TAFETFDA
JualeE

AR EEay ®

(ot )

10 £ 4 B
i B B 18 Ik
THE 22 A

2021 F B ZIKEZARIAE

2021 AGV Products Corporation Investor Conference

|
O gy O e O
; . F R BN ¥

By AGV Products Corporation
2021.08.27




%S 208 Disclaimer

ASHEHVBEEFTHIREBEEMEHELDGER  UEHSERES -
The consolidated financial numbers are based on International Financial Reporting Standards
(IFRS), also audited and attested by CPA.

RSB RS EAEEHE T - HOUAAGEHASEHABHEAEARAS -
No one will be allowed to use or reproduce this presentation and its contents without the
prior written permission of AGV Products Corporation.
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https://www.crowehorwath.net/tw




1. EB N Em %5771 43 Group & Product Series Brief

;%EHFW‘,@-

AR REY 604 : ' EE =
Founded in 1971 : (?/
I |

£ X 53
M {=§ Traditional Savory Delicacies {fREE® Supplements 2 & m Healthy Drinks

. “'ﬁgl%
I 5

» 3% 5| Vegetable Pickle Series . ﬁf% Probiotics » 2EZ R %5 Nestea Series

« FHE1 %5 Canned Dessert Series * IIEEZE %5 Functional Tea Series
- $BE %51 Cooking & Dressing Series - £2/|ZT Burdock & Goya » B4 % 5| Oat Drink Series

» &7 %5 Canned Fish Series « {1 E/8 T Anka & Natto * 347K %51 Grain Drink Series

- BB %75 Edible Oil Series - &8 Fish Ol » E+/1843 Juice & Coconut Milk

& ¥ ¥
= = i A i & i = e
L i i R 1 a8 f 0 0 F 0§ ----------------

F7HL-U—5E - EHMANEES THESETFS,  BRESAENESTHLUREMSENSEREHEBE K36,000{F
HERY  {EHALERMER %ﬁ*ﬁﬂﬁﬁ%ﬁ?ﬂ- > AGV builds competitive advantages for market segmentation
by tri-unity of function-integrated cross-division platform of R&D, production, sales and marketing, along with
creative advertisement and marketing activities , professional sales team and 36,000 retail outlets all over Taiwan.
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g = E R [CIEE Annual Operation Strategy Review

.,'l,q! = ﬁ_ﬁ*

ook ) 1094 F&IEHRAEE 2020 Business Strategies ﬁ

1. ZEMAETS « WABELES Reinforce current market, extend leading advantage.
-EZREBEERRE  HETHFEET - Pickles, high quality persistence leads to high loyalty. (ms. 22%)
-HBRBELE  BEMERLREIE - Dessert, stepwise operations create stable leading share. (ms. 47%)

- RO RBEESE  2BERERE L - Tea, excellent marketing strategies overtake competitors. (ms. 26%)

2. BIFTHBE K - {S8=38151F Innovate consumption demands, double KPI perf.
-EVERREREEE  MBEFRFE{FE - AGV oat milkleads healthy plant drink trends. (ms. 50%)

- EFRRAEERE  RBEEFIAMNER - Precise cost control lifts up category profitability. (2-digits net profit)
-BEXEHSELE ) EHEERSMEITE - Cross-industry alliance w/ leading chain franchise. (Luisa * 85°C * CF)

3. EEIERA - BEET|EBEE Engage with pandemic era, reverse consumption trends.

-BACEREERE  EERREENRE - (BEQ - NEHS  BEFa->2HUEREAD)
Oat-tech becomes pandemic favorite by immunity boosting and digestion health. (drink, latte, edible oil)
-BIERUEKES  atERERHE - (BEREK SRIAEE->IHIERLED)
MNew epidemic prevention concept begins with full-time protection probiotic drinks. (Deep sea water + probiotics)
- MiEEREEZRE  #BFEERAE - (BRREFTREXEBER=->MBEEEFE 8%
\ Activate tea with national health claims help regulate blood lipids and body fat. (2 national health claims)
/




3. I3F E=E4E 3-yrs Business Operation Summary

LO9F B =FE=_F(BHE - 2FIFE - FHE) SREBFIMARI.TE
2020 achieves tri-rate growth in gross profit, operating profit and net profit, 370% growth in EPS.

#F[E (Fiscal Year) . FY2019 i FY2020 vs. .
FY2018 w;,:?;ht vs.FY2018 FY2019 w;'i:?;ht FY2019  FY2020 wﬁl?;"t

EH (Item) . YoY (%) i YoY (%) =
=FWA

; 4,322 100.0% 3.4% ; $ 4,614 100.0%
(Operating Revenue)

=FEMN

381 32.0%
(Gross Profit) L

EXER

(Operating Expense) 1,314 30.4%

EXEHE
(Net Operating Profit)

HRELEF
(EBIT)

FHEEA
{(Net Profit)

SREE
(EPS)

* 8RB (Condensed Consolidated Income Statement) » {1 H&¥BE T (Unit: NT$ millions) -

0.10 N/A 0.0% 0.10 N/A 370.0%
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g S iE I 717 5-yrs Operation P&L Analysis

MSFEEFRWA ~ HEERN - EFEF - THFHN - FURGSEEEL - 9182 L5 -

5-yrs Revenue, gross profit, operating profit, net profit, total comprehensive P&L figures are all on steady upward track.

4700 7

4,600

4500 +

N TR AL

|Dpera

FFEE(Fiscal Year)
B () Unit $.000
I A
(Operating Reverse)
EHWEEH

Gross Profit)
BT
{perating Profit)
A B EF

{(Net Profit)

A FHIE S R

1301 j

1,519

e

~ Le0a

W—

La00

- 1200

e 5 3T F]

|Dpera ting Profith

o

|t Protith

m— A ST L ST

|Tota | compreh ons ive PEL)

— L ]
|Groes 5 Profith

ting: R e

FY2019

67

&3 83

-

i 87 178

(Total comprehensive PSL)
* 8RB =% (Condensed Consolidated Income Statement) » {1 H&¥BE T (Unit: NT$ millions) -




EEE =8 ({E3R[OIEE Annual Balance Sheet Review

SHEEEE&ER (Condensed Consolidated Balance Sheet)

Ef: Fia%EE 5T (Unit: NT$ millions)

FE (Fiscal Yean) FY2017 FY2018 FY2019 FY2020
FY201e6 wvs.FY2016 FY2017 ws.FY2017 FY2018 vs.FY2018 FY2019 ws.FY2019 FY2020
I5H (Item) YoY (%0) YoY (%) YoY (%0) YoY (%9

MEIEE

(Current Assets)

+HE - BE - =i
(Property, Plant, EQuipment)
EEEE

(Intangible Assets)

Hfih &E
{Other Assets)

-7.8% 1,929 4.3% 8.2% 2177

-24% 2,919 6.3% -3.7/% 2,988

-20.7% 20 -16.7% -35.3% 11

14.6% 1,383 1.1% 3.6% 1,720

HESG

Crotl Assatl) 6.0% 12,242 2.8% 2.5% 12,896

REaE
(Current Liabilities)

EHEE
{(Mon-Current Liabilities)

-3.0% 2,734 23.6% -1.0% 3,346

26.0% 3,385 -13.3% 6.1% 3111

SERE

(Total Liability) 11.2% 6,118 3.2% : 6457

e

(Total Equity) 1.4% 6,124 24% . 6,272




. FEEE (L EE T Annual Business Breakdown Analysis

EmBEWIEEES T (By category revenue/ weight analysis)
E{: Fia®EEaE T (Unit: NT$ millions)

R

ma (Category) E4H HEE Gran MR RER AR

BE Pickles Desserts  Dri Milk Edible Oil Spplmnt  Others

SXWA
(Operating Revenue)

Bt flow

4322
FY2018
100.0%

(Value Weight %)

SEWA

(Operating Revenue)
EHALL

(Value Weight %)
SRWA

(Operating Revenue)

ERALL
(Value Weight %)

4408
FY2019
100.0%

46014
FY2020
100.0%




7. 305 EEFIBE I D 5-yrs Profitability Analysis

SEREENE - SRRRABRETMNES="AERHRFEIIEH -

Shown stable upward trends in profitability, per share perf. and integrated return for past 5 years.

EMEET

2 2017 2
Profitability FY2016 FY201 FY2018

Z2 £ 72 Gross Profit Ratio

E%H &= Operating Profit Ratio
T80 Z = Net Profit Ration before Tax
Ti% 2 712 Net Profit Ration after Tax

B EIEE (7m) EPS before Tax
SRBEEE (7 EPS after Tax
SREE (U) NAV per Share

REEEEM=ROE

EEHM=ROA




8. 5 F ELLEBE I 5-yrs Operating Ability Analysis

SEREEXEE - FEEEREEEESF-AAQNBA/EBIREH -
Shown stable upward trends in biz operation (cost/exp/AR/AP), INV and assets mgnt. for past 5yrs.

fr A a
M=gs/]

Operating Ability
EZ A Operating Cost Ratio
£ Z WA Operating Expense Ratio
FEIRFAWE (J/HF) Receivables Turnover Ratio
EWRENRES (B) days’ sales in receivables
FE WO RS ES M HF Receivables to revenue Ratio
FE {4 aRF0AWE (SU/HF) Payables Turnover Ratio
FEMEAMIKRSE (B) days’ sales in payables
#EA®FE (N/E) Inventory Turnover Ratio
Ti9EEEH (8) days sales in inventory
B EESWLEE Inventory to revenue ratio
BEEEAMEE (N/F) Fixed Assets Turnover Ratio
EEEAETE (U/E) TIL Assets Turnover Ratio

EEB®EE (U/E) net worth turnover ratio

FY2016 FY2017 FY2018 FY2019 FY2020




9.110 L ¥ FEEEIRE 2021 15t Half Operation Update

& HEBAEZEFR (Condensed Consolidated Income Statement)
E{I: HIEET 5T (Unit: NT$ thousands)

110F LR NEEA=F=A(EFE - EFEX - FH=E) SREHFTMNER2.46E
2021 1H remains tri-rate growth in gross profit, operating profit and net profit, 246% growth in EPS.

FY2020 1H vs. FY2020 1H vs.
FY2019 1H  FY2019 1H YoY = FY2020 1H | FY2019 1H YoY  FY2021 1H
(%) (%)

fFE (Fiscal Year)

EB (Item)

BEIWA
(Operating Revenue)

BEEF
(Operating Profit)

BZHH
(Operating Expense)
BEER
(Operating Income)

AHEEF
(Net Income)

2,052, 804 97,766 4.8k 2,150,570 123,664 5.8% 2,274,234

669,334 3Z.4% 8.5% | 721,973 33.6% | 22,679 3.1% | 744,652 34.6%

599,000 29.0% 0. 4% 27.6% | 15,682 <.6% | 608,351

70,334 3.4% : ! . 4% | 136,301

2,50 1.2k A% Bk 109,420 134.4% ] 190,82

SREH
&) 0. 04 ! 146.7% 0.37




10. (T HR(E

LIRS

F)Z UL 73 ¥ Recent Period Analysis

2021%F6R ~ F2FR EFFEWE ERAREFRMHIIREBI A RED
FY2021 Jun, Q2 and 1H show stable upward trend compared to last period and YOY-base.

B : $ET
Unit:$100M

FY2021 JUN
REI

JAN
HEW

HEW HEW

FEB MAR APR

HEW

MAY
HEW

3.03 444 291

e EERd
(Covid-19 outbreak)

11.52

3.18 2.74

4.4
MEEIERE
(Covid-19 outbreak)

11.79

10.96

FY2021 Q2
ZEW

FY2021 1H




11. FFEHEEIE =2 Annual R&D Investment Summary

EmFEFEafRESR RIREWSFASINGEEB/AR - BCREFES - RALXEEE-
(Food is high-tech industry: Long-term R&D investments help achieve fruitful
results, strengthen competitive advantages and raise corporate value. )

FERI (Year) FY2018 FY2019 Fy2020
Efir: PCS (107EE) (108EE) (109FE)
#h&Em Ch(EIE)
MNPDY Improvement
MRS Sre
Research Reports

mESFITE
Pattems

nEEFEmiE
Taiwan Health Claims
SR SE

Int'ly Domestic Awards

B TIL

EE (Year) e 2230 (22 3E0E
EfNTSthousand ~ R&D Investment Annual Revenue R&D Investment %
079 4371819 9 TAFXTFDA
ZEEREZE
4245 4 468 138

4189) 4,014 480




12. FEHEEIE =2 Annual R&D Investment Summary

IEXEIF - BfimE : REEMERBEAIINGE « RIRAGLE (FY2019~FY2021 1H)
(Summary for intellectual properties, certificates and awards acquisition)

FY2019 : 11 Awards - FY2020 9 Awards - FY2021 1H 11 Awards

# BAwands

EFE Helth Claim

EEE Halin Caim

cEERRERE

SEEERERY

AASTIEE

AASTIER

ER®EEETENEE Monde Selection
ERREEEIE NS E Monde Selaction
ERAEEETE T NSE Monde Selartion
ERAASEMEAA Taste ANARDS)
EEREHRETRAr o 2y

Contents Description

FoERNERNEEE

RS ESTER TS SN NN T
TEEEEDE TEREERESI S S ENEA IS NEEEYT
R CEmECHIEE I ESLTE RS,
ECRAARECHAERSNAAS TR
AT e E MR YA A ST SR
EEEEen e S e Sledion ER RS EESEARSE
BRSNS RS Bl onds Sebcton SRR SRR RS
B ENESHIE ST S N onde Watn ERREEEEE T NEE

=%Z

EESzERs

SMEE (= e

EFE Helth Claim
cRCaeERoURCaainE
SHEERERSWRSEasins
ER®ZEEFE NS E Monde Selaction
ERREEETE e oo Selartinn
ERMEEREE RS E Monde Selaction
AFE Heln Clam

® &= Trod Innovation Award)

MEE Fond Innovation Awerd)

ESEATISHFRRONEN IS SNEs R sEE
et b 5

EVEESIISTEEY
ISR TEE AR R W once et on ER R EEEEEINEE
FETTEET S onde teedon ER R E SR ES
EESEERETEE M et ER R EE R E S
s = pbln o | L Sk b
EvnganEEssEE RN E s HESE
ECRSFTUUFTRANNE RESnHEnERE

FY2021 1H
{1105 E35)

1"

B RS The Internationa| Taste Institute)
EHEEE® Supenor Taste Award)

BT The! nternational Taste Institute)
EREEEN Supenor Taste Award)
EREENERCURCHATENE
ER®EEETEAREE Monde Selection
ERREEETEANSE Monde Selaction
ERREERIETNSE Monde Selartion
ER®EEETEANSE Monde Selection
ER®EE=EE RS E Monde Selection
HEz AR RREATAEETSREES
FEzAmE  RRERTRRETSRETE

B E TS Thelnternationa | Taste Institute)
EEEEEN fupenor Taste Awand]

RN E AR AR E S RIS EE- 5

bt Lo
ETEGNNECHEE S M onde Selxton SRR S S ERETNEE
AE R EERE A onds St ERMEEEIE N EE

B ROARTNESEE NS ¥ onde Sdaction TR M ES WIT TN ES

SEmAET (R S E R MMonde Selection 5 FETEHEE
VTR T HUTEER M onde Sl ER AR SRR ENES
E YRS AESE TSNS

E rgamE EESEE R MESEEENE

B RERHSNERERE R REcEE_SaE

A

REG - am

'ﬂ ﬁ ExTER

/ﬁ_;g U IR IS
\FREE ) WNDJE B A 2 9T




13. Eﬁ%ﬁ?ﬁ%)ﬁ%*ﬁﬂiﬁ%lﬁgﬂ Patent Acquisition List

ENRMGISEN : xRiRE - WEEH - fGRFEDR - THREE - BhiRTR - BFRIB(E - FEWA - 2158
RSk im B ilo B (N - 5% - 88{E - ZEHN - 328 - 007 ~ REF)  EHBZKRPRERBBMIRIER
hLFFER D - Patentacquisition purpose: Technical protection, business chance, competitive
advantage, marketing purpose, anti-counterfeiting, enterprise value-added, licensing income. Many
epoch-making cutting-edge patents are in progress by AGV central health institute bio-tech center, i.e.
decomposition, conversion, extraction, fermentation, formulation, production process, etc.)

FERBEEZEHET

M HER o3 R

Oligo-saccharide enhanced oat-based drink for treating hyperlipidaemia and

hyperghycemia and Improving gastrolntestinal functlon and process for preparing the i USE333986 B2
same by tri-enzyme hydrolysis and milcro-pa rilcle milling.

Dligo-saccharide enhanced oat-based drink for treating hyperipidaemia and

hyperghycemia and Improving gastrolntestinal functlon and process for preparing the i USE337880 B2
same by tri-enzyme ydrolys s and milcro-pa rticle milling.

TSI AE - =00 HEEE F0 0 25 05 B 388 a9 T = Oohn ; CM101991163 B

BRSSOV 25 B i BEAR 50 ST AR A R M = — B i
S S

— iR {EAET - (R EES A TR E I NS 2 AR SRR
MG IS AR LIS i o e EE R R L S

— e S A O L RS 2 O R i i A 2 ANEE T L L SR ] CMN1D397601E A

MRS AR WA R R L SR UL SR S R L s S e AR R

IS2ZT522
T

FEHEEMmES - SRS EE AR E AN ES AR RS

—iE S AT AT HEE2 ST T EEEE ; I663917




14. 10915

= RS

2019FE ZKFmBMMBUIRS

P

; B HEER
il (AGV Captaincy)

TEER
(Mktsegment)

mERE
(Mktsize)

=EEE
Canned
Vegetable

NTS2T B
MTS2.7 killion

category captaincy report)

2020 Key CAT. Mkt Captaincy

: (FY2019

B HEERD
{AGV Captaincy)

mE=ER
Mkt segment)

hiEHE
(Mt size)

£ (% ol

HEdn
Canned Tuna

NTS7 &
MNTS0.7 billion

7R
(AGV Captaincy)

mEER
(Mt segment)

HERE
(Mt size)

®—t (19

ERENED
Ciat Drink:

NTS12 {2
MT51.2 billion

B mhiRnfl
(AGY Captaincy)

mEER
(Mltsegment)

HigEE
(Mt size)

£ (19
— oo, o
Canned Deszert

MNT520 B
MTS2.0 billion

- S ki
(AGY Captaincy)

mEER
Mkt segment)

MERE
(Mt size)

1 (19"

IEER

Functional Tea

MTS35 B
MT53.5 billion

B ZHHEiR
(AGVY Captaincy)
I’ .

hEER
Mkt segment)

HEREE
(Mt size)

Bt (1),

chEEIEE
Chinese RTD Tea

NT510 &
MNTS1.0billion

*ERAJLEEmBARALhis/mE : BIUEX - FELE -

R - HREN - BEDRY) - BEX - £E8ERE -




15. 109F FronFH € ¥R = 2020 NPD Reports

2020 iﬂm

2020FFm T4 :
(FY2020 New product launch introduction)

B .iﬁ?k?%ﬂﬁ%%

Advant&%ﬂ‘ﬂﬂdﬁd-’ ol Fmﬁafﬂnmpany

o ﬁ aEE
f fli‘, 1%&3‘,&
S A REE NS

Advantage Plant protein high growth category




16. 109F FronFH = ¥R = 2020 NPD Reports
20205 #i&@ EHNAE : |
(FY2020 New product launch introduction) 2020 imm

5711 SJ;;FE 19123 I i §9125Jjﬁ

E3EE0) 0 {},}C'”{"{I H3ET
i B 3 -
"—‘ e

Lz ]
“—;::"f:'j' ._.:ﬁ'f
ﬁﬂ*r ) p— "'!-‘.i tr ﬂ-"l;!‘!ﬂ

-
| @ TURTTRITTSNE o CNCETRETT

wER+EERE gERREETE | sEEREEED
218 RIER BB N S B2 e RIBE R SRR RE

Build up category growth driver with | | Target blue ocean category with Extend brand to niche category
complementary potential materials Nestea brand strength and health via festival demand & life trends.

& marketing creative. claim.

. F




17. 110FFronFa 5 RS 2020 NPD Reports (1)

HRRFRIEFEWRAEARASIE - TE2ERW : 2020FRIFEMIGERELMA - (IESEFHRZEERNS
AHEEm - 10ERFRIMAINGRE(DE - BIENEF)HISREGEIE - FERERAANTEERERESER - I
F=- -6 PSR -  EEFREUREASEE - RBAAERI - EREKTERREFEERSS -
AGV Premium Oat Drink contributes most to revenue and profitgrowth in recentyears, main mile
stone: gain mktcaptaincyin 2020, Taiwan COSTCO top 5 best sellers, double oat mkt within 10yrs,

4 patentsin US, TW and China, national health claims, EU AA awards, ITQI Superior Taste Awards.

&t
T Launched Mar, 24 *21 Launched New18~20

20214E3H 240 £ VQQM‘I‘IH 18H LT

BREABEOXN W ERE ey |
8RS  IHEEA)

it e ol e
BREE S

\."

¥
- |

RSN AL PRl

N
N sl
s \1{"'!

= .
e e
LR

L R T —— 1]




18. 110F #onFA 28 %R S 2021 NPD Reports (2)

HEAMERBEREWRNERSIZE - B -AEIMEFRTLES - )\ EW -

=  E2020FBRESH rEREERAIRSS 1% 5t k8S-  D021 imm

Can dessert is key revenue and profit driver, top 3 CATs are peanut soup, 8-treasure
congee and grass jelly. Niche market focus is new key for market captaincy since 2020.

& 3124 F @3 mﬁﬁ

4y 712 FTH

BZERER - DURIE

] EREAEEGERNR
& NE - BTNSREEEEE
pesEcEns QYT
e B H R
M1 0F «
BRI i

BB FEIE -+ RITRE)+ THAE

(EMX{CER+ R =EEBmARE T

Mega-merger (niche market + technical barrier) + marketing
creative (local cultural delicacy + new media) =
Build up category growth driver

.,

(BEEFRFAAR)+EEES
(ZEFEIRREEXTHIES)

Strengthen basic market segment (household
food) + life trend (Pandemic bring people home

Lfﬂr meals, reduce chances for eating out.

19




19. 110F #onFA 28 %R S 2021 NPD Reports (3)

B 7 RN 3E B 78 22 ) 2= 51| B Bl & Vi (B 2= o T i 38 22 43 e ol "
H2020EEEEANALBRSEaERETEea <02l I@m
AGV L'Avena Oat Latte, precedent of Taiwan barista oat, Launched G4 ‘20/ 61 ‘21

Allied with coffee trades then go viral since end of 2020. 202&@@&2@21¢E_[:?ﬁ

(REDNSR, @) HECE)FRSE S HESEEEEh
sTRRSEN BEEE e (N R R 20 Oat Latte go viral

VL e TR E AN . ElESESR, FEFNOEESHEERTRTIE0%,
/ IMARBITR, WARRBASEE R iy e e S 3-yr CAGR: 60%

v TR, BAS CEASAR R —— z G Zn%
BT 2% i s EERns &-Gen c/o: r

)

LOUISA ‘1
COFFEE

# @

BARISTA
OAT LATTE

'H‘{.-'I *II




20. 110F FronFE§ RS 2021 NPD Reports (4)
B/REER N 0ZELE DNE—XEBRSEBE

=
Nestea’s Strategic Partner (5th in worldwide, 15t in Asia) 2021 imm

B2016FEEe RRFANESTEAZERZmMAImMBEREESE  Launched on Mar, 24
Started Nestea Brand License Collaboration since 2016 38248 | H

%ﬁéﬁ"jﬂﬁ;ﬂ%—ﬁﬁilﬁﬁﬂf%ﬁ EZIEEﬁEEE Eﬁﬁ}ﬁﬂi‘.lﬁé%ﬁinu ‘HE‘,I

As Nestea’s 15t strategic partner in Asia, AGV has rolled out Nestea RTD OEM in recent years

gL mMEmRAeEmENHRRRIARR A ANEMSERE - BRRERIE@ESH -
Both parties are optimistic about co-op chances on RTD coffee and milk in Taiwan




21. 109F BT S ST IE 2020 CSR Reports
ttEEE - E25817F  BIEEE - - HiZ1TH EXRH

Ao

USR (& = E@YERRE

=
T =y

LG - RAE - 2@ EREE - SEDN - BiF - RIFFAESRUSR+CSRIES) -
RS EEEeEm [ XX N EEERE  EETEMEEEREVIE FESE5E, -
EEHAEZ—4nsHE  BEURASEETISNHE  RAEXEIEHERERE -
HEOEZENNEL TEXEEARESIEERR, » TR - B16R1E BEEXR -
FERIA - HEEAEEEESERENE] - 2ECanstruction A EEEE AN TBE AT ZH -
BHIA - EELE BRI EEREERERE] 2JELEERER A mAIERETRE -
BT E AR SRR E R ERR SRR EEIRREEBLEERIAM -
REXESERE BEnFAEARER AR  2ihEEEERRbEREEEmEE LT -

TRl A SO

22




#1172 2020 CSR Events Brief

FRIRERMHALEEEE

EE-nhERHE Y-
SHMAMESEt-FRE o laAT "TAFRS
lHiﬂi -2 T-ERE RIS -
HEGHEsFIEEE
'::-M:.’-";‘.!':'.-‘ riz':*.'-é-‘-faf '

?i tfll'-.'
.E:-,;.Eﬁ _P-ﬂ | i
P B R N xi ’i!»'zﬁ‘ii ek
. lr’fwﬂﬁ.h%“"-".-i"-
HEEAeIENROT-SE R A SR NS
."%'r"‘ﬁ"'-' R EET-AT T - I
L) BN *“'?. EfFE-FREEASSRE
'M-I‘ ﬁ’"'&ﬂhﬁf'ﬁ?-

Jh.__._ ;

o EEEN EEAADAEE EEHES

iamsan
[T
EES LR LT




— 23. &
"LEIUE?'IE?E&

Pursue

" EFE M

Persist with R&D concept m‘

1
2,
3. "RHiEmMRE,
4. "EEBEERD

\,

H = E R I% Long-term Operation Strategy

- BEREAZILILExRAE  FHEEBHBOEEE -
”healthz‘émmmtmn as {:Urgﬂpmduct benefit to bl’ll’% consumers a healthier tomorrow.

w4 B9 I 53 18

"Innovation first”

BLRIEEEE AR ARAEREAES -

Continuous brandlé mvestment on brand assets & consumer I% to create FMCG trend.

AT BEEX-BRREE -

Based on talent, expertise and competitive advantages to develop new international business.

glaﬁ Enn&*%ﬁ'ﬁﬁuu s

to lead food industry new fashion.

RERTEMERE -

NAEHEERREEN xR - 8-

T8 MBEDR ) DATE  BEEN EERRTEEANAEZ W

MAEREEEFREEEIEMZBESES - Long-term operation strategy and 4 business advantages are
external and internal correspondence and complementary to each other. Both sides fuel each other in AGV.

O FEmRES R&D & QA/QC Advantages
BIEE F AR B FH 8  Int'| & national recognition
. ZIEEHEES GAEFTAEE (Granted many IDF awards)
EZEEHREmSEE (Get many Monde Selection Awards)
:;:IE EBEE M (Acguire many healthy claims)
. Bt o =EFDAIZ# (Meet US FDA standard)
5. BEEZIEESEFIIER (Own key food/ drinks patterns}

6 EEE2 Production Advantages
ZIE/ER L IERTBEER | Exclusive advanced skills
1. ZEZBEEEE 55T 1EPETZEL (High-end PET line)

. ZEZEEEFETEETPELS (High-end Tetra Pak line)

. ZEBFDAZEE S TELES {FDA SID approval on PET)

. GMP, 1SO22000, HACCPZE33 (International Standard)

. AS/ RSEEEERFEIEZ (Warehouse automation)
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® TH#HEZ Marketing & Sales Advantages
WMEREETHETEEE  Experienced marketing & sales team
1. EEEHEREELIE (Responsive elastic trade mgmt.)

2. FEBE ETHET B (Experienced marketing operation)
3. EEEFEREEREY (Preferred supplier to buyers)
4. mEEEHEERHES (High consumer loyalty)
5. Z28 - HESESESE (Food service, on-line channel co-op)

& M5 E S Market Leadership Advantages
ZIEMBHIEBEEE | Marketleader of multiple categories
1. BEF 1148 (Healthy Grain Drink)

2. (REBSTE8 (Healthy Supplement)

3. 3{5E=EE (Traditional Savory Cuisine)

4. TNEEZENEE (Functional Tea)

5. =R ZLAnEE (High-end Functional Milk)
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2021 AGV Products Corporation Investor Conference
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THANK YOU FOR PARTICIPATION!
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