke -
;e_\.f S ANG— s T = =] v = ﬁ:-:r 'q.\_‘ tI
BYHRSREATRRBESREMISEE - 52\ Nestle

AGV becomes Nestlé 5th brand licensee in the world.

Good Food, Good Life

Eﬁ

55\
Na—sue' REBRSTENR

MEGHE MERSIK

# HL 22 5] SOCIETE DES PRODUITS NESTLE SA.
| ESHERET AGV FOOD BIOTECH GROUP

ltl\if ﬁlﬁﬂj'a r

\1{




2016 € ZE R &S Annual Operation Reports - 11

BmiE/mIETISHUKE 7 - BER
(By category/ SKU mkt captaincy and potential analysis — Lemon tea)

#EEIREZ 5302 H (Nestea Lemon Tea PET530ml)Z3R 2015 vs. 2016

NT$1.52{E 5T
155,000 NT$152 mm

e KRR 20%

= Growth 20%

140,000

135,000

NT$ 1.26f27T
R NT$ 126 mm

125,000
120,000

115,000

110,000

EeEE Y
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B7RESERBEEMMSBERANTDESE  AURRERAERHERBLRFERE -
AGV maintains excellent relationship with Taiwan FMCG trade partners, this will be
helpful to improve product selling and merchandising quality.

B XEE @xnz

RT-RMART
Carrefour =B HE B MM

DOLLARS

| Dollars Mall Z&EEB P |

ﬁ o OW @ EFE

—— OXMART FEfGE | IaisSuco

A £BERIDIL J%Eﬂ
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2017 EF[EZE

1. B ZIRDIB R 4R 2 R R S TP & i

Outlook for 2017 onwards

rAEBARMNREICE, -

Keep close tabs on Taiwan people’ s health by nation-accredited AGV Food Health Science Institute.

2. BZIRDIAEMTHEEE REISRHERELE TRE -

B 8BE - #EUNEER, -

Develop products of health, beauty, longevity & LOHAS concepts by prospective marketing and creativities.

3. BEZIRDIBEFRERISES AR MM -

BSEH—UBEBE (KA -

78 At - EEN - FERR)

Continue leading food direction and new consumers trends (Natural, Green, Organic, Non-GMQO, Clean Label.)

@ 7H3%{E#4 R&D Advantage
BIERBEAIE N BRE5EE  Int’l & national recognition

1. ZZIE Bk E AL LAl K% (Granted many IDF awards)
2. ZIEH & L4 hEAE (Get many Monde Selection Awards)
3. ZIAEEE B TLEYES (Acquire many Taiwan Healthy Claims)
4. FE L& SE B FDAREAE (Meet US FDA standard)

5. A 2 TERHTEEF]IEH (Own key food/ drinks patterns)

@ 7= 8U{E#4 Production Advantage

LI R SR TSRS R « Exclusive advanced skills

1. 2B HEEE S THEPETESR (High-end PET line)
2ELHEEET 240 TPESS (High-end Tetra Pak line)
GMP T =058 (International Standard Recognition)

ISO 22000, HACCPZZz& (International Standard Recognition)
AS/ RSH L& EE{EEL (Warehousing Automation)

=y

.U"PS*’!\’

& =—
R AW e SEE-THARMEWE

(3) ?-_rf;é@% Marketing Advantage

Ay FREHHE|E - Experienced trade mgnt team

1. ?Ifﬁéé‘ﬁ PRI RS FH L SR (Responsive elastic trade mgnt)

2 Z%%ggﬂmﬁfﬁﬁgﬁgﬂf (Experienced marketing operation)
PR P K EE {4 B 4F (Preferred supplier to buyers)

4. TR E MR S E S (High cmr loyalty, brand assets)

5868 ~ 4% &R E1E (Food service, on-line channel co-op)

® CosTco F==P )

Crarmedonar — A FREREE

@ 715 {EE4 Market Advantage
218 SSETHIRSEEE | Categories market leader
1. {EEEFRUE (Healthy Grain Drink)

2. [R{EAEFIH (Healthy Supplement)

3. YAEZEE&%E (Traditional Savory Cuisine)
4. THEEZSEIH (Functional Tea)

5. S5l #LiLdE (High-end Functional Mllk)

020

Copyright © 2017 AGV Products Corporation. All Contents Confidential.
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Fi

EFRREE TRAES] EEE
A

T

TFDA/ TAF certified Lab

EHSEFES
US Pattern
Certificates

BIEBEAINSE

BZHRFEETNERE "RE

AGV has been strived forward to develop

iy % whEen
S BT T

ERRm TS

Taiwan Health Claims

HhEARESFEE
PRC Pattern
Certificates

A-w ks
AIC\A

1 UEEIFE

— o N

72 Global merits and awards
AEmMZZRERARFESEMT

ELARER -

"SOFT POWER" to benefit nation and people while fulfill civic
responsibility in food safety and livelihood science and technology.

ERERmEEEAE
National Biotech and
Medical Care Awards

FRERESHES

ROC Pattern
Certificates

= .1
Vi dy

IDF

Dairy Innovatior

FINALIST
mer ora

'F"“‘“’!’.‘F___,.,

MR mIHEERALE
IDF Dairy Innovation Awards

GRAND GOLD AWARD

HRARITEhEE
Monde Selection
Grand Gold Awards

Copyright © 2017 AGV Products Corporation. All Contents Confidential.

MEELTRYES
TIFW ATH O SET SV VRAL B ATIGYAR BL

FEURHR T
g Rl B REEE

T RCA T A G T
SR B S A e HE
M - -

ExmBRaEE
Symbol of National Quality
(SNQ) Awards

-
d

(™

HRAmERFEE
Monde Selection
Gold Awards 021
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2017 AGV Products Corporation Investor Conference
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