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%S00 Disclaimer

ABHEHHMEBERFTHIRBEERVEHRELDRE  WEHSAIEHRES -
The consolidated financial numbers are based on International Financial Reporting Standards
(IFRS), also audited and attested by CPA.

B VIR ASIBAEEHST T - HUAALESEHASERAGHRREAS
No one will be allowed to use or reproduce this presentation and its contents without the
prior written permission of AGV Products Corporation.
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BEESERS S TESEA
SN —E6IR2712
https://www.crowehorwath.net/tw




= ZIKEmEHEE AGV Food Biotech Group

5|28 & oo
BliSHE 85




E B 5. = mm %5l Group & Product Series Brief
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« 3 %5l Vegetable Pickle Series - &= £ B Probiotics « EEZ T %75 Nestea Series

« ZH25 %51 Canned Dessert Series « EEZ Lutein « INEEZ %5l Functional Tea Series
- #3872 %51 Cooking & Dressing Series « % /|11 i Burdock & Goya « EZE Y} %5l Oat Drink Series

« &7 %5l Canned Fish Series « 21 E3/479 Anka & Natto « 247K %5l Grain Drink Series

« EFE5 %75 Edible Oil Series « &35 Fish Oil « £5+/13 Juice & Coconut Milk

BZHRU-fI—5E - BEFANEES FHESHTR.  BEESAENRESTHLREMSENSREEHEBE K 36,000
HER ?T%;EHLAEKEFﬁig B?ﬁﬂ&ﬁ%f%%% - AGV builds competitive advantages for market segmentation
by tri-unity of function-integrated cross-division platform of R&D, production, sales and marketing, along with
creative advertisement and marketing activities , professional sales team and 36,000 retail outlets all over Taiwan.
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fF E (Fiscal Year)

EfI(BAE) Unit $million
EXRWA

Operating Revenue
HEFBF

Gross Profit

=xEEH

Operating Expense
=ZEFEZFH

Net Operating Profit
RATRI=

EBIT

3% % 2019 Annual Flash Report (1)

(Quick review on key figures and business strategies)

107 E 108 =
(FY2018) (FY2019)

100.0% . 100.0%
31.9% , 31.6%

30.4% . 28.6%

67 1.6% 3.0%

58 1.3% 70 1.6%

ANERLEES
Net Profit

63 1.5% 65 1.5%

— ﬁa’t IOSEEF%E%IE 2019 Business Strategies —

*BF(EREPSHINLIEEREMN  BSERILIE

EEH=ETE - Numbers (except EPS) expressed in million, % in actual numbers.
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1085 43 E8 2019 Business Summary (2)

Eg“iiiﬁi (Annual Operation Summary)

£E (Fiscal Year) Weight  FY2018 Weight Y2019 vs.
FY2017 (0/9) vs.FY2017 FY2018 (0/9) FY2018  FY2019
5B (Item) ? YoV (%) ° YoY (%)

ERIA

0 0 0
(Operating Revenue) 30 N % : 100.0% ' 3.4%

S%EA i
(Grose Profit 1305 315% 5. 20% M 21%

EXRER

0 | I = 0
(Operating Expense) 30.4% w7 -2.7%

EFES
(Net Operating Profit)

zg;ﬁﬂ _ _ 13% P207%

KEEEA
(Net Profit) : : 1.5% ' 3.2%

16% W97.0%
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1085F] i {825 2019 Operation P&L Report (3)
S fEARIEEFR (Condensed Consolidated Income Statement) j

EfI: FHLEEE T, BESRELIIM. (Unit: NT$ millions except earnings per share amounts)

4600 - - 1500
4550, 1277 1301 1305 1381 14411 S Y 5 I

(Operating Revenue)
4400 - - 1000

4300 - 4468 By W

4200 - (Gross Profit)

4100 - 178 -~ 500 — S5 W

4000 - . ¥ e (Operating Income)
3900 - < 132 ' ——F A 1aEnE W
3800 - (Total comprehensive
3700 : : ‘ : -500 income)

FY2015 FY2016 FY2017 FY2018 FY2019

ZE[E (Fiscal Year) FY2018 FY2019
FY2015 wvs. FY2015 FY2016 vs.FY2016 FY2017 wvs. FY2017 FY2018 vs.FY2018 FY2019
IEB (Item)/ EEfiI (Unit): Smillion YoY (%) YoY (%) YoY (%) YoY (%6)

4,019 24% 4,115 0.8% 4,146 42% 34%

(Operating Revenue)

EXEAN
(Operating Profit)
EXxE=

(Operating Income)

&R A 60 932% 115 25.8% 145 -566%| 63 *4 2% 65

(Net Income)

AR MRS R 27) -3317% (116)  40.9% 68) 1351%| 24 3708% | 113

(Other comprehensive income)

PN 3%
- 33 -1004% (0) 596922% 77 13.2% 87 1046% | 178

(Total comprehensive income)

S IR Rk 009 1333% 021 286% 027 -630%| 010 00% | 0.10
(Earnings per Share)

*BFE(REPSINLIEEREN « BSLEILIEEE=ETE - Numbers (except EPS) expressed in million, % in actual numbers. 06

1,277 19% 1301 0.3% 1,305 59% 22%

(190) 834% (32) 84.0% (5) 14212% 67 97.0%
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{ElfEfEBA1EZ= 3R (Condensed Individual Income Statement)
B FHLEEE T, BSRELIIM. (Unit: NT$ millions except earnings per share amounts)

3900 -
3800 -
3700 -
3600 -
3500 -
3400 -
3300 - 93

1045

3V
80

1062

3459

1037

3446

3200 - p—

———

-10

o6

67

1094

3607

102

72

1134 r

3781

148

3100 31
FY2015

F£ & (FiscalYean

FY2016

FY2017

FY2016

FY2018

FY2017

FY2019

FY2018

- 800

i }8 75 2019 Operation P&L Report (4)

o

=23
(Operating Revenue)

BEL W
600 (Gross Profit}

400 —+—2%igi W
200 (Operating Income)

0 —Atiraismies W
(Total comprehensive
income)

1200
1000

-200

FY2019

FY2015 wvs. FY2015 FY2016 wvs.FY2016 FY2017 wvs.FY2017 FY2018 wvs. FY2018 FY2019

I5 B (tem)/ B I (Unit): Smillion

EXWA

(Operating Revenue)

EXEEF
(Operating Profit)

EXE=

(Operating Income)

AHRBE A

(Net lncome)

FHEMR SRS

3,369

1,045

53

48

a7

(Other comprehensive income)

YoY (%)
2.6%

17%

52.0%

1134%

-560.1%

3459
1,062
80
103

(114)

YoY (%6)
-04%

-24%

-294%

289%

41.5%

YoY (%6)

3,446 47 %

1,037 5.5%
56 *80.1%
-64 0%

135.6%

YoY (%6)
4.8%

3.7%

*454%

48 *049% 48

24 *350.0% 106

FHGROREEE

(Total comprehensive income)

31

-133.0%

a0

747.0%

67 73%

72 1159% 154

AHERER

(Earnings per Share)

0.0°

133.3%

0.21

28.6%

027 -63.0%

0.10 0.0% 0.10

*BE(REPSINLIEEREN « BSLEILIEEE=ETE - Numbers (except EPS) expressed in million, % in actual numbers. 07




1085F € = iE B4 ¥R 2019 Balance Sheet Report (5)

SHEIBEEA&ER (Condensed Consolidated Balance Sheet)

EfI: FTEESE T (Unit: NT$ millions)

#FfE (Fiscal Year) FY2016 FY2017 FY2018 FY2019
FY2015 vs.FY2015 FY2016 vs.FY2016 FY2017 vs.FY2017 FY2018 vs.FY2018 FY2019
I8H (Item) YoY (%) YoY (%) YoY (%) YoY (%)

REEE

(Current Assets)

+EHE -BE =

(Property, Plant, Equipment)

EmEEE
(Intangible Assets)

HihnFE
(Other Assets)

-5.0% 2,093 -7.8% 1,929

-11.0% 2,991 -2.4% 2,919

-20.0% 26 -20.7% 20

11.0% 6,435 14.6% 7,373

?ftjifssas) 13% 11546  60% 12,242

mEBE
(Current Liabilities)

EHE[E 5 =
(Non-Current Liabilities) X 8.8% 2,685 26.0% 3,385

-0.5% 2,819 -3.0% 2,734

ﬁiﬁbility) - 5,504 11.2% 6,118

ﬁ:ﬁuity) 6041  14% 6124




108 [E=3E (4 EL 2019 Business Breakdown (6)

Z2mBEWIEEE S (By category revenue/ weight analysis)
Ef: FHIEEZE T (Unit: NT$ millions)

m# (Category) @BHE HEFE RUE ;ﬂéﬂf Hm® RER HitA

EH (Item) Pickles Desserts  Drinks Milk Edible Oil Spplmnt  Others

SXBA
(Operating Revenue)

124 ; 99 4,146

FY2017
EBAL

(Value Weight %)
SEMA

(Operating Revenue)
ERAL

(Value Weight %)
SRMA

(Operating Revenue)

ERALE
(Value Weight %)

DA% 17.5% : : : i : 100.0%

1,026 756 : b 4322
FY2018
2B7%  17.5% : : : : : 100.0%

984 132 6 4468
FY2019
220%  164% ; : : : : 100.0%




109 ¥ FEZE RS 2020 15t Half Updates (7)

S EAEIEZEFR (Condensed Consolidated Income Statement)
Efi1: FHEEET 7T (Unit: NT$ thousands)

2019 £ ¥ (52018 20205 %4 {f 2019
2018 E¥F E¥E R (%) 019 %% E¥ERR(%) 020L%%F
FY2018 1H FY2019 1H vs. FY2019 1H FY2020 1H vs. FY2020 1H
FY2018 1H YoY (%) FY2019 1H YoY (%)

£ (Fiscal Year)

EH (Item)

ERMA 1982512 70292 35% | 2052804 | 97766 48% | 2150570

(Operating Revenue)

CEET

054 % 0 A / A%, - o Q 0
(Operating Profi 654411 33.0% 10923 17% 665334 324% 039 85 721973 35.2%

EXRR

: 610155 308%  -15155 -25% | 595000 29.0% 2 04% | 592669 28.9%
(Operating Expense)

EXfg

. 44256 2.2% 26078 589% | 70334 34% 58970 83.8% 129304 6.3%
(Operating Income)

EHFR

8,390 04% 17180 204.8% 255710 1.2% 55,835 4% 81405 4.0%
(Net Income)
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108 2%32 & 2019 R&D Invest. & Results (9)

EmFESRRERX  REREMBEFAENSEEAR - BIEHRBER - BALEEE-
(Food is high-tech industry: Long-term R&D investments help achieve fruitful
results, strengthen competitive advantages and elevate corporate value. )
‘ | g
\ o \JJ A

FER (Year) FY2019
E{i: PCS (108 )
HEMLHER)EH
NPD/ Improvement

HEREERY
Research Reports

NESEHEF
Patterns

NEEEEmFs
Taiwan Health Claims

NEEANEES
Int'l/ Domestic Awards

BEHTIL 59 53

15 12 27

40 36

0 0

1 1

3 -

FER (Year) HE2EH =238 LEEEEHE
Z£{f:NTS thousand R&D Investment Annual Revenue R&D Investment %

™ .
s

FY2015 41259 4,019,258 % Y

FY2016 46,569 4114545 : TAFETFDA
ZREREE

FY2017 46957 414,490
FY2018 40791 4,321,819
FY2019 42452 4,468 238




108 rh 5 ih{

2019F B 2K FmBmH I#;|S : (FY2019 category captaincy report)

BZEHRB
(AGV Captaincy)

TEER
(Mkt segment)

mEEE
(Mkt size)

=REE
Canned
Vegetable

NTS27 &
NT$2.7 billion

[ 2019 Market Captaincy (10)

B 7SR
(AGV Captaincy)

mEER
(Mkt segment)

mEEE
(Mktsize)

ez
Canned Tuna

NTS7 &
NTS0.7 billion

o

f

=

BZm+ R0
(AGV Captaincy)

MEER
(Mktsegment)

TERE
(Mkt size)

E3akn
Qat Drink

NTS12 8
NTS1.2 billion

BZ7HHRBM0
(AGV Captaincy)

mEER
(Mkt segment)

mEEE
(Mktsize)

EEE
Canned Dessert

NTS20 &
NTS2.0 billion

\

5

B 7SR
(AGV Captaincy)

mEERE
(Mkt segment)

MERE
(Mkt size)

£—fir (1%Y

mEE=
Functional Tea

NTS35 &
NTS3.5 billion

B 2SR
(AGV Captaincy)

TEER
(Mktsegment)

MERE
(Mkt size)

hRENE=E
Chinese RTD Tea

NT510 &
NTS1.0 billion

*HipRyEEERBRLHU s MIE : BIUAR - REVE - HRE - 81580 3

CEX  2ERERE-




108 FEFronFA S8 #R S5 2019 NPD Reports (11)
(ZFC:(IZSz)Tég Aan\if?j:?vJ;Frggftzlaunch introduction) 2019 i@m

= Em.-‘.”.ln. - @ -'ui "‘M;&Q Orgamc Oat Drink Pl 5&8‘{"3“ g5 %;(Eam)

- ENESARTNE l g Sp——
(FURAN) - 0‘
v e AAMSYEE “HARNN
::.:::: NEARER BRIYRY . “ TEREINsEAY

. Vl.lll.“l..l
A *HRAEN MY XY ‘Iﬂ bghucant 19
8 M ..owBEn

\ ‘w. , “ :‘:n':.:ln-
& ) e

“BRANR EREas

ZHEMARERIER

NESTEAM R ANEE TR

@ [iReex X2 nanes

Livena BBNY XRENRE | CURENT
BOairy Free Oat Latte 2 N—IRITIR
¥ gasanaen B . sesangs M . amsan - L3 .1 8 4 Tan it tadyl 2 1 ]

' -uncln «MSRANLS y

B Ll LAY cmrmsy

Shae weosee




1085E i an A 8% ¥R =5 2019 NPD Reports (12)
2019F B ZkFHam £ : ‘ . 2019 i@\

(FY2019 AGV new product launch introduction)

-
. /

Axl\%wx,h747u AINT F—F —
LBICEAA T 24 EEVIP R ) > 7

. —
- 'd

AN B 2R 8 A 7K

Kumejima Shinkai Maikurominerarmu Water
ARBDNDBEEDSHMTIE - LD
FUL LKA D ET - 100% 5 FRE
KaERL ~BILESOHEDHIR =

o LV S ot X L 2> 50k L3 AKHS
DT FLH LT

“Ea ‘aur- 11@@55&3%
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108 FEFonfA 8 #RES 2019 NPD Reports (13)
(ZF%IZ%T? AzGu\fiﬁ:?v-Ermogfﬁtzlaunch introduction) 2019 imm
s tE8R Y aus-rneREs ARt AREETREE
T

FCE/SID(Food Canning Establishment & Process Filings)
RIS EBFTHZ £ Successfully Listedin US COSTCO.

THE BEST
THINGS TO

AAERM b-BREE SRR

“EEEM LOLEES LaiiE Qo




109_EF$ronFH € ¥R 5 2020 1H NPD Reports (14)

2020 E¥FFfm EHNA :

—
(FY2020 1H New product launch introduction) 2020 1 H k@m

R bﬁkslibﬁﬁmmﬁm&t v
S SRR IS b - S

iy NES\%\'{A‘

.

ﬁ!/ —"*_f_’-’ V ’)\ e

B 2RBARRATRE

Adva ntg:()E//Wd(Id/ts fiorisraddigompany

|

I’ﬁ!\!ﬂﬂg nuﬁ

Advantage Plant protein high growth category
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2020 P FEF/m EHNA :

(FY2020 2H New product launch introduction)

“ % o0 FA 82 3 S 2020 2H NPD Reports (15)
2020 2H [STITD

K715 T $9/123 @3912555

bIZRIEA T

-
(AR

@-QMI;E

B SWER

BARE B - XERERNR

FIREE6E) {I}f«?i e ST

@ )
45‘4 \7 JE‘4—\7

- B I e W A VW
N [T — T S

A vrwvomn BWHArmwmen
!

~

RAER+EEAE
EMmAREE)

Build up category growth driver with
complementary potential materials

& marketing creative.
-

(RERMNRETR
B EIEEEhS

Target blue ocean category with
Nestea brand strength and health

clalm

.

(BEER+ IS RS

ae AR E R EF EmIR

Extend brand to niche category
via festival demand & life trends.

o

18




108F EFEL EE T 2020 CSR Reports (16)
HtEEE EE2SF - -BISRIE - mBTH  EXxRHA
USR €BD A7Em B =ams @D snan E@D EEnE

o

SR EEAE  HIRE

C
D i © O @ @uwnin @

A

SHLETE - gORFAE ~ BT~ BFREEE - BT 7&K - RAPT & CSRHIEH) -
B & BHEARS THEEAGEERY - BESEMBEERSATCHE TBEER. -
CERMEZ—4ARETE  BEURREETIENFE  RAEEXETEEERERSEH -
B EEENFEILL FRELERARRSIFERR, EEYE  B{bRE  BEEXR -
BERA - HELAEEBSIE  BitE2ECanstruction A &g ig s B stHmE A a5 -
B A EEAE EmA At EE RS E RN El B R EEm A mEl SR mE -
BOEXBSIEHREBERYECENREEIERRE  BIIEERBRBEERAM -
RERGEREE BEnFRERERARK BREEEERHSEEEEREETE -

Q0T A LN e

19




= &5 TS 2020 CSR Reports (17)
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‘11”:"3’8’(

T m—ly

EkfizEEiE

Pursue "health promotion”

FEREIFMART,
Persist with R&D concept of

VREmRRE ,

VEOERTSE, AT

“Innovation first”

k. Based on talent, expertise and competitive advantages to develop new international business. h:

—~ (3 R HAZE IR Long-term Operation Strategy —
- BEERERZILERFE  FHESHOERE -

as core product benefit to bring consumers a healthier tomorrow.

: BEREIFMATMNMEER - SIREmEFRIEA -

to lead food industry new fashion.

R{EmBEEMEERREEH - BlIEEEME KBS -

Continuous branding mvestment on brand assets & consumer loyalty to create FMCG trend.

- HBE - BRRRE - RRBIRHSHERE

O U3 A {E 24 R&D & QA/QC Advantages
BB PR AIER: Bi5aE:E © Int’] & national recognition

1. ZIE-EIR e {EH BT A 2% (Granted many IDF awards)
2. ZIBH A 52 5% (Get many Monde Selection Awards)
3. ZIBERFEMETEE (Acquire many healthy claims)

4. B E=RIFDATEE (Meet US FDA standard)

5. }%E@Iﬁﬁﬁi@?,ﬂlﬁg (Own key food/ drinks patterns)

® 7 U {E 34 Production Advantages

Z AR IR TR | Exclusive advanced skills

1. ¥ ESEHEIEESTIEPETELS (High-end PET line)
. FESEEEFEFRETPEL (High-end Tetra Pak line)
: ﬁlﬂFDAﬁ%@,?}Ei@D;ﬁ"ﬁ (FDA SID approval on PET)
. GMP, 1S022000, HACCP:Z:E (International Standard)

. AS/ RSE &l B fE{BEE (Warehouse automatlon)
28 @ W2YF

APPROVED

N r".
'/ SOTREUY HA
» \_/

exnmnmaes  HEE-TASEREGE

© 1 84{2 %5 Marketing & Sales Advantages

i W i P FR I - Experienced marketing & sales team
1 e e 3B PR I 5 (Responsive elastic trade mgmt.)

2. (S =T S IR {E (Experienced marketing operation)
3. 3BPEE B R RS (% B 4F (Preferred supplier to buyers)
4. FLHREEREHE EERERS (High consumer loyalty)
5.858% » {E S48 & {F (Food service, on-line channel co-op)

& 11 25{E34 Market Leadership Advantages
Z T B FEE - Market leader of multiple categories
1. BFEEHEE (Healthy Grain Drink)
2. R34 F7%E (Healthy Supplement)
3. 37{L2&&:%F (Traditional Savory Cuisine)
4. THEEZSEREE (Functional Tea)

5. ErimFL.iaEE (High-end Functional Milk)
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2020 AGV Products Corporatio estor Confe

THANK YOU FOR PARTICIPATION!




