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One. Letter to Shareholders
I. Letter to Shareholders from the Chairman

Dear shareholders, honorable guests, chiefs and the all friends caring about AGV,

I would like to thank you all for taking time from your busy schedules to join our 2022
shareholders’ meeting. On behalf of the board of directors and the management team, | want to
extend our dearest welcome and gratitude to you. The global political and economic situations have
changed drastically in the past three years. The incidents, including the US—-China Trade War,
COVID-19 pandemic, lift rates, global inflation, climate changes, soaring raw materials and energy,
and geopolitical tensions, forced enterprises to deal with uncertain situations and all-round
challenges. Fortunately, with the support and effort from all employees, suppliers, partners,
consumers, competent authorities, and old and new acquaintances from all sectors, the Company
eventually achieved the overall business targets for growing sales and increased earnings in 2021,
as usual in the past few years. Total consolidated assets for the year were NTD 13.84 billion
(showing an increase of NTD 496 million), total shareholders’ equity was NTD 7.397 billion
(showing an increase of NTD 539 million), the consolidated revenue was NTD 4.711 billion
(showing an increase of NTD 96 million), and the total comprehensive profit and loss was NTD 563
million (showing an increase of NTD 132 million) in 2021.

Since AGV was founded, it has aimed at “For a Healthy Tomorrow” as its corporate vision.
Having launched into the Taiwan market for a half of century, the management team of AGV never
changes its mind to uphold the forward-looking sustainable management philosophy claiming
“Nature, Environmental Protection, Green and Health” to lead in the food industry, create
consumption trends, guard nationals’ health, fulfill its corporate social responsibility, uphold the
philosophy of love and trust, and keep working hard to move toward the vision as the “leading
enterprise practicing ESG in the food industry of Taiwan.” AGV will continue to take the initiative
starting from love to internalize “safety, health, function, convenience and innovation” into AGV’s
DNA, regard consumers as its family members and products and services as its career, and strictly
control every detail “from raw materials to finished goods, from production to sale, from R&D to
QC, from promotion to brand, and from management to laws & regulations,” in order to practice the
all-round fair, just and open supply chain management system. It not only requires compliance with
the national food safety policy and food laws & regulations, but also insists on improving its quality
standards and QA system in line with the international trend. Meanwhile, AGV will keep adhering
to its three-more (more good materials, more nutrition, more love) and three-less (less salt, less
sugar and less MSG) policy that AGV has practiced for several decades. AGV is an enterprise full
of love, which is named after love, starts business from love and manages business with love. The
whole management team will keep investing in R&D and innovation, guard food safety
management, improve its service level, care for employees and shareholders, fulfill its corporate
social responsibility, and do its best for activation and improvement of the food industry of Taiwan,
hoping to be a role model in the food industry of Taiwan and build an enterprise with the corporate
identity representing attention, love, consideration, sincerity and reliability for the country and
society. Again, | would like to thank all of you for joining our shareholders’ meeting today. And I
wish everyone

to be healthy and to have a good day.

Sincerely, Chairman Kuan-Han Chen
June 24, 2022



Business Report
(I) 2021 Business Report

Unit: NTD thousand

ltem 2021 % 2020 % +1-%

Operating 4,710,880 100.0 4.614.486 100.0 21
Revenue

Gross Margin 1,459,388 31.0 1,519,004 32.9 -3.9
Operating 1,287,853 27.3 1,302,903 28.2 12
Expenses

Operating Profit 171,535 36 216,101 47 206
?;‘)’(f't before 285,244 6.1 310,310 6.7 8.1
Net Profit 217.167 46 249,394 54 129

The Company’s consolidated operating revenue in 2021 was NTD 471,088 thousand,
which increased NTD 96.39 million compared to the previous year by 2.1%. The gross
profit margin declined by 1.9% compared to the same period last year due to the
increasing costs of raw materials and supplies, resulting in a decrease of gross profit of
NTD 59.62 million. Since properly control of the net operating profit, the expense ratio
decreased by 0.9% to NTD 171.54 million, which decreased NTD 44.57 million
compared to the same period last year. Due to factors such as increased profit from
reinvestment, non-operating income and expenditure increased NTD 19.50 million
compared to the same period last year. The pre-tax profit was NTD 285.24 million. The
net profit after deducting the income tax expense was NTD 217.17 million.
(1) Summary of the 2022 Business Plan
Thanks to the efforts spent by the team, AGV has achieved the goals under the four major

business strategies in 2021:
(1) Improvement of “Cost Efficiency”:

Optimization of product costs. Through the Product Optimization Center, we can
perform research regarding the optimization of raw material costs.

Optimization of manufacturing costs. Through the Manufacturing Management
Center, we can promote the prevention of cost lost during the process.
Optimization of administrative costs. Through an e-platform on the Internet, we
can effectively control the administrative and management costs.

Optimization of operating costs. Through channel and project management, we
can plan and calculate relative sales costs precisely.

(2) Continuous “Innovative Development”:

Promotion for the innovative development of technology. The Biotechnology
Center has acquired patents, certifications, awards to accumulate intellectual
property.

Promotion for the innovative development of new products. The Product
Development Center develops new product formula with new materials and
effects.

Promotion for the innovative development of research process. The Business
Strategic Center uses social media to create a platform for the new era.
Promotion for the innovative development of new projects. The Project
Management Department performs brainstorming for the new trend in the
market.

(3) Establishment of “Cross-field Integration”:




- Cross-field integration with businesses in the same industry. Provision of social
responsibility integration and industry-academia cooperation.

- Cross-field integration with businesses in different industries. Provision of joint
brand platform and cross-field sales in the market.

- Cross-field integration with other brands. Provision of international brand
agency and channel market agency services.

- Cross-field integration with channel business. Provision of brand-name product
manufacturing services and raw material supply services.

(4) Creation of an “International Market”:

- Seeking business opportunities in the Taiwan market. We make use of the
existing research, manufacturing and marketing platform to expand our agency
business.

- Seeking business opportunities in the China market. We make use of existing
plant equipment to perform our contracted business.

- Seeking business opportunities in the Japan & Korea markets. We make use of
the existing customers in the international channel to connect to the Japanese
and Korean markets.

- Seeking business opportunities in the European & American market, and making
use of the existing customers in the international channel to enter the European
and American markets.

The environmental variables, such as natural changes, sustainability, political and
economic conditions, market planning and consumer preference, are cyclic in nature, as
they usually will return to the normal condition following specific trends after going
through considerable time period and volatility in ranges. After going through the volatility
in politics, economy, epidemic and people’s livelihood, the people’s livelihood
consumption is still expected to be the primary factor to support the stable economy and
also the leader in the process of economic recovery, which will grow significantly, in terms
of quality or quantity. The Company’s 2022 business policies are re-adjusted based on the
recent environmental variables and volatility in politics, economy, epidemic and people’s
livelihood. Based on the thorough analysis and planning, the Company will orient its
development toward the four strategic directions:
(1) Balance between healthy and delicious and retro innovation: Uphold the theory
about healthy and delicious, and innovate based on retro.
(2) Correspondence of needs by group to lifestyle: Find the needs of the young and old
in line with the home cooking trend.
(3) Adaption to the epidemic and combination with solutions: Adopt responsive
strategies against the epidemic and find solutions deriving from life.
(4) Equality in social performance and financial performance: Fulfill the social
responsibility and take a leading position in layout for sustainability.
The summary of AGV’s 2022 Business Plan is as follows:
1. AGV’s New Product Development:
According to the international renowned market survey institution, INNOVA, the
dietary trend has kept focusing on personal health in the past few years, but now the
issue most concerned by consumers is the Earth’s health. Through the promotion by
various countries’ governments and private organizations in the international
community for many years, and following the rising consumer awareness and
improving knowledge level of people, sustainability has become one of the key
factors affecting consumers’ decision for shopping. Considering that the COVID-19
epidemic has changed the awareness toward social value and people’s living habit
significantly, consumers’ emphasis on health has shifted from individuals to groups
and the environment. This year, INNOVA market insight report also proposes the



global ten major trends for foods & drinks in 2022 as follows:

Trend 1: Shared Planet

Trend 2: Plant-Based: The Canvas for Innovation
Trend 3: Tech to Table

Trend 4: Shifting Occasions

Trend 5: \Voice of the Consumer

Trend 6: Gut Glory

Trend 7: Back to the Roots

Trend 8: Amplified Experiences

Trend 9: Upcycling Redefined

Trend 10: My Food, My Brand

The food industry is well-developed in Taiwan, with the advanced R&D and
production technologies for foods and drinks. Meanwhile, its consumers are
diversified, more loyal to brands and willing to try something new, and generally
own higher knowledge level and quality of life. The consumers are more prone to
accept new trends and new dining concepts. The culture and cuisine heritage owned
by Taiwan itself are significantly critical to the consumption behavior. In order to
deal with the environmental variables, such as inflation and rising CPI, and under
the post-epidemic era and co-existence with the virus, the Company plans the
development oriented toward the following main products.
1) Traditional Cuisine:
- Hakka Bamboo Shoots: A classic local dish of Taiwan, designed to derive
the ancient taste in real time.
- Curry Tofu: Co-branded with the well-known brand to have consumers
enjoy delicious cuisine when quarantined at home.
- Mapo Tofu: Blessed by Sichuan spicy flavour, with beautiful color and
good taste, suitable for home cooking.
- Brown Rice Blending Oil: High temperature-resistant, frying-resistant,
helps lower three hypers and protects cardiovascular system.
- Soybean Milk Tofu Pudding: The convenient, delicious and healthy local
cuisine suitable for all ages.
(2) Health drink series:
- AGV Mico-lce Wheat Tea: Produced by the exclusive ice extraction
method, good at stopping thirst without hurting the stomach.
- Black Chocolate Pure Dense Oat: Black chocolate combined with pure
dense oat to form antioxidants and help lower three hypers.
- Oat Milk for Barista: The oatmeal series extending to coffee products
successfully.
- Digesting Tea Series — Japanese Green Tea: A new taste for Kyushu
green tea helps relieve saltiness and cut grease.
- Mini Functional Water: Micro-mineral water from OKINA deep sea,
launched in lightweight packaging.
2. Asian Strategy — New Product Development with AGV’s Partner (Nestlé):
AGV has been cooperating with the world’s largest food company, Nestlé, for 7
years. In addition to helping Nestlé’s Lemon Tea get back to its leading position on
the market, AGV has become the foundry of Nestlé for R&D of new products and
sterile cold filled PET products in the Greater China.

(1) Prospect for the Future:
In order to deal with the political and economic environment and market trend
transformation in 2021, the Company has successively achieved the following:
Improvement of “cost efficiency” (product cost, manufacturing cost, administrative cost
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and operation cost), persistence of “innovative development” (innovations of technology,
new products, investigation and research, and planning), establishment of “cross-industry
integration” (vertical, horizontal, brand and channel integrations), and development of
“international market” (four major markets including Taiwan, Mainland China, Japan &
Korea, Europe and the USA), in order to lay the foundation for the sustainability.

Given the increasing call on domestic and overseas enterprises for fulfillment of social
responsibility in the recent years, the governments and public have been increasingly
valuing the social responsibility to be borne by enterprises beyond profit seeking year by
year. This reflects certain changes occurring to the business model commonly known to the
public in the past. This positive trend will only be increasingly valued. As a result, business
owners and the public adjust their visions toward the corporate social responsibility. Now,
the industry, government, academia and the public generally believe that the corporate
value is derived from creation of financial performance, and for a mid-term/long-term goal,
non-financial performance is more like the key to upgrade the corporate value. Different
from the past, now AGV management team values the annual financial performance and
corporate social responsibility equally.

When looking into the future, the AGV team promises to continue to provide healthy and
delicious products, and also to achieve more multi-dimensional goals for corporate social
responsibility. We will keep upholding and pursuing the Sustainable Development
Strategic Layout (SDSL), in order to satisfy the corporate development needs in Corporate
Social Performance (CSP) and Corporate Financial Performance (CFP), and also make any
adjustment resiliently from time to time in response to the variables including international
trends, systems and laws & regulations.

Therefore, looking forward to 2022, the Company will orient its overall business policy
toward the four strategic directions as below:

(1) Balance between healthy and delicious and retro innovation

(2) Correspondence of needs by group to lifestyle

(3) Adaption to the epidemic and combination with solutions

(4) Equality in social performance and financial performance

Chairman: President: Accounting Officer:



Company Profile
Establishment Date: June 26, 1971

1.

Establishment:

1986:

1987:

1988:

1989:

1990:

1991:

1)

)

)

(2)

Two. Company Profile

Mr. Ching-tsun Chen established the Company to produce feed
for pigs and chickens in June, 1971. The original name of the
Company was Guoben Industrial Co. Ltd. and the paid-in capital
was NTD 3,000,000. The canned pickle factory was completed in
1977 to produce pickled cucumber, spicy cucumber, daikon in
bean paste, pickling melon in sauce and black bean products. The
Company was renamed to AGV Products Corporation in
September, 1983 and operates to this day.

From 1972 to 1985, there were 5 cash capital increases, one
recapitalization from capital surplus, and one recapitalization of
earning and merger of AGV Products Corporation. The capital
increase from the merger totaled NTD 177,000,000 and the
capital after increase reached NTD 180,000,000.

Merger of Ai-xin-wu Co., Ltd. The capital increase from the
merger was NTD 4,992,000 and the capital reached NTD
184,992,000. The cash capital increase was NTD 31,008,000 and
the total capital was NTD 216,000,000.

Introduction of new product Neo Neo Ten Huba.

Introduction of new products such as ginseng vinegar, apple vinegar,
instant drinks and spicy pickled cucumber.

1)

(2)

(3)

1)

(2)

3)

)

)

(1)

(2)

The cash capital increase was NTD 190,000,000, the
recapitalization of earnings was NTD 54,000,000 and the total
capital was NTD 460,000,000.

Construction of fast food factory in response to rapid growth and
new product development.

Introduction of new products such as Missik, pearl sago and
mustard.

The cash capital increase was NTD 229,000,000 and the
recapitalization of earnings was NTD 100,000,000. The total
capital was NTD 789,000,000 and the Company was listed as a
public company approved by competent authority in October 28.
Extension of food factory, finished product warehouse and
construction and purchase of business location; extension of pig
house and Song-Shan-Ling farm to develop the pig industry.
Introduction of new products such as mapo tofu and vegetarian
barbecue sauce.

The recapitalization from capital surplus was NTD 211,000,000
and the total capital was NTD 1 billion.

Introduction of new products such as delicious food sauce,
longan tofu pudding, peanut tofu pudding, Lagi, honey herbal
jelly, iced mung bean cake, milk peanut soup, coffee and
chocolate.

Recapitalization from capital surplus was NTD 198,000,000 and
the preferred share issued by increased cash capital was NTD
350,000,000. The total capital was NTD 1,548,000,000.
Introduction of Chinese prepared foods such as pig's feet with
potatoes, braised pork ball in brown sauce, braised beef, braised
pork with pickled vegetables and pork with pickling melon;

-6-



8.

9.

10.

11.

12.

13.

14.

1992:

1993:

1994:

1995:

1996:

1997:

1998:

D)
)

D)

)

(3)

(4)

1)

(2)

(3)

1)

)

1)
(2)
1)

)

1)

canned vegetarian foods such as vegetarian braised mushroom,
vegetarian braised pork and vegetarian mapo tofu. Introduction
of canned drinks such as nectar black tea, rhinacanthus nasutus
tea, starfruit juice, V21 mixed juice, plum juice and Xiao
Xian-Zhu.

The recapitalization from capital surplus was NTD 71,880,000
and the total capital was NTD 1,619,880,000.

Introduction of drinks such as white gourd drink and wheat black
tea and canned prepared food such as curry vegetarian meat,
steamed pork ribs with black bean sauce, pork ribs with bitter
gourd and curry pork.

Introduction of canned drink series such as coconut jelly, almond
pie, peanut pie, papaya pearl and oolong.

To improve business efficiency, the feed and livestock business
was terminated in the first quarter of 1993 due to its low added
value of products and high costs for pollution prevention.

To develop diversified operation and make effective use of the
Company’s land resources, the construction department was
established in 1993.

The recapitalization from capital surplus was NTD 126,988,000
and the cash capital increase was NTD 120,000,000. The total
capital was NTD 1,866,866,000.

The recapitalization from capital surplus was NTD 163,132,000
and the total capital was NTD 2.03 billion.

The food department introduced canned prepared food mutton
stewed with angelicae radix and drinks including carton-pack
lemon tea, osmanthus oolong and green tea as well as bottled
oolong and Sasaya coconut drink.

The construction department built the “Ai-Jia-Cun” garden villa
with 19 households.

Introduction of canned red bean soup with jelly cake, vegetable
stock, canned tuna and canned drink series such as wheat tea,
roselle tea, herb tea, sports drinks and apple soda.

The recapitalization from capital surplus was NTD 168,000,000
and the recapitalization of earning was NTD 168,000,000. The
total capital was NTD 2,366,000,000.

The recapitalization of earnings was NTD 141,120,000 and the
total capital was NTD 2,507,120,000.

Introduction of products such as kumquat lemon juice, salted
mackerel with ginger and teriyaki fish fillet.

The recapitalization from capital surplus was NTD 125,350,000
and the recapitalization of earning was NTD 250,710,000. The
total capital was NTD 2,883,180,000.

Introduction of products such as Taiwanese kimchi, Korean
kimchi, sliced burdock, soybean milk, Hawaiian juice, cane
asparagus juice, coconut with cane &asparagus, herb tea with
white gourd, Sasaya pomelo, roselle nectar, kumquat honey, four
flavor juice and milk oatmeal.

The recapitalization from capital surplus was NTD 161,450,000
and the recapitalization of earning was NTD 256,600,000. The
total capital was NTD 3,301,250,000.



15. 1999:

16. 2000:

17. 2001:

18.

19.

20.

21.

2002:

2003:

2004:

2005:

(2) Introduction of peeled chili pepper, konjac mung bean soup with
jelly cake, malt beverage and nable came asparagus juice.

(1) The recapitalization from capital surplus was NTD 92,430,000
and the recapitalization of earning was NTD 72,630,000. The
total capital was NTD 3,466,310,000.

(2) Introduction of red bean milk, peanut milk, lemon asparagus
juice, braised potatoes and a Hello Kitty series of products.

(1) The recapitalization from capital surplus was NTD 103,990,000
and the recapitalization of earning was NTD 69,330,000. The
total capital was NTD 3,639,630,000.

(2) Introduction of products such as New Zealand milk tea, green tea
with milk, burdock tea, chutney, vegetarian barbecue sauce and
Wang-Ke.

(1) Introduction of products such as crystal sugar seaweed with
honey, crystal sugar seaweed with plum, laver sauce, hot
pot-Kimchi hotpot, spicy stinky tofu hotpot, konjac pearl, pearl
milk tea, hawthorn plum juice, orange juice, guava juice,
PET2000 fresh green tea and fresh oolong.

(2) Packaged products for business: products such as tree mushroom
and needle mushroom, pot-stewed bamboo shoot and sliced
cucumber.

(3) A shareholders” meeting was held to re-elect directors and the
change reached above one-third of the directors. The Company
has conducted the announcement and report based on relevant
regulations of the competent authority; a new general manager
was newly hired on June 12 and served concurrently as the
spokesperson.

Introduction of products such as yam gluten, CPP milk peanut soup,

fresh tomato juice series, bulk coconut milk for catering, king of green

tea, fresh sliced cucumber and Japanese dried bamboo shoots.

Introduction of products such as fresh fruit and vegetable juice, fresh

orange juice, healthy oil, olive and grape seed oil, Chin Lung 28°C

kaoliang spirit, captain cook coffee, roselle capsules, tomato stock
hotpot, spicy tomato hotpot, highland milk yogurt drink, popsicle and
ice cream.

Introduction of anthocyanin grape seed, red guava juice, roselle health

drink, roselle health beverage, barley tea, mini-tuna fillet, healthy

sunflower grape seed oil, highland fresh milk, zero fat yogurt drink,
red guava juice, kumguat orange juice, mango juice, highland whole
milk, highland low-fat milk and roselle capsules.

(1) Capital increase of NTD 68,630,000 due to the transferring of
overseas convertible corporate bonds to common stock. The total
capital was NTD 3,708,260,000.

(2) Introduction of products such as healthy oil-cut green tea, healthy
oil-cut puerh tea, William milk tea, apple polyphenols beauty
juice, spicy sauce, golden grape seed oil, Niu Mama whole milk,
hami melon flavored milk, hazelnut chocolate flavored milk,
light lemon fermented milk, light apple fermented milk, original
fermented milk, raspberry mixed berry juice, pineapple tomato
juice, healthy sugar-free tea (Gyokuro green tea), fruit and
vegetable flavored milk, Niu Mama juice flavored milk, Niu



22. 2006:

23. 2007:

24. 2008:

25. 2009:

Mama malt flavored milk and Niu Mama chocolate flavored
milk.

(1) Capital increase of NTD 68,630,000 due to the transferring of
overseas convertible corporate bonds to common stock. The total
capital was NTD 3,776,890,000.

(2) Introduction of pickled needle mushroom, low-sugar
tea-Gyokuro green tea, low-sugar tea-chin-shin-oolong,
low-sugar tea-jasmine green tea, oil-cut green tea, golden green
tea, golden oolong, golden oil-cut green tea, golden oil-cut
oolong, CLIO charcoal-filtered water, Sasaya coconut milk,
puerh tea, golden grape seed oil, pineapple tomato juice, plum
tomato juice, oligo wheat tea, highland vegetable and fruit milk,
colostrum milk, Healthy Reason “natto kinase” and Healthy
Magnate “three-in-one lycopene powder.”

Introduction of Okinawa brown sugar eight treasures, agar
low-sugar-high-mountain green tea, agar oil-cut golden oolong,
golden teapot herbal tea, Yu zhen-gu pickles, Northern Europe
mackerel, tomato juice (dietary fiber strengthening), catechin healthy
oil-cut green tea, corn milk, blueberry litchi, three-leaf tea (roasted
oolong, ice brew green tea), Chinese Teahouse (herb tea, white gourd
tea), agar lemon, agar passion fruit green tea, Lan Xin-mei black
currant cranberry juice, agar grass jelly, agar brown sugar white gourd
jelly, healthy low-sugar light capsule, Aiken light capsule, healthy
low-sugar light tea bag, healthy low-sugar light temple tea bag, Aiken
burdock health capsules, Aiken GOBO burdock extract and AGV
all-in-one glucosamine health capsules.

(1) The cash capital increase was NTD 700,000,000 and the total
capital was NTD 4,476,890,000.

(2) Introduction of products such as AGV agar drink, 3A straight
healthy capsule, agar yakult, iced grass jelly, lemon plum green
tea, three-leaf tea-Shizuoka (sugar-free), oil-cut digesting tea,
agar honey green tea, agar guava green tea, dense mesona tea,
oil-cut coffee (sugar-free, light sugar), pure dense oats (original,
milk flavor), Redgold Bank tomato drink, AGV kakorot health
caplet, Okinawa slimming tea, AGV 3A visual element health
capsules, Aiken lycopene health capsule, Aiken slimming
capsules, healthy oil-cut catechin slimming capsules and AGV
healthy sugar-cut tea.

(1) Mr. Je-fang Chen was re-elected as chairman and Mr. Ching-tsun
Chen as permanent founder in September 29, 20009.

(2) Introduction of products such as agar dense mesona, red bean
oats, honey oats, agar orange, agar lemon black tea, agar coffee
jelly, agar milk tea jelly, pure dense oats (red bean, honey)
PET350, grain milk, grain milk OligoPET1000, coconut jelly
pickles (Jeju Island spicy flavor, Hokkaido cheese flavor), olive
and grape seed oil, ultra-low soot healthy oil, Redgold Bank
viable bacteria capsules, Redgold Bank oil-cut slimming
probiotics, Aiken slimming capsule, king trumpet mushroom
vegetarian meat (180g, 370g), vegetarian Korean kimchi series
(180g, 360g), happy pickle gift box, adlay soup 340g, agar dense
mesona series (600g, 990g), olive and grape seed oil 1.5L and



26. 2010:

27. 2011:

28. 2012:

29. 2013:

30. 2014:

ultra-low soot healthy oil 2.6L.

Introduction of products such as grain milk OligoPET350, vegetarian
braised pork with mushroom 350g, Kampo spicy chili saucel65g -
vegetarian fried bean sauce 250g, brown sugar walnut with dried
longan, brown sugar black glutinous rice with red bean, white yam
with adlay, milk oats with adlay, agar white grape aloe 330g, premium
adlay drink 1000g and 350g, agar traditional mesona PP460, agar
white gourd PP460.

(1) Secured convertible corporate bonds of NTD 1.1 billion was first
issued in the nation; the second unsecured convertible corporate
bonds issued in the nation was NTD 300 million.

(2) The cash capital increase was NTD 500,000,000 and the total
capital was NTD 4,976,890,000.

(3) Introduction of products such as Sasaya Besame coffee latte
(espresso tea latte), AGV oil-cut coffee (sugar-free),
HappyRanch healthy milk PET900, fresh tomato sauce, Sukiyaki
eel (teriyaki, spicy flavor), Japanese barbecue sauce, traditional
salty congee, English digesting tea, kakorot digesting tea, Super
Functional Tea Drink-English black tea, peaceful fazi tea 540g,
oil-cut black tea, adlay wheat tea, purple perilla dark plum drink,
jasmine tea, plum starfruit juice, plum tomato juice and Japanese
green tea. Oligo tomato juice, fresh tomato juice, OEMGA
golden blending oil, quality canola high-temperature resistant
blending oil, Aiken lycopene-the power of seeds, AGV
brightening 3-in-1 caplet and natto kinase new generation
compound capsules.

Introduction of products such as HappyRanch healthy milk PE1837,

HappyRanch French chestnut flavor and walnut chocolate flavor

PET900, purple sweet potato, fresh tomato juice PP450, pure dense

oats-original flavor (PET880, 300), pure dense oats (red bean, milk,

honey) PET880, grain milk PET880, premium adlay drink PET300,

Korean (Italian) mackerel, 1Q Walnut milk, wheat tea (bag), CLIO

natural glacier water, Super Functional Tea Drink- French white tea,

digesting tea (turmeric), peaceful fazi tea 1000g, coconut milk (light
formula) 600g, coconut milk (tetra prisma aseptic) 250g, Chao Jiang

(1659 and 360g), wheat tea 540g, AAA tuna 150g and Aiken top-class

fish oil.

(1) The third domestic unsecured convertible corporate bonds
amounting to NTD 1 billion was issued.

(2) Introduction of pickled cucumber 380g, golden ratio (2.0L,
2.6L), European cold pressing (2.0L, 2.6L), read bean oats
TPA250g, grain oats TPA250g, grape cranberry juice 1000g,
wheat tea 2000g, brightening 3-in-1 caplet, bamboo shoot with
Alishan camellia oil and Happy nutrition brewing pack.

Introduction of black fungus bamboo shoot 190g, fruit pickles 190g,

sweet chili sauce hose 390g, AAA tuna 170g, tomato TPA250,

lite-lemon tea 530ml, grapefruit green tea 600g, healthy oil-cut 500g,
mate digesting tea 600g, Super Functional Tea Drink PET1000,
tomato red guava PET1000, pure dense oats (milk) TPA250, William

Arabica coffee TPA250, William Ceylon milk tea TPA250, agar jelly

drink-mesona, lemon, passion fruit green tea, dark plum PP400 and
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31. 2015:

32. 2016:

33. 2017:

34. 2018:

35. 2019:

red secret code lycopene capsules.

1)
)

D)
)

The canceled treasury stock was NTD 104,840,000 and the
capital after cancellation was NTD 4,872,050,000.

Introduction of fresh pickled cucumber 3kg, fresh choy sum 3kg,
pickled bamboo shoot 3kg, QQ gluten 3kg, sweet chili sauce
squeeze bottle 390g(hose), red bean panna cotta CAN340g, thick
sliced tuna 170g, AZUKI red bean water PET540g, HATOMUG
adlay water PET540g, classic apple lemon juice PET300, classic
blueberry grape juice PET300, classic apple pomegranate juice
PET300, lemon coconut sport drink PET590, apple coconut sport
drink PET590, mango oats PET290, mango oats PET880,
Kiwifruit oats PET290, kiwifruit oats PET880 and Hong
Shen-xian roselle health capsules.

The recapitalization from capital surplus was NTD 73,080,000
and the total capital was NTD 4,945,130,000.

Introduction of black soy bean and pickling melon 130g, konjac
red bean soup with jelly cake CAN340g, Dan Dong-hong red
gold treasure deluxe congee CAN340g, mung bean with adlay
dessert soup CAN340g, black soy bean water PET530g, roselle
fiber drink PET530g, Nestea lemon tea TBA300, Nestea lemon
tea PET530, Nestea lemon tea PET990, Nestea lemon tea
PET1250, Frescafina apple juice PET530, Frescafina watermelon
juice PET530, Frescafina  kakorot  juice  PET530,
Frescafina-100% Floeida premium orange juice PET268,
Frescafina-100% apple juice PET268, peanut milk latte PET880
and Aiken type 2 collagen health capsules.

Introduction of kumquat sweet & sour sauce 165g, deli style tuna
110g, Imperial Harvest whole kernel sweet corn 340g (120z), brown
sugar mesona 340g, AGV wheat tea PET590 (new), Nestea Assam
simmered milk tea TBA250, Nestea honey lemon premium tea
TBA300, Nestea honey lemon premium tea PET530, Nestea honey
lemon premium tea PET1250, Nestea Ceylon black tea PET530, milk
oats PET290, milk oats PET880, quinoa royal PET280, quinoa royal
PET880 and Aiken burdock extract 60 caplets.

1)
(2)

Mr. Kuan-han Chen was re-elected as chairman and Mr. Je-fang
Chen as founder and honorary chairman in June 14, 2018.
Introduction of Green Beauty peeled chilis (glass) 200g, AGV
Seakuasa chili sauce (glass) 1659, AGV Sasaya viva coconut
eight treasures CAN340g, AGV catechin power green tea
PET500g, Nestea Assam simmered milk tea PET500ml, Nestea
steamed organic tea PET550ml, Nestea steamed organic tea
PET990mI, Nestea French milk tea PET530ml, Okara soy drink
(sugar free) PET250, Okara soy drink (Oligo) PET250, Okara
soy drink (sugar free) PET880, Okara soy drink (Oligo) PET880,
wheat drink (sugar free) TR400, wheat tea (classic original
flavor) TR400, AGV Univita smoothing caplet 180 caplets, AGV
Univita royal jelly lactobacillus 30 individual packs per bag,
AGV abyssal fish oil capsule 60 capsules/pack and Aiken
marigold lutein capsule 60 capsules/pack.

Introduction of three pickles pack (potato & pickled cucumber & choy
sum) 170g, AGV peanut milk CAN340g, AGV peanut eight treasures
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CAN340g, AGV peanut tofu pudding CAN340G, Neo Neo Ten Huba
(Okinawa brown sugar flavor) CAN340g, AGV multi-fibre wheat tea
(sugar-free) PET590mI, AGV Hua-dun apple soda PET600ml, Nestea
lemon tea TBA330ML, OKINA Okinawa deep water PET850ML,
Nestea organic chamomile tea PET550ml,Nestea Okinawa brown
sugar milk tea PET530ml, Nestea double rich Assam milk tea
PET530ml, AGV golden ratio pure canola oil PET1.0L, AGV golden
ratio pure canola oil PET2.6L, AGV golden ratio pure canola oil
PET3.0L, AGV organic pure dense oats (natural flavor) PET340ML,
fresh milk tea TR400ml, fresh milk tea TR900ml, wheat tea
(sugar-free) TR900mI, wheat tea (quarter sugar) TR900ml, strawberry
oats PET290ml, strawberry oats PET880mI and Sasaya coconut milk
TR400ml.

36. 2020: Kobe BBQ sauce (glass) 200g, Dongdaemun famous BBQ sauce
(glass) 200g, Unforgettable walnut oats CAN340g, Nestea double rich
chocolate milk tea PET550ml, Nestea honey flavor oolong PET590m,
OKINA probiotic water PET500ml, pure dense oats (double effect
glucosamine) PET290ml, pure dense oats (oat milk for barista)
PET990ML, natto kinase compound capsule 60 capsules/pack,
kakorot health caplet 220 caplets/box, double effect glucosamine
PET290ml, AGV oat latte TPA200mI, AGV milk peanut soup TP oat
latte TPA200mI, AGV peanut milk latte TP400ml and AGV Sasaya
coconut milk (original flavor) TR400ml.

37. 2021 Launch Mapo Tofu 2509, Imperial Harvest Brown Rice Blending Oil
1.0L and 1.5L, OKINA DEEP S12 Probiotic PET850ml, boiled tuna
1859, Soybean Milk Tofu Pudding CAN 340g: pure dense oats series
(3-in-1 collagen) PET29ml, black chocolate oats PET290ml and
PET880mI, Nestlé Pear Tea PET530ml, iced grass jelly 330g, new
Univita royal jelly lactobacillus 30 individual packs per bag.

38. 2022 Launch new products including Curry Tofu 250g, and AGV Mico-Ice
Wheat Tea: (sugar-free) PET590ml.

Company History

(1) Merger and reorganization of the Company in the most recent year up to the publication
date of the annual report:
None.

(I1) Any investments in affiliates in the most recent year up to the publication date of the
annual report:
For the investments in affiliates, please refer to Page 79-80 of the Annual Report.

(111) Major quantity of shares belonging to a director, supervisor, or shareholder holding more
than 10% of shares has been transferred or changed hands, and changes of management
control in the most recent year up to the publication date of the annual report:

Please refer to Page 78 of the annual report for transfer of shares; there are no changes in
management control.

(V) Material change in operating methods or type of business in the most recent year up to the
publication date of the annual report:

None.

(V) Other matters of material significance that could affect shareholders’ equity and its impact
on the Company in the most recent year up to the publication date of the annual
report:None.
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Three. Corporate Governance Report

I. Organization System

(I) Responsibilities of Main Departments

Department Name

Responsibilities

Chairman Office

Planning, promoting, coordinating, maintaining and managing corporate operation
and management according to the resolutions of the shareholders’ meeting and the
board of directors.

Institute of Health
Science

*Institute of Food Biotechnology Development:

— The Technology Advisors Office is responsible for providing consultation and
advice concerning the Company's product and technology.

— The Product R&D Center is responsible for the R&D of new products,
technology and source material.

— The Biotechnology Development Center is responsible for the R&D of
biotechnology product.

— The Product Optimization Center is responsible to maintain the
competitiveness of new and existing products.

— The R&D Management Office is responsible for file management for product
formulas and technology.

— The Technology Planning Center for Main Material is responsible for the
standards of new materials, contractual farming and operation of agricultural
products and cultivation management.

*Institute of Food Safety Management:

— The Testing Lab is responsible for the testing and analysis of raw materials,
samples and finished products.

— The Quality Assurance Center is responsible for testing of materials used by the
product and finished product, quality control and maintenance, and promotion
of product safety and production process improvement.

General Manager’s
Office

— Legal Affairs Office. Responsible for handling affairs such as contracts,
litigation and intellectual property right.

— Public Relations Office. Maintain corporate culture, enhance corporate image
and manage customer satisfaction to promote the reputation of the Company.

— Secretary Section. Responsible for the internal and external connections and
communication and arranging matters for the supervisor.

Senior Staff Office

Responsible for reviews, audits or inquiries, and providing opinions for the
decision-maker as reference or determinations.

Auditing Office

Responsible for urging each internal unit and subsidiaries to regularly check their
internal control systems and promote effective operation of enterprise organization
to enhance corporate governance.

Labor Safety and
Health Office

Manage the planning of a labor safety and health system, promote management of
occupational safety and health to create a safe and healthy workplace.

Trade Marketing
Department

— The Convenient Store Business Division is responsible for preparing
department budget and achieve targets as well as develop and maintain the
business of convenient store channel.

— The Hypermarket Business Division is responsible for preparing department
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Department Name

Responsibilities

budget and achieve targets, maintain and execute hypermarket and supermarket
channel businesses, including execution of activities such as merchandise
displays, shelf management and promotion.

— The Floor Model Business Division is responsible for preparing department
budget and achieve targets, maintain and execute the business of PX Mart,
including execution of activities such as merchandise displays, shelf
management and promotion.

— The Marketing Business Division is responsible for preparing department
budget and achieve targets as well as develop and manage the business of
market channels.

— The Low Temperature Distribution Division is responsible for preparing
department budget and achieve targets as well as develop the business of
chilled/frozen food channels.

— The Channel Planning Division is responsible for achievement of performance
targets, channel promotion, expense control, price planning, terminal
arrangement and price inspection.

— The Catering Distribution Division is responsible for preparing department
budgets and achieving targets as well as developing, maintaining and executing
the business of catering distribution channels.

— The Health Food Channel Division is responsible for planning of health food,
marketing channel development and management.

— The Network Business Division is responsible for website promotion and
execution, planning of online contents, services and activities and regular
updating, maintenance and management.

— The Business Control Center is responsible for control of credit limits and
shipment, account management, stock control in business outlets, provision of
sales statistical analysis and production/sales coordination data and gross profit
analysis of products.

— The Customer Service Center manages customer complaint cases.

Marketing Planning
Department

— The Traditional Food and Biotechnology Planning Division is responsible for
new product proposal and development, advertisement media planning, creative
thinking and planning of marketing plan for traditional food series in each
channel in Taiwan.

— The Health Drink Planning Division is responsible for new product proposal and
development, advertisement media planning, creative thinking, planning for
marketing and network development and marketing for health drink product
lines in each channel in Taiwan.

— The Nestle Product Planning Division is responsible for new product proposal
and development, advertisement media planning, creative thinking and planning
of marketing plan for international brand series in which the Company acts as
agent.

— The Northeast Asia Food R&D Division is responsible for developing product

strategy and manage advertisement strategy in overseas regions.

International Trade
Promotion
Department

Responsible for developing overseas markets and expanding international trade
and export business.

Human Resources

Responsible for the planning of human resources strategies and personnel
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Department Name Responsibilities

Department management, establishment (modification) of management regulations, and
planning of education and training.

Procurement Responsible for the planning and execution of procurement and the contact and
Department control of the supplier.

Financial Responsible for fund operations, applications for bank credit line and maintenance
Department of relationship with banks.

Accounting Responsible for matters related to account management, cost analysis, income
Department determination and budgeting.

— The Information Division is responsible for information strategy planning, ERP
system development and maintenance as well as management and maintenance
of software and hardware.

— The General Affairs Division is responsible for environmental sanitation and
safety, fixed assets (including vehicles), equipment and warehouse management
and other general affairs management and maintenance.

— The Stock Affairs Office is responsible for discussing work requirements with
the shareholder service agency, preparing the shareholders’ meetings, providing
consultation for stock affairs and announcing reporting matters.

Administration
Department

— The Overseas Investment Management Division is responsible for the
evaluation and analysis of overseas investments and supervision of overseas
investment companies.

— The Domestic Investment Management Division is responsible for the
evaluation and analysis of domestic investments and supervision of domestic
investment companies.

— The Southeast Asia Investment Management Division is responsible for the
evaluation and analysis of investments in Southeast Asia.

International
Investment
Department

— The Factory Affairs Department is responsible for product manufacturing and
maintenance of machines and equipment.

— The Production Management Center is responsible for production operation
planning and follow-up, execution of item control and production/sales

Manufacturing coordination.

Department — The Industrial Safety Division is responsible for the management and
supervision of industrial safety and facility maintenance and management.

— OEM Development Department is responsible for preparing department
budgets and achieving targets as well as developing and maintaining OEM
business.
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(1) Organizational System of the Company

Organization System of the Company

AGV Products Corporation

The Shareholders” Meeting

Board of Directors

Board of Executive Directors

Audit Committee

Remuneration C

Secretariat of Board of Directors

Strategic Planning Committee
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Information concerning directors, supervisors, president, vice presidents, assistant vice presidents and department and branch

managers
(I) Director information March 31, 2022
Current Shareholdings Concurrent positions | Other managers, directors or
Shareholdings Current shareholdings 9 . . - P . gers,
= when elected shareholdings by spouse and under the names of Education and work experience in the Company gnd supervisors who are spouses or -
2 > g - iy f ) others in other companies within two degrees of kinship @
3 S S & 2|2 minor children g
< g = @ T o § @ =]
| a = s > @ SIS o z
= s < 3 a3 2m <2 -
@® =5 @ ® o 53 3 | & %] (%) (%) (%] o P
sg Tl g2 |5 |e g g g g ? |g
®8 25 |¢|2 @ 58 @ 53| 2 |33 @ s 3 4 z 5 |3
9 > ® 8 (23| 8 |zzZ| 8 |23| § |22 = g 5 |
- 3 ° =z 8 °s| 8 °z 8 ° 5 ® ® 2
5 5 5 = =
Q Q Q Q ©
N
Taiwan First w g _
R.O.C. |Biotechnology — 2019.06.27 § o | 3,075,450 0.62| 3,075450{ 0.62 0f 0.00 0| 0.00 - - - - - S
Corp. a |2 ®
[e5]
Director Chairman of the
Post-Doctoral Program of Food Science Graduate |Company
Male School, Cornell University President of Institute
R.O.C. Representative: 41-50 _ | _ _ _ 5676.180| 1.15 ol 0.00| 3165000 06 Adjunct Assistant Professor of Institute of Food of Health Science of Director Michael Brothers | &
Kuan-Han Chen ears old Science and Technology, National Taiwan the Company Chen 3
Y University Chairman of Taiwan
President of Taiwan Canners Association (T.C.A) |First Biotechnology
Corp.
Ny
NICE © |8 z
R.O.C. |Enterprise Co., — 2019.06.27 E o |20,780,494| 4.20|20,780,494| 4.20 0| 0.00 0| 0.00 — — — — — S
Ltd. a |2 ®
2
Director
Vice Chairman of the | Director- Kuan-Hua Father
Representative: Male MBA of Department of Business Administration, |Company general Chen and son | >
R.O.C. p | 71-80 - - | = - - 1,673,563| 0.34| 901,873 0.18 0| 0.00(National Cheng Kung University; President of Vice Chairman of| Senior .| Father |2
Ching-Jen Chen . . Hsuan-Hui a
years old AGV Products Corporation Janfusun Fancyworld| Assistant Chen and
Corp. V.P. daughter
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Shareholdings

Current

Current
shareholdings

Shareholdings
under the names of

Education and work experience

Concurrent positions
in the Company and

Other managers, directors or
supervisors who are spouses or

> -
2 3 g - Iz when elected shareholdings b)_/ spouse and others in other companies within two degrees of kinship a
e S S5 R minor children g
L= = o o |3 |e 2
= o= & > S = 2 la >
& 85 3 ‘2 zD (5|8 » » » » =
) ® & | 38 |8 |2 g z g 2 2 |5
®8 2s |< 5y 2 z @ @ 5@ 2 53 < 5 = z =) @
=X @® 2 =3 2 =3 2 =3 2 =3 = El ] ~
& °z & °z| 8 |°2 & = @ ® 2
5 5 5 = =
Q Q Q Q °
Chen Ten-Tao w §
z
R.0.c. |Cultural and —  |2010.06.27|8 | 5 | 2,209,987| 0.45| 2,200,987| 0.45 0| 0.00 0| 0.00 - - - - - |5
Education 2 |a @
Foundation B
Director
Director ~ of  the
Representative: Male Master, The London School of Economics and g(i)r?cptzxn d Vice Kuan-Han >
R.O.C. Mighael Chen. 51-60 | (Notel) | — | — - - 4,465,482| 0.90| 678,780 0.14 0| 0.00(Political Science President Chairman Chen Brothers | S
years old Standing Director, Bowa Commercial Bank Ltd. 7 . @®
International Bills
Finance Corporation
Yin-Ji-Li w §
i z
R.O.C. |International — |2019.0627|F | S | 3.052,007| 062 8210,007| 1.66 0| 0.00 0| 0.00 — — — ~ - |8
Consulting 2| > @
Corp. ]
Director
Bachelor of Department of Electronic Engineering, |Director of the
Representative: | Male Chung Yuan Christian University; Chief Internal ~ |Company >
R.O.C. [Hsien-Chueh 61-70 - - | = - - 1,718 - 0f 0.00 0| 0.00(Auditor, Assistant Vice President of Administration Chairman of Yunlin None None None |S
Hsieh years old Dept. and Manager of Information Dept. of AGV  |Dairy Technology ®
Products Corporation Corp.
S
w =
z
RO.C. [CunvuanHeye | 155190627| 5 |2 | 2.982.196| 0.60| 2,982.196| 0.60 o| 0.00 0| 0.00 - - - - - |8
Co., Ltd. E > @
=
~
Director
Representative: | Male R . . >
R.O.C. |Chih-Chan 41-50 - |=1-] - — | 2556:324| 0.52| 193,865 0.04 o| 0.00[MBAof University of Nottingham . President of the None None | None |&
Chen years old Vice President of AGV Products Corporation Company 3
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= when electe% shareholdings by spouse agd under the names of Education and work experience in the Company and | supervisors who are spouses or -
2 > g 4 iy 9 Y SPOUS others in other companies | within two degrees of kinship | @
3 S S & 2|2 minor children g
L= = o o |3 |e 2
= 7= g >3 S5 z &
= s < 3 a3 ENL N R = 2
=5 o ) Sl s | T (%) [%) (%) [%2) o zZ
o = = @ Q bt} 