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1. R 5= A 5 1 BB 1Z#E Disclaimer and Authorization

%aﬁElEEﬁg,_%@:

@)
R 4 Hearmy TomoR®S

AEREHAMVBEFDREBEBRVFERELERE - WAHZTEIEXERRE

The consolidated financial numbers are based on International Fmanual Reporting Standards
(IFRS), also audited and attested by CPA.

FFRB KNS BAEHAY - EOUAASERLERAFHRAEANR

No one will be allowed to use or reproduce this presentation and its contents without the
prior written permission of AGV Products Corporation.

ZRUMESTED - ZEFREETED
Bl = 5EM SIS 5
SEMIUAE = 86552718
https://www.crowehorwath.net/tw




2. FEEERIEOIEE Annual Operation Tactic Review

1B TRAMER,  BEERBA - RERS ~ THEA - EFHAX -

Promote cost efficiency : Product, Production, Administration, Operation.

2. 1548 "RIFRS . ¢ WENKORIFE - FronBlET - RAMEIFT - REIRIF -

Continue innovation development : Tech, New Product, Research, Marketing.

3.1 TIEERES, FEX - - EEX  mhEd -  BEFNKIEERS -
Build cross-industry integration : Within/ Inter industry, Manufacturer, Trade.

4. HE TEIRMS, 8- mX - HE - BREEKEEMISEHEK -
Develop global market : Greater China, Asia Pacific, JP-KR, EU&US.

o /
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3. A3FEZELEE 3-yrs Business Operation Summary

110FSHEWESAT 1IIREGEELEMR) - BMNEEMFER2EUL - BREER04TTUUL -
2021 hits $4.7B, consecutive 7-yr growth, also stable net profit above $200M and EPS above $0.4.

fFJE (Fiscal Year)

Weight FY2020 Weight Y2021 Weight

FY2019 (%) (%) (%)

158 (Item)

EFEUWA
(Operating Revenue)

100.0% 4,614 100.0% 4,711 100.0%

=EXEF

O, (o)
(Gross Profit) 1,519 32.9% 1,459 31.0%

=XEH

O,
(Operating Expense) 1,303 1,288 27.3%

EXEiEsS
(Net Operating Profit)

S AIE T
(EBIT)

Z<HBFEFI
(Net Profit)

BAZEER

(EPS) 0.10 N/A 0.47 N/A 0.41

B E§HFEE 3R (Condensed Consolidated Income Statement) - Efi: Fi&%BEE T (Unit: NT$ millions) °




4. HFZE BRI T Recent Yr Operation Perf. Analysis
FIFESENARSESESBSAEA - B - 27 BUSERARTABERE -

3-yrs Revenue and total comprehensive P&L show steady upward trend, while GP, OP and NP are stable after sharp growth.

O
AVG(2014~2018) AVG(2016~2018) FY2019 FY2020 FY2021

= -t LEUN =TT -t el S G TR AR w— R

=
(Operating Revenue) (Gross Profit) (Operating Profit) (Total comprehensive P&L) (Net Profit)

;ﬁg;f 'U,: f,?r:),m; Vi1l ion AVG (2014~2018) AVG (2016™2018) FY2019 FY2020 FY2021

%igf}ng Revenue) 4,177 4,614
iﬁis%s*grof it) 1,294 1,519
%iiﬁng Profit) (101) 216
ﬁfﬁ%i&gfit) (5) 65 249
ﬁﬁﬁiﬁﬁﬁﬁﬁsive PRL) (41) 55 178 431

* B EAAE X (Condensed Consolidated Income Statement) + BE{il: Fi& ¥ BE T (Unit: NT$ millions) -




FEEEA {E3R[OIEE Annual Balance Sheet Review

SHEIREEAETR (Condensed Consolidated Balance Sheet)
B e BAETT (Unit: NT$ millions)

€ (Fiscal Year) FY2018 FY2019 FY2020 FY2021
FY2017 vs.FY2017 FY2018 vs.FY2018 FY2019 vs.FY2019 FY2020 vs.FY2020 FY2021
JEH (Item) YoY (%) YoY (%) YoY (%) YoY (%)

MENEE

(Current Assets)

AEE - BE - =i
(Property, Plant, Equipment)
myEE

(Intangible Assets)

Hth&E

(Other Assets)

BERG

(Total Assets)

MENBE
(Current Liabilities)

REGE

(Non-Current Liabilities)
BEEE

(Total Liability)

B Rt =

(Total Equity)

4.3% 2,012 8.2% 2,177 2.9%

6.3% 3,102 -3.7% 2,988 -0.8%

-16.7% 17 -35.3% 11 -18.2%

11% 7,454 3.6% 7,720 5.3%

2.8% 12,585 2.5% 12,896 3.5%

23.6% 3,380 -1.0% 3,346 4.8%

-13.3% 2,933 6.1% 3,111 -4.3%

3.2% 6,313 2.3% 6,457 0.4%

2.4% 6,272 0.0% 6,272 9.3%




. FEZE(GEE 2 7 Annual Business Breakdown Analysis

Z2mBEZEWLEE2 7 (By category revenue/ weight analysis)
BN I BEEIT (Unit: NT$ millions)

T (Category) EHE HLE HNE o AmE RER RER R
J5E (Item) Pickles  Desserts  Drinks i Edible Oil Spplmnt Others  TIL

2RMA 084 732 4468

Operating Revenue
FY2019 Or ) )

SR htt . : 0 0 0
(Value Weight %) 220%  164% 182%  18% 100.0%

SEMA
(Operating Revenue)

iy [= 1o
(Value Weight %)

1,075 73] 952 87 4,014

FY2020
233%  16.0% 206%  19% 100.0%

ERIA 1154 7% 1047 88 4711
(Operating Revenue)

EHMLE
(Value Weight %)

FY2021
250%  16.3% 227%  19% 102.1%




7. dES5F EEFIGEJ] 73 5-yrs Profitability Analysis

SFEFREFENIIBLIREA - REBHERRRASREZEENS - HBRFIRIIHGSE -
Recent 5 yrs shown stable upward profitability, except cost impacts on GP caused by COVID-19.

BAEE

L FY2017 FY2018 FY2019 FY2020 FY2021
Profitability

BEER%E Gross Profit Ratio

Z%AZ = Operating Profit Ratio

4% Net Profit Ratio after Tax

Y

Bk=%A% (7v) Operating Margin per Share
BRMEBEELR (7o) EPS after Tax
B FE (7t) Book Value per Share

BREW (7r) Revenue per Share

EERM= ROA

Rz M = ROE




8. IS5 F E &R = He 7157 ¥ 5-yrs Operating Ability Analysis
SERESEEE TEEEREETESSAEMYEBSIEH -

Recent 5 yrs shown stable upward trend in business operation, inventory and assets management.

%K b
2«( G g

Operating Ability
EMIREER (/%) Receivables Turnover Ratio H 6.58H 7.06H 6.79H 7.02H 6.89

RUGTBMGREE (B) days sales in receivables l 55.47. 51.69. 53.7EI 51.99. 2.9

FY2017 FY2013 FY2019 FY2020 FY2021

FMRIIEER (/E) Payables Turnover Ratio b5 4,26 3.78” 3.79 4,16

GERBER (/) Inventory Turnover Ratio 48 459 477 446 409
THEERE (B) days sales in inventory 76.04 7952 7651 81.83 89.24

: I 417

REEBEE (N/E) TIL Assets Turnover Ratio . 0.35H 0.36H 035 0.34

BTBEREE (N/E) Fived Assets Turnover Ratio . 55| 3.21I

08




9.111 F¥ FZIEIRE 2022 15t Half Operation Update

S EARIEZ R (Condensed Consolidated Income Statement)
B FIa®T 75 (Unit: NT$ thousands)

AHZEWERMFEEHEE - EFNRRAZERE - FNREIINZERBRA - SEEERE -

2021 1H remains revenue level, two temporary factors have impacts on profit, Gross Profit by cost, NP by NBIE.

FE (Fiscal Year) FY2021 1H vs. FY2022 1H vs.
= riscal tear FY2020 1H FY2020 1H YoY FY2021 1H FY2021 1H YoY FY2022 1H

IRE (Item) ) %)

SEIA
(Operating Revenue)

SEER
(Operating Profit)

ESXER
(Operating Expense)
SEBR
(Operating Income)

AEREF
(Net Income)

2,150, 570 123,664  5.8% 2,274,234 -42,966  -1.9% 2,231,268

721,973 33.6% 22,679 3.1% 744,652 32.7%  -58,211 -7.8% 686,441 30.2%

592,669 27.6% 15,682 2.6% 608,351 26.7% -28,838 -4.7% 579,513 25.5%

129,304 6.0% 6,997 5.4% 136,301 6.0%  -29,373 -21.6% 106,928 4.7%

81,405 3.8% 109,420 134.4% 190,825 8.4% -153,526 -80.5% 37,299 1.6%

LY A4
E@;ﬂ'f‘ 0.15 146. 7% 0.37 -81.1% 0.07

* N E(-$128,782) : IRAERIARII ZBAMEER S B HE 2 98(-$76,753k) - Bt A5 R IEK(-$46,843k) - Non-bizimpact :
JOIN(Share of Profit or Loss of Associates & Joint Ventures Accounted for Using Equity Method) * OGI(Other Gains & Losses). 09




10. 111F7H 25T = UL 53 1 YTD Jul. Revenue Analysis

BERSHASEU (Consolidated Revenue Announcement , http://www.agv.com.tw)
BAL HEaMT o (Unit: NT$ thousands)

AEBRMBEBHEANE - 7THEF LS EWGE27 44E - Rt EIHHELIEM28218(K&1%) -

Despite No Covid-19 promo effects this tear, YTD Jul announced revenue hit $2.74B, increase $28.2M (growth 1%) -

8311 : NT$, 000 - = P9 Apr HEMay 7vAJun tHRJl

ik
a0

(™) 391,125 25,183 286, 108 271,972 316, 091 341,617 457,971
(YTD) 391,125 416, 308 702, 416 974, 388 1,290, 479 1,632, 096 2,090, 067

1065
FY2017

i
ol

Bk
a0

1074 (M) 373,733 290, 269 364, 432 252,532 316, 505 377,313 478, 884

FY2018

i
oy

(YTD) 373,733 664, 002 1,028, 434 1, 280, 966 1,597, 471 1,974,784 2,453, 668

]
dD

1084 (™M) 379,511 303, 197 313,572 287,677 318,595 449, 669 482,920

FY2019

i
onn

(YTD) 379,511 682, 708 996,280 1,283,957 1,602,552 2,052,221 2,535,141
1092 (M) 405, 408 302, 786 444, 287 291, 186 201, 246 415, 560 430, 161
FY2020 Kt (YD) 405, 408 708,194 1,152, 481 1,443,667 1,734,913 2,150,473 2,580,634

3
a0

1Mo BH (M 411,016 317, 669 367, 154 273,615 439, 985 464,795 441, 314
FY2021 2=t (YD) 411,016 728,685 1,095,839 1,360,454 1,809,439 2,274,234 2,715,548
e 2E (M 442,813 312, 887 385, 888 301,579 384, 976 403,129 512, 688
FYa022 =it (YD) 442,813 755,700 1,141,588 1,443,167 1,828,143 2,231,272 2,743,960

SRBES (CM 31,797 -4,782 18,734 27,964 -55, 009 -61, 666 71,374

IMMES 0 [EREES ) 7.7% ~1.5% 5. 1% 10. 2% ~12. 5% ~13.3% 16. 2%
FY202z vs FY2021 |eaztigims (Y1) 31,797 27,015 45,749 73,713 18, 704 ~42, 962 28, 412

RETILH% (YTD) 7.7% 3.7% 4.2% 5. 4% 1. 0% 1. 9% 1. 0%
*HERBEEAYNEER) . 2020538 - 20215%5/6H - Covid-19 promo effects(marked yellow) : Mar. 2020, May/ Jun 2021. 10




11. 1

EREESNEEL  RUREHRES

E i 22 E =2 Annual R&D Investment Summary
BUERR  BLBESED B CEEE -

(Food is high-tech industry: Long-term R&D investments help achieve fruitful

results, strengthen competitive advantages and raise corporate value. )

FER (Year)
EfiI: PCS

#EmLEH(ER)HFE
NPD/ Improvement
MRBESSHE
Research Reports
NEEMHE

Patterns
NEEEEmHH
Taiwan Health Claims
NEEAIMEIEE

Int'l/ Domestic Awards

FY2021
(110FE)

FY2019 FY2020
(108 ) (109 %)

27 18

SINCE 1961

23 23

2 0

2 2

7 7

BERTIL

61 50

EER (Vear)
E{: NT$ thousand

FY2019
FY2020
FY2021

e EEFE (EELTHE
R&D Investment  Annual Revenue R&D Investment %

TAFXTFDA

ZBEERE

4468238
4614486
4710880




12. FETHEEIRZF K E Annual R&D Investment & Results

EXEF - BREmE . REEEMERBAIINGGE - RIGES4CER (FY2020~FY2021)
(Summary for intellectual properties, certificates and awards acquisition)
BZHRPREFRAFREEXR2021FESISEBAINEIR - B2020F09218 -

AGV Central Health Institute were granted 18 domestic an international awards, doubled the number in 2020.

EERF D Year #ZIEAwards BB RAAContents Description

fi#2528% Health Claim BRE ML O KRS R R A e R AR
AERRAREEEERRERAINE BRI e =
AERRAREEEEREARAINE BRI AR e
HERERMEFEAXESTE Monde Selection AR AR IR 2= Z5EMonde Selectiontt R & R R B T E A E 52
FY2020 R e R R ETEAE 2SS Monde Selection HAME I Z B 2B Monde Selectiontt 7 & R R & sFi5 A §718
HRERMEFIEAE £ Monde Selection B VKRS HHIREFITEEZEEMonde Selectiontt R E mm BT E A EHE
9 Awards |2F% Health Claim B REEO RIS RE (RS AT BRREa AR

B8l# (Food Innovation Award) B YRR RE(FEERE N en R EasE-EE AN RS
B Al#&(Food Innovation Award) B RS AT R E R AR - B U Bl SR B S
EallEid =7 2BE H H
BB e boior Toste poardy TS| R CR AR RIS IR RN B R B — 2R
=6 R 2 8- H H
E;gggﬁéfgf}g‘e‘;:}r‘rf;:j‘:za":rgj‘Ste'”S“t“te) 55— o f 1 0 O 30 25 ) 0 B 2 L ST P L DR B B 5 — 20
SERRAREEEEREERAINSE B kAR AR (B ERE NEw)
AAFERNNERE Anti Additive Certificate B 7 RGBSR (RARK) 2 EAnti-Additive BRI = £ 5R:E
HARERMEFEKXE Monde Selection B 7 R4 EB R (CRARK) 25 Monde Selectiontt R B mm B ERKE T
HARBEmMEFEAKE Monde Selection EEXNBEEEZEMonde Selectiontt REmmEEAE S
R e R RETEAE Monde Selection B R AR (A NS a2 Monde Selectiontt R & R R B ST A B RIS
HREmAEFEAE Monde Selection AR (MEEEA R ) 25 Monde Selectiontt R & mm BT iE KBRS
FY2021 & R R ESHEAE Monde Selection B HRE R T 2R EMonde Selectiontt & 7 2 248 A $718
MEEAER T EREREMREREE RS B RHREERREREES
18 Awards ﬂ?jfiA?;&E TERRFARFREREARTE B RERE (PR e EEREREES
EIRRELIARFIEFT(The International Taste INStUte) | gy o we v e o e i ks g0 7 L DR AR R 28 85 — 2508
B RABEEEE (Superior Taste Award)
HZAFOOD PROFESSIONAL AWARD B KE D REEEHAFOOD PROFESSIONAL AWARD _ £ %
HZFOOD PROFESSIONAL AWARD = 7 RINNNE S [E25%E HZARFOOD PROFESSIONAL AWARD— £33
B 2l%E FoodNext Innovation Award EVKMEGEEERRR-BRBE et aMERSE
B2 EIZE FoodNext Innovation Award EVRAERE(ESENFERAE-EmEBANEIF B ER
& 8l#% FoodNext Innovation Award OKINAN £ ERA RS ER RS -& R BN BIFT S B
f253% Health Claim B GRS HMBEET LRSI INE




13. i 22 E R R ZEAEUS10JEEF patent Acquisition List

ENFZTES B/ : #iigiReE ?EEEE%% mEED - THES - BAFTR - £FIEE - REIA - 215
IR E R (BN . 8% - 5L - 220X - 882 - Bcs - RIES) - EREBZIRPREFENEBWRFIER
hOhRERIEE D - Patent acquisition purpose: Technical protection, business chance, competitive
advantage, marketing purpose, anti-counterfeiting, enterprise value-added, licensing income. Many
epoch-making cutting-edge patents are in progress by AGV central health institute bio-tech center, i.e.
decomposition, conversion, extraction, fermentation, formulation, production process, etc.)

ESETBI ZEF 2 B8

Oligo-saccharide enhanced oat-based drink for treating hyperlipidaemia and
hyperglycemia and improving gastrointestinal function and process for preparing the
same by tri-enzyme hydrolysis and micro-particle milling.

Oligo-saccharide enhanced oat-based drink for treating hyperlipidaemia and
hyperglycemia and improving gastrointestinal function and process for preparing the
same by tri-enzyme hydrolysis and micro-particle milling.

=&

US8333986 B2
us

=&

US8337880 B2
us

PEl

N101991163 B
CHINA CN101991163

anasr

SHaEsMisiE - SMBERNEE S EMENEREFRENGRE =MD =y

BREBUE TS S5 TAIWAN 1441600

—IERUHEREME - (EREIRERESF I TR ILIFR IR ET BB REZFL 8 1554214
RGAZTT IR AR TS R B 2 B BB 1 SR B FL R GR TAIWAN
PEl

CN103976018 A
CHINA

—FhHlEVERIE LB FLRIGR 2 T3 AR LAZ TS S A 2 M Rt L B FLEI 5B

R ESHILBFRERIEINEZZDRINFL RG22 T3 AR AR IR Rl 2 #&ae It 3L =7

KI5 TAIWAN 1527522

=l

TAIWAN 1658791

BHE5HEEHME - AEhEaaiREFARENDDENESSFRILRBRASNA

TAIWAN 1663917

—IERSAEESMEVIAXRCSHMESSRRHERNA

BB E S I B IS 2 SR IR 2 75 5 R I 32T SR B 2 MBS 3, US112410188
5




14. 110F T fn#EmhiI5 I {iI 2021 Key CAT. Mkt Captaincy
2021 F B 7 EmBETISMAIIRE : (FY2021 AGV category captaincy report)

B ZIKTi5 i i
(AGV Captaincy)

miZER
(Mkt segment)

MIZHIE
(Mkt size)

—fi (1) - i

Canned
Vegetable

NT$27 &
NT$2.7 billion

B 7 Ik 5 i
(AGV Captaincy)

s

—{iI (1st)*"

BZIKhS it
(AGV Captaincy)

mEER
(Mkt segment)

M5 HE
(Mkt size)

H—fu (1)

Canned Tuna

NT$7 &
NT$0.7 billion

B 7 RriE it il
(AGV Captaincy)

o

HISER 2R ‘ % .,,ﬂbzgg 7 wBER 8L
(Mkt segment) Oat Drink : ; TS (Mkt segment) Canned Dessert

&
S O
SEsE

T

e
d OF

isHE NT$12 {8 o W J T NT$20 {8
(Mkt size) NT$1.2 billion e = ! (Mkt size) NT$2.0 billion

B 7 RiE i
(AGV Captaincy)

miZER
(Mkt segment)

hiSHRE
(Mkt size)

— 1 (1), 3

N

TNEESS
Functional Tea

NT$35 &
NT$3.5 billion

B 7 ks Al
(AGV Captaincy)

hiZErR
(Mkt segment)

HiGHRE
(Mkt size)

)

B (1shH) = '-

I BIEREE
Chinese RTD Tea

NT$10 1=
NT$1.0 billion

Other market ca

HigARI L ESmBELMAIzmIE : BIUEX - FEIDHR

ptaincy not listed above : Korean klmchi, sata sauce, sweet & sp

© BEERE D ~ SHISEIERYD - WX

EEEERSE -
icy sauce, coconut milk, agar,



15. ﬁ;h"'

1135 3R A Balancing act performed in 2021
20215 B 2 IH 1 SRR R ETIS I LB EE AT - FIin -

FUNmiE - ERHMMEE -

2021 AGV secure captaincy in significant categories e.g. grain drink, canned dessert.

p

B E kAR ERERIEHENO.L - 43% - KiF
BEEE _Rmml0%hiEaAEER - AsNo.l

market position, AGV oat drink gain 43%

mkt share, 10% ahead 2nd place, Quaker.

By

‘=% B8 LuE ,
" g DIAMONDEft )
. 2% 1% 5%
RBY
4%

*OATLY!
3%

n n
a0 A

1L

\

N

l B 7 RERHSRMTENOL - 48% ; RBE
ENmBEET BZHEFNPIEERES5.3% -
Gain category captaincy by 48% mkt share,
top seller milk peanut own 85.3% share in
most important sub-CAT, peanut soup.

- 4 ——

\_

% Source : 2021 Kantar Market Research

% Source : 2021 Nielsen 1Q




16. 110FE T mBAE2 RS 2021 NPD Reports (1) 2021

5 7 K OO0 T A ) 2 51 B ) 0 B OO £ A 25 0 55 —
(20205 e BB N ARER RIS S (E MBS AR lm

AGV L'Avena Oat Latte, precedent of Taiwan barista oat,
Allied with coffee trades then go viral since end of 2020.

Launched Q4 20/ Q1 ‘21
20204E & B 2021 4E9) _F /i

REDNSEH, @) $ECE) RS FESENEER

BEMmnASmE HREE sk
VB EAMGBREA. EANER 'JJ“E*"M’} Mu n; F Eiﬁ ,?,E.E g y]b Oat Latte go viral

e e, IBEEh, MEDNFEAREESTEN60%, o
j i‘g:gﬁﬁf”’gi g"””f’fi;gfﬁ“&‘* MR S HE R A E AN R E R, 3-yr CAGR: 60%
Y30 v ARFLTA, BAFIRR &

201947 BTE%00 (MIHEFNZS) 3B, FE—RARE P . )/
BTiE—8%, i520% MHZHEEFEBAHBRENSEER z Gen C/ o: zo A +

i
mesn
B8

~pn 2 P LOUISA
!*U e : VS » COFFEE
PR Burist,, g 5 P o\
REER £ :

BARISTA
BEER

12 Yo wlsyr
A o y o 4 o’ OAT LATTE
N : ) ! 3 @ = - MR EESD
;;,*,;;’,u‘:; ns 23 i % ISR - DOESTREED -

E/ OAT LATTE OATLATTE
2 Y

o
ikt P ICEED .
RS ES

L = RERFCEA
ROBEFERE




17. 110FE T mBA 22 RS 2021 NPD Reports (2) 2021

MY SEAEESWRANENSIE - HESABUREATCES - J\EH - —
1IE - 2020 iR At AR FIEE « U5 - TIE « KIES - kmm

Can dessert is key revenue and profit driver, top 3 CATs are peanut soup, 8-treasure
congee and grass jelly. Niche market focus is new key for market captaincy since 2020.

20214£3H ki 2021E7H B
(Launched Mar. '21) (Launched Jul. *21)

2021%7TH
(Launched Jul. °21)

H}

mn
) =

N ZABER RE
B2IRE - ZINRE

Pk 43 H

w
'*‘ B BREA REEKIBER
T VBB REERE

03 AV T i
)\7 £
PREESE MRS BB \WO-YE 8T

% 1 ‘E§¥ﬁm N 2R Y
‘*-w AV M T #h

rﬁﬁ%ﬁ?ﬁﬁﬂ(ﬂéﬁ%ﬂﬁﬁiﬁi)+ﬁﬁ5§ll.’é-i |
(EHT(EE R + B ISEE) = BI85 = 588N )

Mega-merger (niche market + technical barrier) + marketing
creative (local cultural delicacy + new media) =
Build up category growth driver

\

REEFR(EEAR)+EEHD
(BEEEIRREERSHES

Strengthen basic market segment (household
food) + life trend (Pandemic bring people home

\for meals, reduce chances for eating out.

J

17




18. 110F ¥an M ZE S 2021 NPD Reports (3) 2021
BEZREERNTAEHNFELR - DNE—XEBIBSEBH

[m
Nestea’s Strategic Partner (5th in worldwide, 15t in Asia) \mm

H2016FEHLEEMNESTEARER RMWRIEIBESE Launched on Mar. 2
Started Nestea Brand License Collaboration since 2016. 2021438 ki

%%%%ﬁ?ﬂﬁlﬂ'l% E3 1 1’E¥9H= ﬁZﬁLEEEEﬁa&BU&E%ﬁﬁ’X:'FM’CIAVE
As Nestea’s 15t strategic partner in Asia, AGV has rolled out Nestea RTD OEM Iin recent years.
ghnEmxRaaEnsMbielm X EmA N HEASERE - #HRIRERIECEE -

Both parties are optimistic about co-op chances on RTD coffee and milk in Taiwan.

18



19. 110F #onFA 25 RS 2021 NPD Reports (4) 2021

NEW LAUNCH

“Q

f
B
o
"
e
¥
X
f
&

[

-f,_} } '4 '

’ouﬁ’_fcl@%ﬁ

-*ﬂtﬁi]\ /

20214£8H |17 (Launched Aug. '21)




20. 110F FhonFA 2 #RE 2021 NPD Reports (5) 2021

&
<@_ww1»V nEw [LaunGH

,mm, .kg ﬁ
'l“ ]
v‘ 1 WY

&EH%

BEMNEE 0gBEED )

ZRA6E H A
FOOD PROFESSIONAL
AWARD 2021

= il R £
’." ‘l“ N " £ \, \ ‘l T 2 »
o mem | et - (o YL
L awamom || ‘= O | i FT T SRS

} ‘\\\n A

20214E8 H k-7l (Launehed Aug. '21) 20214£125 -7 (Launched Dee. '21)

20




= # ERBA S8R &5 2021 NPD Reports (1) 2022

BEERBA
MASAZBHHER

AR R
WE Ze M

ik
5
=
=
%

.1_

MBEUD H /D R
S S5 i M S )
Bof - b ol

R

2022445 | (Launched Apr. '22)

21




W F 2% #R S5 2021 NPD Reports (2) 2022

AR
e

OEhT
WREE iy CURRY HOUSE =|=
«@@ X eilE B

EN!II][IE%E ﬂ%ﬁ%éﬁg'

Waduatety C> S . VEREE - BANBEHEE
g~ A v EAEH - R

~ v ISR - BRRAL
g
L

v BEHE - SRTMALK
A\ vEYIRRN - BEFExEEEAE)
‘\ vERIOR a(.ﬁa&?)

\|  HEPRHE -
| RESE R

/4

20225:5H £ (Launched May °22)




23. 111F$imFAEEERE 2021 NPD Reports (3) 2022
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29, 109F & EHTIRE 2020 CSR Reports &
HtEEE - - EXxiEHA - EESEFE  ZPR#HE - =X

Social Responsibility * Industrial upgrading * Industry-University Cooperation * Customer Service * Happy Enterprise

BZRUBZH - #GEEMTERE(CSR)EMBEN(CFP) - BEF - IRR - BIX - #EMEEKER

In the name of Love, AGV promise to achieve CSR and CFP to contribute most to CMR, SH, society and country.
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30. R HIE E RIS LT-ST Operation Strategy/ Tactic

WK ST Soie . .
—2022=3E RIS Short-term Operation Tactic
" REEGAEEARLT., REXREER  ANREED -

Healthy-savory go well with retro-inno : Healt% with savory - inno from retro.
"REBEFKREETEZHE, (BRENEFEXRK BEERERED -

1.
2.

Group demands correspond to life trend : Demands oﬁtﬁp'e_z'c_)ple *trend to cook at home.
3. TIEEERERMARAEEG, 1 RBREEEXRE BAHAEBEBEE -
4,

Coexist with epidemic an_g s‘glution:ConLi‘pgdgn‘t strategy -~ life-adapted sglution.
rHMEEXEMBERNLE, (BEHEEE -EEHEKXKE -

Balanced emphasis on CSR and CFP : Fulfill CSR - deploy sustainability ahead. )

\_

@ ifEx{EE R&D ' @ EHEZ Production ' @ 1THHEE Mkting & Sales ' @ T35 EE Mkt Captaincy

sk ST pone .
< HRZE RIS Long-term Operation Strategy —
CERREEE,  REREAZOERAN AEBEBOERE -

Pursue "health promotion” as core product benefit to bring consumers a healthier tomorrow.
rBFBAMAET. (BRAMAIMNMBEZT SIFEmEEMER -
Persist with R&D concept of “innovation first” to lead food industry new fashion.
rEmiBiRE, (BEtRBEERHELHWN  BIEHEMBXRKER -
Continuous brandirgag investment on brand assets & consumer lo al’g to create FMCG trend.
38 o B PR35 . :AT~%¥~@%E%E’%%@ﬁ$%%ﬁ%°

Based on talent, expertise and competitive advantages to develop new international business. y

\.
MARASERMEEAN S - ER - 178 - MESUKERERRE - HEHEK - REBEIEMZHFED  UE
BB HA = BB IS - Long-term operation strategy and 4 business advantages are external and internal
correspondent and complementary to each other. This combination provide inimitable CA to fuel STOT.
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