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The consolidated financial numbers are based on International Financial Reportmg Standards
(IFRS), also audited and attested by CPA.
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No one will be allowed to use or reproduce this presentation and its contents without the
prior written permission of AGV Products Corporation.
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AGV Products Corporation was established on June 26", 1971 and went public on October 28, 1989.
AGV has been known as domestic famous food company with headquarters and plants based in
Minxiong township, Chiayi county and main product series of traditional savory delicacies (pickles,
desserts, dressing and seasoning, edible oil), healthy supplements and healthy drinks (tea, juice, grain
milk). Committed to the product declaration “For A Healthy Tomorrow.” and prospective business
philosophy “LOHAS, Environmental Protection, Green, Health.” for decades, we not only lead food
industry directions and create consumption trends, but also become one of the most-worthy trusted
food companies by excellent product quality and marketing advertisement creativity.




Emz5IfE 7T Product Series Introduction
EZ7HREmMEREER

AGV Food Biotech Group

| |
i . T i i 4 .
X{EZEE Traditional Savory Delicacies REB& Supplements fi2FAERm Healthy Drinks

« £5 23| Vegetable Pickle Series #2EH Probiotics « ZEEZE M A5 Nestea Series
« BH25 %51l Canned Dessert Series EEE Lutein « INBEZX %%l Functional Tea Series
« #8123 Cooking & Dressing Series « £Z/IIFEN Burdock & Goya -« #ZE Y} %% Oat Drink Series
- i %5 Canned Fish Series « {18/ 2 Anka & Natto « 7K %351 Grain Drink Series
- EFH£5% Edible Oil Series « &5 Fish Oil « 2/ Juice & Coconut Milk

B 7R =12 - BEMDEES TEHTE.  RRESEEASNESTHUREMS ENEEEHB KK 36,000E
HEHAL  ERLIERMBRFNFAMLRFZER - AGV builds competitive advantages for market segmentation
by tri-unity of function-integrated cross-division platform of R&D, production, sales and marketing, along with

creative advertisement and marketing activities , professional sales team and 36,000 retail outlets all over Taiwan.
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2018F[EZEE M E Annual Operation Summary

FEZEHS (Annual Operation Summary)
B FTaEE 7w (Unit: NT$ millions)

ZE (Fiscal Year) FY2016 . FY2017 vs. . FY2018 vs.

o015 Weight cooig Weisht b0t Fvao7 BNt bvaote Evaois WEIIMt T ryvan7

JGE (Item) ( %) YoY (%) %) YoY (%) %) YoY (%)

E%LBM. : 100.0% 4115 100.0% 2.4% 4146  100.0% 0.8% 4322  100.0%
(Operating Revenue)

EEEH 0 0 0
(Gross Profif) 318% 1301 31.6% : : , . 1381 32.0%

B 467 365% 1333 4% -92% 1310 3L6%  -17% 1314 304%
(Operating Expense)

SXEL : ‘ .
(Net Operating Profit) o Bal ol ' i : : 1421.2%

?Eﬁiﬁﬂ | . 1269% 132 3 17.5%

REER
(Net Profit) ' : . : 25.8%
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S EAAEZEER (Condensed Consolidated Income Statement)
BREM&ZBFLIN. (Unit: NT$ millions except earnings per share amounts)
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FY2014 FY2015

FEE (Fiscal Yean
F¥2014
I5 B8 (Item)

E T A
(O perating Revenue)

=ZxFEF
(O perating Profit)

EXiSss

(O perating Income)

A= HAGEFU

(Met Income)

FHAE iR S5

(Other comprehensive income)

ws. Fy 2014

FY2017 FY2018

FY2015 FY2016
F¥2015 ws.FY2015

Yoy (22)

FY2016
Yoy (26)

12.2%% 2.4% 4,115

181% 1.9% 1,201

439% 83.4% (32)

114 6% 932% 115

-416.8% -331.7% (11e)

-500

FY2017

wvs. FY¥2016

Yoy (26)

0.8%

0.3%

840%

25 8%

40.9%%

-.-'%'%[{TZ,}\
(Operating Revenue)
f §itk=
(Operating Income)
==K HEEF]
(Net Income)
R IR
(Total comprehensive income)

FY2018
F¥2017 ws.FY2017
Yoy (2€)

FY 2018

4,146 4.2% 4,322

1,305 5.9% 1,221

(5) 1421 2% &7

145 -56.6% 63

(68) 1325195 24

A HAER SIS 4888

(Total comprehensive income)

108 256 -100.4%5 ((8))]

59692 2%

77 13.2%6 87

I~ HAERE = Eh
(Earnings per Share)

112 3% 133 3% 0.21

286%

027 -63.0%
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fEIE%FEﬁHE B
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3,500 -

<+ —

HEHETT,

3,459

3,446

2,961 *
3|000 | /
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zxix (Condensed Individual Income Statement)
BREREFFLIN. (Unit: NT$ millions except earnings per share amounts)

3,607
—

- 400
- 300
- 200
100
- -100
- -200
- =300

FY2014 FY2015

fEE (Fiscal Yean)
F¥2014
5B (Itermn)

ExUug A

(O perating Revenue)

ZXEEF
(O perating Profit)

Exisss

(O perating Income)

Z=HAZEFI

(Met Income)

FHEAEMM SRS IRES

(Other comprehensive income)

FY2016

FY2015
vs. FY2014
Yoy (96)

1=2.8%6

17126

2274.0%

113 5%

-726.8%

FY2017 FY2018

FY2016
FY2015 ws. FY2015
Yoy (26)

FY2016

26%

17%

52.0%

113 426

-560.1°%:

-400

FY 2017

ws. FY2016

YoY (28)

-0.4%s

-24%%6

-29.4%%

28.9%

41.5%

B #RE Annual Operation Reports (2)

—— U7 A

(Operating Revenue)

BRiEE

(Operating Income)
== HE 2]

(Net Income)
——h R IR IEEE

(Total comprehensive income)

FY2018
FY2017 wvs. FY2017
Yoy (96)

FY2018

4.7%6

5.5%

80.1%

-64.0%

135.6%6

FHAER S ISEE48E8

(Total comprehensive income)

108.7%6

-133.0%

7470%

7.3%6

HAERE B|ER
(Earnings per Share)

112 3%6

133.3%6




2018F E =4£ ¥R = Annual Operation Reports (3)

SHEAEERAETR (Condensed Consolidated Balance Sheet)
B e aE7n (Unit: NTS millions)

£ (Fiscal Year) FY2015 FY2016 FY2017 FY2018
FY2014 vs.FY2014 FY2015 vs.FY2015 FY2016 vs.FY2016 FY2017 vs.FY2017 FY2018
EE (item) YoY (%) YoY (%) YoY (%) YoV (%)

ENEE

(Current Assets)

TEE - Bifs - 3RfE
(Property, Plant, Equipment)

BEEE
(Intangible Assets)

Efh&FE
(Other Assets)
== 5
(Total Assets)

A
(Current Liabilities)

EHaRE
(Non-Current Liabilities)

BE8s
(Total Liability)
RS

(Total Equity)

-29.1% -5.0% 2,093 -1.8% 1929

-32.7% , -11.0% 2,991 -2.4% 2919

38 -14.6% 32 -20.0% 26 -20.7% 20

5,535 4.8% 5799 11.0% , 14.6% 7,373

13,674 -16.7% 11,395 13% , 6.0% 12,242

3,663 -22.6% 2,833 -0.5% , -3.0% 2,734

3,792 -34.9% 2467 8.8% , 26.0% 3,385

7,455 -28.9% 5,301 3.8% , 11.2% 6,118

6,219 20% 6,094 -0.9% ) 1.4% 6,124
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EmBSUELEA T (By category revenue/ weight analysis)
B TE&TEBETT (Unit: NT$ millions)

B (Category) WHEM EWEE BEE 0% umm Gem 2w W

IHE (Item) Pickles Desserts Drinks Milk Edible Oil Spplmnt Others TTL

SFWA
(Operating Revenue)

AL
(Value Weight %)

SXHA

(Operating Revenue)

B er
(Value Weight %)

=SFWA
(Operating Revenue)

WAL
(Value Weight %)

SXMA

(Operating Revenue)

AL
(Value Weight %)

SFRWA
(Operating Revenue)

WAL
(Value Weight %)

1,036 681 , 3,582

28.9% 19.0% . . . . . 100.0%

1,150 748 , 4,019

28.6% 18.6% . . . . . 100.0%

1,087 729 , 4115

26.4% 17.7% ! . . . . 100.0%

1,055 724 , 4146

254% 17.5% . . . . : 100.0%

1,025 756 , 4322

23.7% 17.5% : . . . : 100.0%
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S ERRIEER (Condensed Consolidated Income Statement)
B FEET 7T (Unit: NT$ thousands)

F [E (Fiscal Year)

I5E (Item)

ZRWA
(Operating Revenue)

===
(Operating Profit)

EXER
(Operating Expense)

2017 L&
FY2017 1H

1,864,097
582,202 31.2%

017,720 33.1%

2018 L ¥4 t5 2017
EEEF HE(%)
FY2018 1H vs.

FY2017 1H YoY (%)

118415 6.4%

72,209  12.4%

-7,565

2019 L34 15 2018
LEF RE(%)
FY2019 1H vs.

FY2018 1H YoV (%)

2018 b &F
FY2018 1H

1,982,512 70,292 3.5%

654411 33.0% 10923 1.7%

010,155 -15,155

FEEEHRE 2019 1t Half Updates (5)

2019 k%=
FY2019 1H

2,052,804
665,334 33.6%

595,000

EXEE

(Operating Income)

-35,518

79,774

44,256 26,078

70,334

RN

(Net Income)

FHEMGSED

(Other comprehensive income)

-54,829 -2.9%

-32,357 -1.7%

63,219 115.3%

172,468 533.0%

8,390 0.4% 17,180 204.8%

140,111 71%  -8/,363 -62.4%

25,570 1.3%

52,748 2.7%

FHGRSEERE

(Total comprehensive income)

-87,186 -4.7%

235,687 270.3%

148,501 7.5% -70,183 -47.3%

78,318 4.0%

SRR

(Earnings per share)

-0.12

N/A

0.00 N/A

0.04




2019813FEZE RS 2019 YTD Q3 Updates (6)

SHEAEZEER (Condensed Consolidated Income Statement)
B $ra®T 50 (Unit: NT$ thousands)

2018EI3F Lt 2019R13F it
2017813% 201788 FLE (%) 2018313 % 2018EH FE(%) 2019313
FY2017YTDQ3  FY2018 TYDQ3vs.  FY2018YTDQ3  FY2019 TYDQ3vs.  FY2019YTD Q3
FY2017 SP PoP (%) FY2018 SP PoP (%)

& (Fiscal Year)

158 (Item)

=RWA
(Operating Revenue)

ZXEN
(Operating Profit)

EXER
(Operating Expense)
EXEn

(Operating Income)

3,371,910 166,931  5.0% 3,538,841 75,627 3,614,468

1,074,001 31.9% 88123 8.2% 1,162,124 32.8% 4,344 1,166,468 32.3%

1,056,700 315% -30,010 -2.8% 1,026,690 -13,769 1,012,921

17,301 0.5% 118,133 682.8% 135434 18,113 153,547

=R

11,140 0.3% 66,254 594.7% 77,394 32,916 110,310
(Net Income)

FHEMFSEG

- -32,781 -1.0% 87417 266.7% 54,636 1.5%  -58452 -107.0% -3,816 -0.1%
(Other comprehensive income)

FHGSIEEEE

L -21,641 -0.6% 153,671 710.1% 132,030 3.7% -25,536 -19.3% 106,494 2.9%
(Total comprehensive income)

THBRER

(Eamings per share) 0.00 N/A 0.13 N/A 0.20
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(Summary for intellectual properties, certificates and awards acquisition)

£ #{ 2F Annual Operation Reports (7)

RBBEMERBARIINDE - RIEINESLTE (FY2006~FY2013)

EZF5Year

ZIEAwards

BEREHRIBContents Description

FY2006

272 Health Claim

E/EEN TEILERSEEEERERTE

:'/f ‘ \)
|
A

FY2007

BZ% Health Claim

SRS E MRS R BRRASTE

FY2008

BF2 Health Claim

=TE
wreg °

A+RESEENT  BRERIFEEERRS

FY 2009

7% Health Claim

EVGAEREFIERSEERRETE

FY2010

2R %22 IDF Innovation Award

HappyRar"uthlf‘éﬁ'gpffff—“ﬁl[)ﬁﬁu: BT R (REALERE) -

EREEEETENE Monde Selection

Z FaERE(FHEF)EEMonde Selection TRERRETEAERE -

EREEREETENZE Monde Selection

ERERRETENE Monde Selection

ZHEEAREEZLEMonde SelectionE RERRETEAEEE -
EZ%‘EE% B EEZEMonde SelectionERERRETEAESE -

ERERRETENE Monde Selection

Happy RanchiRE&E ENLEMonde SelectionERERRETFEAEHE -

BEXREREEZEZ National Biotech Quality Award

Happy RanchRER BTN X EBR =R ERRES -

EXZEELESNQ NahonalQuahty Award

HappyRanchF‘—Eé %’—"ESNQJ?« EEE-

ERESEFERTERE TAFST Innovation Award

EARNSEISENFERTE]

= o

EREZFERTERE TAFST Innovation Award

=
:‘:':ﬂmr e ERTER

EREZ2FERZERE TAFST Innovation Award

=
Z.
= .

ﬂm:}’ 2L EFERTER

EREELFERTERE TAFST Innovation Award

EZTER
J. | irl:l "__

ﬁa‘

#7% Health Claim

Hé‘PP}’Rar"ucl"ul?mE é% ?é% B BRELEREES

R

aag °

EXEREEREZ National Biotech Quality Award |E

TRAREC TR

4|

% ZmEEE SNQ National Quality Award

B RAREE RS

a8

X@E B E SNQ National Quality Award

ERZIZENQERRE

?__DJ._

EIFTERTERE TAFST Innovation Award

|

Z FELMLOEES é?‘:

iy ey

attem

0| o | HlER “EI

ealth Claim

T L e
e ok

EZZE A E Monde Selection

Happy RanchiR 2 ENE EMonde SelectionZE R 8RR ETEAZEREE -

S (R

nm ”Eﬁﬁéx’ E Monde Selection

| |

E7FHBEEZEMonde SelectionE BB RRELER

i'r

| Tk (TeE | fad | <M e | T {1

B

WF
—U‘-‘I:I‘-‘EII—D]]]E}"
|:|

1

tte m

EUGRSREFAERNETERES -
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BXEIH - B mE  REEEMERBERINIE - BIEINEBLHE (FY2014~FY2018)

(Summary for intellectual properties, certificates and awards acquisition) ‘ 1 B

E®mESYear |EIEAwards BEAFHEMBContents Description

527 2% Health Claim EvHFIBREEE ExGTECHEE - EETER
HREREETEAE Monde Selection MEE\EEEMonde SelectionERERREE i%‘:?L
TN E Monde Selection E’z FEIEEE 2 EMonde Selectiont B2 R RED
ZEE 2 Monde Selection SEREDNEZEMonde Selectiontt RE RREIZER
=7 '?":' mEEERE Monde Selection %’Eﬂ EMEEMonde Selectiont B f REEER
EXZEEE SNQ National Quality Award EEXSERERIELZENQIRZEEE -
E7 Pattem EVESEREFSERNETERERESEF -
273 Health Claim HappyRanchEZRENEEEE F 2 EERE 08
TRERFEETENE Monde Selection ERTnSu IR EZEEMonde SelectionERERRE ‘:i’ﬁt (ELE .
EFRERRETEAE Monde Selection =0 ?ffiﬂﬁf_“;—'—f’%Monde SelectionE RERRETEAEFE -
H & R EEE SNQ National Quality Award I EgEEit éFﬂ?’%?—f’ESNQ%A: EfEE.
REE+AFEEREE TGIA Good Award 21 _T.. ARG F'(;'—f’%.:] SRV EELERETAFERE(GOOD)E -
52728 Health Claim EEdsE EERZERFERTSE -
HREREETENE Monde Selection l & “"'*EMonde Selectiont RERRETEAESHE -
TREZEETENE Monde Selection EEEDI2 S A ZEMonde Selection T RERRELER
HREZEETENE Monde Selection ?Eﬁ]t‘:‘lf%L *EEMonde Selectiontt RERREIZER
B STE T2 Monde Selection EXETEEMonde SelectionTRERRETERESHE -
HREZEETENE Monde Selection ARGk TR é.’?@%;’é%fﬂonde SelectiontRERREIER
E7E Pattem Happy RanchiF£B FINMBTERR - THBESH -
"E:T_—;"’“ Health Claim B0 ?Af*fIﬂEi‘?Q—ﬁ% é'??:':';;'ﬂ =
ETETE Monde Selection EVHESEBTATEEMonde SelectiontRERRE
f‘:“‘g Monde Selection By EEEEEEMonde Selechon‘_—f?ﬁ'?’: i E
E%2 TAFST Innovation Award |EVEHRRZES SRS ER RS F ERTET
T‘?U\,.L Monde Selection EVRFEHBFEEZEMonde SE|E'CJ[IOH_;|',EE'§':|D :':"E"‘_i*?c/\nﬁf;ﬁ
£ 72 Monde Selection EZERE-BRESEZEMonde Selectiont RERZETERE
15‘3?‘: m Ef £ E Monde Selection f—fz FENIEEEZEEMonde Selection Tt R ERRETERNEHE -
5275 Health Claim SiEEE D EN T EREERFRERTR -

X EEEE SNQ National Quality Award ?‘Z FUNIVITAR B ESEEENQEXREEE -

-
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EmAZEMRER RIEREMBRENELEMR - BEHFEE - BRAERKREE-
(Food is high-tech industry: Long-term R&D investments help achieve fruitful
results, strengthen competitive advantages and elevate corporate value. )

EER (Year) FY2015
(LMEE)

Efil: PCS

FY2016
(105%E)

FY2017
(106£E)

FY2018 FY2019YTD Nowv.
(L075E) (108FE1~11E)

TER R GE
NPD/ Improvement
TAHEERE
Research Reports
nEEHER

Patterns
DEREEREH
Taiwan Health Claims
DEEANMEES

Int1/ Domestic Awards

y

3

15

3%

3

3

5

15 12

40 36

17

40

RS TIL

65

FERI (Year)
B ff1: NTS thousand

WHER
R&D Investment

EXEH

Annual Revenue

EEETELS
R&DInvestment %

FY2011
FY2012
FY2013
FY2014
FY2015
FY2016
FY2017
FY2018

42,359
37,632
45,628
33,824
41,259
46,569
46,957
40,791

4,643,615
4,417,373
4,479,802
3,581,672
4,019,258
4,114,545
4,146,490
4,321,819

0.91%
0.85%
1.02%
0.94%
103%
113%
113%
0.94%

TAFX TFDA
ZREREE

T3 SN

-]
P
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2018~2019F B Y kFmEBIHM IS : (FY2018~2019 category captaincy report)

275 (Agv)
#E A (Green Giant)
[5% (Old Fisherman)

7% (Ta Maw)

$7%[E (Shin Dong lang)

B 5 (Agv)
#E A (Green Giant)
[5G (Old Fisherman)

B 70 (Agv)
[21%8 (Old Fisherman)
K7& (Ta Maw)

7% (Ta Maw) #E )\ (Green Giant)

$7%® (Shin Dong lang) $7¥E (Shin Dong lang)

o

T

wims

* £
(O i,
- 1 1
| e’
M i
! - E

=
=

B EhEHl
(AGV Captaincy)

mEERE
(Mkt segment)

TERE
(MKt size)

J

i1 (19

FEIER
Qat Drink

NT$12 &
NT$1.2 billion

P 3
%0

mEERE FHEE
(Mkt segment) Canned Dessert

HERE
(Mkt size)

NTS20 &
NTS2.0 billion

B ERhimHl
(AGV Captaincy)
mEER
(Mkt segment)

mERE
(Mkt size)

Functional Tea

NTS$35 8
NT$3.5 billion

FE—{i (1Y

S ElEnE
Chinese RTD Tea

B Ekrhig ki
(AGV Captaincy)

mEER
(Mkt segment)

TERE
(MKt size)

NT$10 2
NT$1.0 billion

: Nielsen Market Tracking & MID report 2018, AGV internal sales forecast.
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EKEIF - BfmE  RIPESMERBERIINGE - RIENBLIIE - 2018F

(Summary for intellectual properties, certificates and awards acquisition in FY2018)
r &,

g‘a-l By :4

@ wrEEzE

i E R

O RAMIUE oREAF/OMPEERE

@ 1
o RER L) EOREMESE Monde BRI Monde
qfrmrﬁq]ﬁ i Selection HREmAEN & Selection HRAEmmET &

i REHHE -

N 0500-600-568
o W hitp:/fwww.agv.com.tw

BIIEN 25

il TERE LI 9
FREEENED

E 7R RELIE Monde Selection R & M@ B 7RAIWE R SITRRES B 7RAIEAEM (Univita)
B AEEE - ZEREERFINS - B S22 ESNQE R mE S




20195 Z & R & Annual Operation Reports (12)

2018FEBZIAFIm EMNE :
(FY2018 AGV new product launch introduction)

T R AR i EMNRD BMANR

HRMEAT-Tes of The Workd - DI R ERBHR oy eaEReNBEREEREE - 2EBREN

POSIIE - I AR T 6 O Rt FNL O O O T - - e T T T LT ]
; . EMENTRES \ 7 T | amracones

g eSoumn ) [ SRR comemen. 8

. fow it USDIa s iR 1 @A / o p

T he T ) AW o ounare ‘ Itiiﬁﬂd?nmlli?el*&'ri:ftﬁﬁm \ § o) | AEARN

- RAERFABNOETM) ib . : .

P h o © RALEERN AR - PR A TR

; o m o - Rl THRMER - R BRTSHE
- : WEEERNE ) @ =3 i U y | | Ea—
NTD 28 (persa0) J : - 8y 1550 ’ S b RSN | o EENTRERRA
: o 1 . NTDIS(H) t == ——— :
R i i : 10U SR T HSRRR
FM B, 82539 [Oligoi ) L CERETT FIet

SEOEEE  EuEn SHBRARE TN
L] hprHdEs

D e wES AEBEXNE D gung Enaws

' @ “REME - BOEBAERNRE" - [} @ “ i 5 2 R O A

i iR AR N
: zﬁf:!aﬁgm_‘%lﬂt:ﬂ-ﬂ] . ERSRARER T 105~145mg/ 100m| =R
LR . EEFMWITI - & MCAS(HE) - USDAT
. WOMED WELIR(DIA By
- WEECAETE F o AR T A AR L R |
i‘h ! ¢« RALSHEM - nwan J -
ah Ay -g- NG % @\ WE MAEIRE W
- EBEAETENMEN - Ll \omumc \% nmeummq-u-rulsnwu
%) PETS00 25
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20195 B KR LHNE - —
(FY2019 AGV new product launch introduction) 201 8 i@m
iy REXREREOESES 1)
E] ,m”rEﬁ’f% im%ﬂ:ﬁi

.-.,!.

B E e USDA /’@*
A DM __ -__ﬁf. S B e e

e S0 0 O B - R LGOI

"I't
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(Summary for intellectual properties, certificates and awards acquisition in FY2019)
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J Top 3 SKUs of annual turnover
=—WHOLESALE j

. - | Best seller in oat drink category
Sh°PPIng List for T J

- . Recommended buyers’ shopping list
Healthy Family Meals  Launched in US Costco in Q4, 2019
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1. BEZIRMBRATAFRTFDARZ P REFRNSMARLAERE 2 BEA RN ERFEER -

Keep close tabs on people’ s health by nation-accredited TAF & TFDA AGV Central Food Health Science Institute.
2. BRI BB THES R ZRAERERLERREEMZEmR -

Develop health & longevity concept prod ucts by prospective marketing advertisement and R&D creativities.
3. B Z/MRLIRRRERBRISES AR MR - BIE—tOBEBR (AR » &8 - B - SFE - BEich) -

Continue leading food fashion and create new consumers trends (Natural, Green, Organic, Non-GMO, Clean Label.)

O 3R {EZ R&D & QA/QC Advantages @ = 2U{EZ Production Advantages
BEBREEE A ISR EZRF:8 ¢ Int’l & national recognition LI 7 Fo R AT SESE SR © Exclusive advanced process & skills
1. ZIEZ R EER SEF /4% (Granted many IDF awards) . EELSOEIEE STTIEPETES (High-end PET line)

2. ZIEH F e k5% (Get many Monde Selection Awards) . EESEHEIEETIZETETPELZ (High-end Tetra Pak line)

3. ZIEEZE& 5758 (Acquire many healthy claims) . EE|FDASEF S E 1 £5 (FDA approval on PET ACF products)

4. ELFES=EFDATEIE (Meet US FDA standard) . GMP, 1S022000, HACCPZZz¥ (International Standard Recognition)
5. EZIERIFEEFTEE (Own key food/ drinks patterns) . AS/RSEHEMEEEE{EE: (Warehouse automatlon)

SR - a) : - kT
w \\"'-‘-1,::.{;7’ S A INMERANG LAt RETAL s  IEI-TABESEES : APPROVED

® 7551824 Marketing & Sales Advantages @ 171 {EZ Market Leadership Advantages
BEE ETT8ERE BB - Experienced marketing & sales team ZETE MBI BBSEE S ¢ Categories market leader

1. EEE B EER S (Responsive elastic trade mgmt.) 1. BEFFYEE (Healthy Grain Drink)

2. BEeE =T E = #2E (Experienced marketing operation) 2. Z {24548 (Healthy Supplement)

3. EEEE BT AR (2 E4F (Preferred supplier to buyers) 3. ZT{E=&2E (Traditional Savory Cuisine)

4. GREEEEETHES (High consumer loyalty) 4. THEEZSET4E (Functional Tea)

526N -~ HESEE®BE{E (Food service, on-line channel co-op) 5. ERFLAAIE (High-end Functional Milk)
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Carrefour Simple Malt
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1. TEKEBEREE, r BREERBLERNZS  EHEEFABERERE -

Pursue "health promotion” as core product benefit to bring consumers a healthier tomorrow.

FERSEIMAT, BREMAIMNMRIESR SIEERERNER -

Persist with R&D concept of “innovation first” to lead food industry new fashion.

"REmEIRE, BIECREREEERERN - BlIESHEMEAEE -

Continuous branding investment on brand assets & consumer loyalty to create FMCG trend.

rEmBERENS, AT BX - BBRLERE  FHREEMSHEH -

Based on talent, expertise and competitive advantages to develop new international business.
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